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W  Oman — 

The  World's  Greatest 
Purchasing  Agent 

Woman  is  the  world's  greatest  purchasing  agent. 

In  addition  to  buying  women's  goods  and  household  goods,  she  buys  over 
65  per  cent  of  men's  underwear  and  hosiery,  and  influences  the  purchase  of 
almost  all  the  rest  of  men's  goods.  What  men's  wearing  apparel  is  not  bought 
first  hand  by  women  is  often  bought  largely  to  please  some  woman. 

When  John  buys  his  new  suit,  he  generally  has  one  eye  on  Mary.  John 
won't  admit  this,  but  it  is  true  nevertheless. 

Therefore,  the  shrewd  manufacturer  cultivates  the  woman.  And  the 
shrewd  manufacturer  seeking  the  Chicago  market,  will  seek  it  through  The 
•  Chicago  Daily  News— the  market  place  for  Chicago  women. 

The  Daily  News  is  an  evening  newspaper  and  is  brought  home  to  the  wife 
at  night,  instead  of  being  taken  away  from  her  in  the  morning.  The  Daily 
News  not  only  has  the  largest  circulation  in  Chicago,  but  also  has  the  largest 
home  delivered  circulation. 

Moreover,  the  women  of  Chicago  have  been  accustomed  for  years  to  go 
to  the  advertising  columns  of  The  Daily  News  for  buying  information.  The 
makers  of  pianos  and  talking  machines  know  this,  and  buy  more  space  in  The 
Daily  News  six  days  a  week  than  they  buy  in  any  other  newspaper  in  seven 
days.  The  dry  goods  and  department  stores  know  this,  and  buy  more  space 
in  The  Daily  News  (by  over  a  million  agate  lines  a  year)  six  days  a  week  than 
they  buy  in  any  other  newspaper  in  seven  days. 

In  Chicago  The  Daily  News  is  the  recognized  market  place  for  woman — 
the  world's  greatest  purchasing  agent. 

THE  CHICAGO  DAILY  NEWS 

Over  400,000  a  Day 

Member  Audit  Bureau  of  Circulations 
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PICK  DETROIT 

FOR  YOUR  TRIAL  CAMPAIGN 

IT  WILL  “PAY  OUT”  BETTER  THAN  ANY  OTHER  CITY 

Facts  Worth  Knowing  About  Detroit 

Its  population  has  increased  in  1 5  years  from  265,000  to  over 
665,000. 

Over  75%  of  the  world’s  automobile  production  is  within  100  miles  of 
Detroit — most  of  it  in  that  city. 

Detroit  is  conceded  a  degree  of  prosperity  unequalled  anywhere. 

Detroit  has  a  newspaper — The  Detroit  News — which  covers  it  as  no 
other  metropolitan  city  is  covered. 

More  copies  of  the  News  are  sold  daily  in  Detroit  than  the  number  of 
English  speaking  homes  in  the  city. 

Advertisers  expend  more  for  space  in  the  News  than  in  all  the  other 
week  day  papers  of  Detroit  combined. 

DETROIT  NEWS  NET  PAID  CIRCULATION 

February  -  -  161,962  April  -  -  172,002 
March  -  -  -  165,262  May  -  -  -  172,263 

On  Sundays,  The  Detroit  News  Tribune 
has  the  largest  net  paid  circulation  in  Michigan. 

Net  Paid  Average  per  Sunday  for  May,  1 29,068 

The  News  Tribune  is  the  only  paper  in  Michi¬ 
gan  issuing  the  latest  feature  of  Sunday  news¬ 
paper  development — the  rotogravure. 
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AMERICA’S  MERCHANT  PRINCE 

OPPOSED  TO  COUPONS  AND  STAMPS 


John  Wanamaker,  Philadelphia  and  New  York,  Writes  The  Editor  and 
Publisher, That  Fifty  Years’  Experience  Have  Convinced  Him  That  Such 
Promotion  Devices  Have  No  Legitimate  Place  in  Merchandizing 


Why  He  Rejects  Coupons 

Philadelphia,  Pa.,  May  24th,  1915. 
The  Editor  and  Publisher: — 

Over  fifty  active  years  of  merchan¬ 
dizing  experience  —  years  during 
which  1  have  studied  and  thought  out 
almost  every  kind  of  plan  and  propo¬ 
sition  to  serve  the  public  and  increase 
my  business  with  it,  have  convinced 
me  that  trading  stamps  or  premium 
schemes  of  any  kind  whatsoever  have 
no  legitimate  place  in  the  distribution 
of  merchandise. 

The  coupon  is  an  admission  that  the 
goods  carrying  it  do  not  measure  up  to 
the  price  asked  and  that  something 
extra  must  be  included  to  give 
money’s  worth. 

No  retail  store  that  1  have  any 
knowledge  of  has  built  up  what  is 
seemingly  a  permanent  business  on 
the  plan  of  giving  away  something  for 
nothing.  In  the  long  run,  it  is  the 
public  who  are  fooled.  Someone 
must  bear  the  expense  of  the  “catch 
penny”  device  and  that  someone  is 
eventually  the  purchaser.  Recently 
I  wrote  in  one  of  our  advertisements 


JOHN  WANAMAKER 


The  coupon  is  an  admis¬ 
sion  that  the  goods  do  not 
measure  up  to  the  price. 

Trading  stamps  and 
premium  schemes  have  no 
ligitimate  place  in  distri¬ 
bution.  ^ 

Stamps,  coupons  and 
premiums  are  obstructions 
on  the  railroad  track  of 
business  successes. 

- ^ - 

No  retail  store  has  built 
a  permanent  success  giving 
away  something  for 
nothing. 

Someone  must  bear  the 
expense  of  the  "‘catch¬ 
penny”  device  and  that 
someone  is  the  purchaser. 


Hear  Ye  Him  and  Profit 

- ♦ - - 


of  business  obstructions.  I  placed 
trading  stamps,  coupons  and  pre 
miums  on  the  list  as  second  in  impor¬ 
tance  of  obstructions  that  are  found 
on  the  railroad  track  of  business  suc¬ 
cesses. 

Store  keeping,  as  1  see  it,  consists 
in  the  collection  and  distribution  of 
merchandise  with  the  smallest  possi¬ 
ble  expense  between  the  producer  and 
the  consumer,  and  surely  this  cannot 
be  done  where  premiums  must  be  in¬ 
cluded  in  “overhead”  expenses. 

In  conclusion,  permit  me  to  state 
that  we  do  not  sell  merchandise  either 
in  Philadelphia  or  New  York  that  is 
packed  with  coupons.  Years  ago  we 
decided  on  this  policy  and  though 
sometimes  goods  have  been  shipped 
in  with  coupons  concealed  —  and 
sometimes  actually  sealed  in — we 
stop  such  goods  wherever  we  find 
them. 

Very  truly  yours. 
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CHICAGO  ^EWS  BUDGET 

Indiana  Ueinorratir  Kdilorial  Attsoria- 
tion  Holds  Session  -  “Hot  Stove 
Jininiy“  Quinn  Wants  l>amaf[es  for 
Alleged  Libel— Tribune's  Animated 
Weekly — Anieriean's  Interesting  Plan. 
('ornfpomlenvr.) 

< 'iiic.^Go,  .Iiftio  N. — All  was  ([uiet  Fri 
ilay  night  on  the  hanks  of  the  \>  abash, 
••iiKe  two  hundred  deiniM-rali<-  Indiana 
editors  had  progressed  beyond  the  eon- 
tines  of  tile  lltMisier  eoininon wealth  and 
des<  ended  U|(on  Chit  ago.  Here  they  were 
dined,  lake  exeursioinsl  anil  regahsl  with 
oratory,  all  at  the  insianee  of  Uoger  C. 
.^nllivan,  Illinois  deinoeratie  leader. 

The  newsj»a|>erinen,  <-oni|)rising  the  In¬ 
diana  Ih-niociatie  Editorial  Assoeiation, 
ailojited  the  following  resolution  during 
their  haniiuet  at  the  Hotel  Shenuan  : 

"Kesolved.  That  it  is  the  hoja*  and  de¬ 
sire  of  the  Indiana  I teinix-ratie  Editorial 
AssiM'iatiou  that  (’hieago  be  seleeted  as 
the  ])la<-e  to  name  the  standard  hearers 
of  the  national  deiiKs-racy  in  I'.Hii.” 

Thus  was  startisl  the  newspaiH-r  eaiu- 
paign  to  bring  the  next  deinisTatie  na¬ 
tional  convention  to  Chicago.  The  back¬ 
ers  of  the  propoganda  plan  to  plead  their 
laiise  nationally  through  the  columns  of 
the  deiiKKTatic  press.  It  is  a  deiiarture 
in  isdilical  cr.itt  and  a  conci-ssion  to  the 
picss  as  a  moulder  of  opinion. 

The  islitors  were  headed  by  their  presi¬ 
dent.  lands  H'Hannon.  islitor  of  the 
Corydon  Itemocrat.  Their  principal 
s|K>kesman  was  Congressman  Henry  .V. 
r>arnhart.  editor  of  the  Itochesler  Sen- 
I  inel. 

The  Indiana  journalists  painted  a  rosy 
pit-lure  of  demiH-racCs  future  under 
I’resideiit  Wilson  and  joined  in  a  unan¬ 
imous  Vole  of  approval  of  the  president's 
course.  They  cheered  the  declarations 
that  in  I'.tli:  "all  the  la-ople  in  the  Cnitetl 
Stales''  al  the  polls  would  stand  behind 
the  "grea'test  president  since  Lincoln." 
•Mr.  Sullivan  s|M»ke.  though  briefly. 

I•I>I,ITI<  IA.\  SfKS  K.\.\MI\KK. 

•lames  A.  t^iiinn.  city  oil  ins|HS-tor  and 
ward  iKditician.  lM‘tler  known  in  these 
parts.  jMtrhaps,  by  the  sobriipiet  of  "Hot 
Stove  .Fiminy,"  has  sued  the  Illinois 
I'rinting  and  Publishing  Company  for 
.s^.'i.lHKl  allegisl  damages,  charging  IHiel. 
The  complainant's  |H‘tition  recites  that 
tn  .May  27  the  Chicago  Examiner  iirintisl 
a  statement  from  a  city  delts-tive  to  the 
effect  that  tjiiinn  had  interceihsl  in  favor 
of  a  "criKik"  who  had  lieen  arrestisl.  It 
is  geneally  ladievtsl  that  t^uinn  will  not 
be  successful  ill  his  suit. 

The  Tribune  on  .Monday  introduced  its 
latest  featuri" — The  Tribune  .\nimated 
\V**<>kly.  It  is  a  motion  picture  re<s)rd  of 
tbe  imiMirtant  events  of  the  wwk  in  Chi¬ 
cago.  The  Tribune  has  engaged  several 
cinema  camera  men  and  they  will  "cover” 
with  the  re|M)rters  the  larger  assignments 
and  those  susceptible  to  sereeii  picto- 
riali/ation.  The  weekly  will  Ik-  shown  in 
leading  theaters  throughout  Chicago. 
Sidney  Smiths  comic  cartoons  of  his 
famous  iharacter,  (Hd  Him-  Vak.  will  be 
a  feature  of  ea'-h  release.  The  Auimated 
Weekly  is  “out”  for  matinees  every  .Mon¬ 
day. 

TO  I.NTKKKST  <  Itll.lUtKN. 

To  inspire  si-IkmiI  children  to  thoughts 
of  patriotism  the  American  has  inaug- 
urati-<l  a  novel  «-ssay  contest.  o|K-n  to  all 
t  'hieago  public  sclusd  pupils.  For  let¬ 
ters  on  the  .American  flag,  acceptable  for 
publication,  the  newspa|ier  will  reward 
the  puiiils  with  free  vacations  to  Michi¬ 
gan  summer  resorts.  The  Amerii-an  also 
is  giving  silk  flags  to  be  displayed  in  class 
rooms.  Each  day  the  American  prints  a 
column  or  so  of  the  children’s  essays.  For 
the  education  of  its  newslsiys  the  .Amer¬ 
ican  this  week  Isuight  u|)  and  distrib- 
itU-il  among  the  carriers  .‘WlO  tickets  to 
an  exhibition  of  moving  (lii-tures  taken  in 
.la|ian  by  Hr.  fJeorge  .A.  Horsr-y,  curator 
of  anthro])<dogy  at  Field  Museum.  (The 
ex|KHlition  to  the  Orient  was  .sent  otit  by 
the  United  Photoplays  company.) 

The  editors  of  foreign  language  news- 
printed  in  Chicago,  excepting 
ll-o"-  of  Herman  papers,  have  adopted  a 
resolution  protesting  against  the  use  in 
the  public  schools  of  a  text-book  in  which 


apiK-ars  an  essay  eulogistic  of  the  Kaiser. 
The  resolution  was  pn-.s«-nted  to  the 
iMiard  of  wliK-ation  by  A’ladimir  A.  (Jer- 
inger,  managing  eilitor  of  the  Hohemian 
Haily  Svornost. 

.VD  MKX'S  .MGllT  PAGEAXT 

Arrangements  for  the  advertising  men's 
night  pageant  on  .lune  21,  in  connection 
with  the  c-onvention  of  the  Associated 
Advertising  Clubs  of  the  World,  are  far 
enough  advanced  to  liear  out  the  early 
prediction  of  Chairman  J.  U.  AA’oltz,  of 
the  pageant  <-ommittee,  that  “it  will  lie 
the  biggest  display  of  advertised  products 
ever  held.”  Two  hundred  firms,  num- 
iM-ring  many  of  the  biggest  advertisers  in 
the  world,  have  filed  notification  that  they 
will  have  floats  in  line.  One  firm  will 
have  six  floats.  A  Xew  England  stocking 
manufacturing  conw-ru  on.  different 
floats,  will  visualize  the  complete  history 
of  the  manufacture  of  hosiery  from  the 
time  of  knitting  needles  in  the  hands  of 
women  to  the  intricate  machines  of  the 
present  day.  A  Chicago  baking  concern 
will  turn  out  rolls  hot  from  an  oven  on 
wln-t-ls  and  distribute  them  among  the 
siM-i-tators. 

'np-re  will  lie  several  municipal  floats, 
desigmsl  to  advertise  cities.  Boston  will 
have  one  of  these;  Miuueai>olis,  .Toliet, 
Ill.,  (Irand  Uapids,  Mich.,  and  Waterloo, 
la.,  others.  The  Pofir  Itichard  Club  of 
Philadelphia  will  bring  a  <-opy  of  the  lib¬ 
erty  Is-ll.  The  members  will  march  Itehind 
it  in  Quaker  costumes.  The  Cincinnati 
club  meralK-rs  will  turn  out  in  white 
flannels  and  the  Texans  will  apiK-ar  in 
chajis.  boots  and  cowboy  hats,  on  mus¬ 
tangs.  Chicagoans  will  march  in  Palm 
Heaches. 

Chief  of  Police  Charles  C.  Healey,  will 
1m-  grand  marshal.  Chief  Healey  led  a 
varied  career  as  a  world  traveler,  pub¬ 
licity  agent  and  edui-ator  before  be  doniiwl 
the  blue.  He  is  a  member  of  the  Adver¬ 
tising  .AssiH'iation  of  Chicago.  He  will 
have  l.tHMt  of  the  "finest”  out  as  guard  of 
honor. 

The  iiarade  has  iK-eii  rout«*d  along 
.Michigan  avenue.  Chii-ago's  boulevard  hon 
rirniit.  which  girds  the  lake  shore. 

.Aiceptance  by  .lames  Whitcomb  lliley 
of  the  ]M)sition  of  honorary  president  of 
the  in-w  society  of  Midland  .Authors  is 
announced. 

TIh-  Tribune  has  followed  the  Herald 
into  the  film  business,  and  will  supplx 
films  of  events  of  the  day.  caricatures 
and  otln-r  features  henceforth. 

Features  of  the  California  fruit  trade 
w(-re  (-xplaineil  to  hs-al  representatives 
of  leading  papers  in  an  address  last  wc-ek 
by  (!.  Ilaridd  I’owcll,  of  Iais  .Angeles. 

(iOI.t-KItS  AT  GKAM)  HEAtH. 

.A  large  party  of  g»dferH  gathere<l  at 
(irand  Bca(-h.  Alich.,  last  week  Friday 
f<»r  the  tournanu-nt  of  the  AA'estern  Ad¬ 
vertising  Hedfers’  .Asso(-iation.  President 
l{.  L.  AVhitton  won  the  main  honors  by 
def«-ating  15.  I).  Butler  in  the  final  of 
the  first  flight  1  up.  Lou  Hodge  won 
the  big  jirize  of  the  day,  a  silver  cup,  for 
the  la-st  net  score  at  27  holes. 

Former  City  Attorney  X.  L.  Piotrow- 
ski  has  la-en  chosen  to  go  to  Poland  as  a 
war  corresponilent  for  the  Herald. 

The  Evening  Post  on  .Tune  5  issued  a 
bank  st<M-kholders’  edition,  giving  the 
st<M-khohlers  and  the  amount  of  their 
holdings  in  (-very  state  and  national  bank 
in  Chicago  in  addition  to  a  mass  of  other 
information  valuable  to  financial  men. 
F.  M.  Huston,  finam-ial  (-ditor  of  the 
Post,  had  the  work  in  charge. 

The  Society  of  Midland  Authors  dined 
last  Saturday  at  the  Hotel  I..a  Salle. 
.Tames  Whitcomb  Riley,  the  president, 
was  unable  to  attend  on  a(-<-ount  of  ill¬ 
ness.  Makqi'is  .Tames. 

The  St.  Ixuiis  Star  was  the  lowest 
bidder  for  the  St.  Txuiis  city  printing  in 
English.  Among  the  j(apers  which  jiut 
in  bids,  the  .St.  Ixuiis  Post  l)ispat(-h  was 
the  only  one  that  oIR-ri-d  therewith  a 
sworn  statement  of  circulation. 

Herbert  N.  I’inkham,  .Tr.,  editorial 
writer  on  the  Bro<-kton  (Mass.)  Times, 
and  for  the  past  year  its  acting  editor, 
has  resigned  to  join  the  editorial  staff  of 
the  Boston  .Toiirnal. 


NORTHCLIFFE  PRINTS  THE  TRUTH 

London  Newspaper  Owner’s  Reply  to 
Criticism  of  His  Course 

The  Philadelphia  Public  I.A?dger  oti 
May  27  .sent  the  following  message  to 
Ixjrd  Northcliire,  proprietor  of  the  Lon¬ 
don  Times.  Haily  Mail  and  Evening 
News ; 

"Some  of  your  (-oiitemporaries  have 
denounc(-d  you  as  a  greater  foe  of  (ireat 
Britain  than  the  enemies  she  is  now  at 
war  with,  owing  to  the  criticism  in  your 
newspa|H-rs  of  I..ord  Kitchener.  Public 
Ledger  will  ajtpreciate  and  give  wide 
circulation  to  your  views.” 

Tin-  following  cable  was  received  in 
reply : 

"My  new-spai»ers  are  telling  unpleasant 
truths  which  some  of  the  public-  after 
nine  months  of  <-on<-ealment  res(‘nt.  but  I 
have  an  immense  and  growing  bcsly  of 
public-  o])iniun  on  mv  side. 

‘•XOHTHCLIFFE.” 

FOREIGN  TRADE  SITUATION 

Some  Business  Methods  Adopted  by  Our 
Manufacturers 

Hr.  Edward  E.  I’ratt,  chief  of  the  Bu¬ 
reau  of  Foreign  and  ITomestic  Commerce 
of  the  Department  of  Commerce,  after 
studying  carefully  the  foreign  trade  situ¬ 
ation,  resulting  from  the  European  war, 
has  issued  an  important  statement  in  the 
course  of  which  may  Imj  found  the  fol¬ 
lowing  : 

“There  is  now  evinced  a  very  cous(-rv- 
ative  effort  on  the  part  of  American 
manufacturers  to  secure  foreign  trade 
and  to  develop  foreign  markets.  Tin-  ear¬ 
ly  thoughtfulness  and  well  defined  efforts 
have  given  way  to  thorough,  active,  sound 
business  metlKKls.  The  only  differenc-e 
in  (-ssentials  lM-twe<-n  foreign  trade  and 
domestic  trade.”  ac(-ording  to  Mr.  Pratt, 
"is  that  tin-  foreign  proposition  is  a 
liltle  more  diflicult.  The  foreign  mark(‘t 
is  more  distinct,  is  h-ss  familiar  to  us, 
hut  is  goverin-d  by  the  same  business  and 
(-(-oiiomic  priin-iph-s.” 

Increase  in  American  Tonnage 

Ac<-ording  to  the  New-  A’ork  Sunday 
AA'orld.  the  numlM-r  and  tonnage  of  mer¬ 
chant  ships  now-  under  (-onstruction  in 
Ameri(-an  shij)  yards  is  nearly  trii)le  what 
it  has  In-en.  In  the  seven  largest  and  most 
active  ship  yards  of  the  (-ountry  there  is 
2('>(»,1‘24  tons  now  under  construction 
as  compar(‘d  with  !i;5.(‘i(Mi  tons  a  y(-nr 
ago.  Pra(-tically  all  the  ships  now 
being  built  are  for  Anu-rican  owners, 
either  for  personal  use  or  foreign  trade, 
as  conditions  napiire.  Foreign  owners 
are  imiuiring  for  (-(wistruction  at  a  ton- 
nag(-  probably  in  ex(-ess  of  2<kl.(MK) 
tons.  .All  the  large  ship  yards  exix-ct  to 
be  full  to  capacit.v  before  the  end  of  the 
calendar  year.  It  is  report (-d  that  small 
yards  on  the  sea  ports  or  tJn-at  I>ak(*s 
are  running  slack  or  nearly  idle.  The 
AA’orld  states  that  the  iireliminary  reports 
to  the  (-ommissioner  of  navy  in  AA’ashing- 
ton  indicate  that  the  total  tonnage  under 
(-onstniction  at  the  end  of  the  fiscal  year. 
.Tune  2(1,  will  Im-  (-lose  to  4(l(l.(Kt(l  tons. 

Atlanta  News  Bureau  to  Resume 

The  .Atlanta  News  Biin-au  of  the  .Au¬ 
gusta  ((!a.)  Chronicle  and  the  Ma(-on 
Telegraph,  which,  la-fore  its  suspension, 
was  conduct(-d  by  both  jtapers.  has  re- 
(ipeiK-d  in  charge  of  .lolin  AA’.  HammOinI 
as  mangger.  The  bureau  had  iK-en  in 
oj>eration  for  more  than  ten  y(-ars,  and 
susp<-n(led  last  DecemlK-r,  after  the  death 
of  .Tohn  C.  Re(-se.  MrT  Hammond,  who 
is  well  known  as  the  managing  (-ditor  of 
the  Chronicle,  will  (-onduct  the  bureau 
for  thret-  or  four  months  until  it  is  in 
shape  to  turn  over  to  some  one  else,  and 
then  will  n-turii  as  managing  editor. 

Keeps  Him  in  Touch  With  the  Field 

.1.  K.  Kathrens.  general  manager  of 
the  A’ellowstone  Park  Con(-(-sMion  at 
Panama  Pacific  Exposition,  San  Fran¬ 
cisco,  in  renewing  his  subscription,  says: 
“The  ?]ditor  and  Pt'ni.i.siiER  is  a  very 
welcome  visitor  at  my  office.  In  fact, 
it  is  the  connecting  link  in  keeping  me 
in  touch  with  advertising  interests  while 
I  am  here  at  the  exposition.” 


BOSTON  HAPPENINGS 

American  Fighting  for  Better  Streets — 

Sunday  Herald  Claims  High  Water 

Mark  in  Advertising — Globe  Great 

Record — Post  Prints  Another  “Glad 

Book”  Serial — Connolly’s  Show. 

(Special  Correspondence.) 

Bgsto.n,  .lune  8. — The  Boston  Ameri 
can  has  la-en  advertising  in  large  type 
on  the  first  page  “The  Goddess,”  a  mov¬ 
ing  picture  serial  which  is  to  run  in  the 
American  for  some  time  while  the  play 
is  being  produced  in  some  of  the  movie 
houses  of  the  city.  Anita  Stewart  an- 
jH-ars  in  the  title  role  of  this  production. 
The  .American  is  still  continuing  its 
hammering  for  better  streets,  a  move¬ 
ment  that  seems  to  meet  with  popular 
favor.  “During  the  first  five  days  of 
.Tune,”  says  an  advertisement  on  the  first 
page  of  the  American,  “the  Boston 
American  w-as  the  only  one  of  the  news¬ 
papers,  publishing  Sunday  editions,  that 
showed  a  gain  in  advertising  as  compari-d 
with  the  corresponding  days  of  last  year.” 

The  Boston  .Tournal  Panama-Pacific 
Exposition  contest  closes  at  the  business 
ofli(-e  of  that  newspaper  at  midnight, 
June  19.  The  contest  has  been  very  suc¬ 
cessful,  the  publishers  say,  many  New 
England  girls  having  become  active  con¬ 
testants  ill  the  race  for  the  prizes  ofTer(-d. 

IIEHAI.D  REAC'HEK  HIGH  WATER  MARK. 

The  Sunday  Herald  claims  that  high 
wat(-r  mark  in  advertising  was  reached 
last  Sunday,  when  a  gain  of  4,14(5  agate 
lilies  of  advertising  was  made  over  the 
correspondiiig  Sunday  last  year.  A  largi- 
gain  in  circulation  is  also  noted. 

Several  automobile  concerns  in  this 
city  furnish(>d  fn-e  autos  for  the  use  of 
the  live  pn-tty  girls  in  the  rei-ent  Traveler 
(-oiit(-st  that  ended  in  a  trip  to  the  Ex¬ 
position  for  th(-  five  lucky  contestants. 

In  a  r(-(-ently  publislu-d  statement  tlu- 
Boston  GIoIm-  claims  a  lead  of  l29..'>o;i 
lines  in  advertising  for  the  live  months 
ending  May  31.  These  figures  are  hasi-d 
on  the  classified  advertising,  of  which  the 
GIoIm-  carries  a  large  amount  daily  and 
Sunday.  The  circulation  growth  of  the 
(!1oIh-  shows  a  "going  up'’  of  94,067  copies 
daily  and  17,097  copies  Sunday,  accord¬ 
ing  to  published  figures. 

The  second  “glad  liook,”  called  “Polly- 
anna  Grows  Up,”  is  being  published 
serially  in  the  Post  in  response  to  re¬ 
quests  of  many  readers  of  that  news¬ 
paper.  The  first  “glad  Imok”  was  re- 
(-(-ived  with  open  arms  by  the  Post’s  half 
million  or  more  rc-aders. 

Pn-sident  Jack  Conolly,  of  the  Press 
Club,  has  promised  to  give  an  entertain¬ 
ment  at  the  club  sometime  this  summer 
to  relieve  what  is  known  as  “hot  weather 
dullness.”  Mr.  Conolly  has  la-en  very 
su(-(-essful  ill  the  ]mst  in  planning  and 
executing  entertainments  and  it  is  lie- 
liev^d  by  all  who  know  him  that  the 
coining  affair  will  1m-  all  that  the  dull 
meinlH-rs  (-ould  wish  for. 

Edwin  1’.  Norwood,  the  press  repre¬ 
sentative  of  the  Kingling  Bros,  circus, 
made  many  friends  while  in  this  city. 
It  was  early  discoveri-d  that  Mr.  Nor- 
w(M»(l  had  much  rather  give  seats  to 
n(-w-spa]M-rni(-n  than  hotel  clerks  and 
waitresses. 

Then-  were  as  many  movie  men  as 
newspaper  cameramen  at  the  drumhead 
election  of  the  Ancient  and  Honorable 
Artillery  Company  of  Massachusetts  on 
Boston  Common  Monday  afternoon.  The 
weather  was  cloudy,  hut  the  movie  men 
turned  the  cranks  and  the  camera  men 
siiap|H*(l  just  as  though  the  sun  was 
shinin*:  its  brightest.  Roy  Atkinson. 


Editors  Sue  Attorney  General 

James  M.  Thomson,  publisher  of  thi- 
Xew  Hrleans  Item,  and  Marshall  Ballard, 
its  managing  editor,  have  sued  Rufus  G. 
Ph-asant,  attorney-general  of  the  State 
of  T.,oiiisiana,  for  $10,(K)<I,  alleging  libel. 
The  statement  which  brought  alsuit  tlu- 
siiit  appeared  in  all  the  New  Orh-ans 
pajiers  on  Monday.  May  ‘24.  and  set  forth 
that  “one  editor  of  the  New  Orleans  Item 
is  under  indictment  under  the  laws  of 
this  State,  and  the  other  is  a  reputed 
‘dope’  fiemi.” 


./ 
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Boston,  as  a  market,  is  second  in  importance  in  the  United 
States,  having  more  people  within  a  radius  of  fifty  miles 
than  any  other  locality  with  the  exception  of  New  York  City 

The  net  paid  circulation  of  the  Boston  Sunday  American 
is  many  thousands  greater  than  that  of  any  other 
Boston  Sunday  newspaper. 

The  net  paid  circulation  of  the  Boston  Evening  American 
is  many  thousands  greater  than  the  combined  circu¬ 
lations  of  all  the  other  Boston  evening  newspapers. 

Compare  the  A.  B.  C.  and  United  States  Government 
statements. 


This  is  a  tremendous  selling  force  that  cannot  be  overlooked  by  any  one  seeking 
New  England  distribution. 

The  American  is  sold  to  people  who  choose  between  the  Boston  Evening  American 
and  five  other  evening  papers,  and  between  the  Boston  Sunday  American  and  three 
other  Sunday  papers. 

TTiese  readers  are  attracted  to  and  held  by  The  Boston  American  because  it  is  the 
greatest  newspaper  in  New  England  and  its  influence  is  of  inestimable  value  to 
the  advertiser  who  wishes  to  get  and  hold  New  England  business. 

The  Boston  American  is  prepared  to  furnish  statistics  and  careful  analysis  of  the 
Boston  and  New  England  territory  as  a  market  for  any  commodity,  and  to  co-operate 
with  advertisers  in  a  most  helpful  way. 

You  can’t  reach  the  readers  of  the  Boston  American  except  through  the  advertising 
columns  of  the  Boston  American. 


Evening  and  Sunday 

NEW  ENGLAND’S  GREATEST  HOME  NEWSPAPER 


New  York  Office: 
1789  Broadway. 


80  Summer  Street,  Boston,  Mass. 


Chicago  Office: 
504  Hearst  Building. 
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NEW  ENGLAND  ALLIANCE  MEETS  IN  MAINE 


Holds  Its  June  Meeting  at  Poland  Springs,  as  Guests  of  Lewiston 
Journal  and  Hiram  Ricker  &  Sons — Arrange  for  a  Wider 
News  Co-operation  Between  Members — Attitude 
Towards  Schools  of  Journalism. 

they  eame,  the  last  being  W.  H.  Dow, 


(8pei-uil  Correspondence.) 

Lewiston,  Me.,  .Tune  8. — Members  of 
the  Xew  England  XewspajHT  Alliance, 
an  association  of  the  principal  evening 
papers  in  that  section  outside  the  city 
of  Iloston,  held  their  summer  meeting  at 
the  Poland  Spring  House,  Maine’s  great¬ 
est  summer  resort.  The  meeting,  or 
rather  outing,  began  at  noon  Saturday 
and  did  not  end  until  this  morning,  when 
the  last  of  the  publishers  took  their  de¬ 
parture  from  the  Spring. 

This  association  has  done  a  great  deal 
to  advance  the  business  of  all  publica¬ 
tions  interested,  especially  in  the  matter 
of  handling  foreign  advertising.  Until 
this  meeting  but  little  had  been  done 
with  relation  to  the  news  side  of  the 
several  publications  represented.  Such 
effort  as  had  la-en  made  toward  co-opera¬ 
tion  in  news  getting  and  disseminating 
had  been  along  the  line  of  handling 
sporting  matters,  especially  baseball. 

In  this  the  alliance  last  year  developed 
a  system  of  exchange  on  the  New  Eng¬ 
land  League  games  which  gave  each 
memlier  of  the  association  a  splendid 
service.  At  the  meeting  of  this  month 
the  first  steps  were  taken  toward  a  wider 
news  co-operation.  This  was  at  the  sug¬ 
gestion  of  Mr.  Hough  of  the  New  lieil- 
ford  Standard,  who  suggested  that  at 
some  meeting  in  the  early  future  the 
news  and  city  editors  of  the  different 
papers  l»e  present  for  tin*  purpose  of 
formulating  such  a  plan. 

The  members  of  the  alliance  were  the 
guests  of  the  Ijcwiston  Evening  Journal, 
of  this  city,  and  the  Hiram  Ricker  and 
Sons,  proprietors  of  the  Poland  Spring 
House. 

EARLY  ARRIVALS. 

Not  all  the  guests  came  by  train, 
several  making  the  journey  to  the  I’oland 
Spring  House  by  automobile.  The  first 
of  the  party  reached  I’oland  Spring  at 
11.5,'j  Saturday  noon,  June  .5.  From  that 
hour  until  6  p.  m..  each  arriving  train 
from  the  west  deposited  its  quota  of 
publishers  at  the  Danville  Junction  sta¬ 
tion.  the  nearest  rail  point  to  the  big 
hotel.  Here  special  automobiles  were 
waiting  to  transport  all  to  the  hotel. 
Arthur  O.  Staples,  managing  editor  of 
the  I>ewiston  Journal,  receiv€*d  the  visit¬ 
ors,  assigned  them  to  machines  and  saw 
to  it  that  they  were  taken  to  the  big 
hotel,  where  ample  provisions  had  been 
made  for  entertainment.  The  first  of  the 
automobile  parties  arrived  at  three 
o’clock  and  from  that  time  until  8  p.  m. 


a<lvertising  manager  of  the  Portland 
E.\  press- Ad  verti  ser. 

Saturday  afternoon  and  evening  was 
devoted  by  the  ladies  to  getting  ac¬ 
quainted,  while  the  men  took  advantage 
of  the  opportunity  to  talk  things  over 
in  a  quiet  manner.  At  8  o’clock  Mrs. 
Nelson  Dingley,  of  this  city,  widow  of 
Congressman  Dingley.  who  with  Frank 
L.  Dingley,  editor-in-chief  of  the  Evening 
Journal,  founded  the  paper,  held  an  in¬ 
formal  reception  in  the  hotel  parlor  after 
which  dinner  was  served  in  the  dining 
room. 

WHAT  THEY  ATE. 
tirape  Fruit,  au  Maraschino 
Olivos  Celery  Radishes 

Mock  Turtle  a  I'AnKlaise 
Roiled  Halibut.  Hollandaise  Sauce 
Potatoes,  a  la  Reitz 
Native  Chicken,  (tiblet  Sauce 
String  Reans  Mashed  Potatoes 

I.airded  Filet  of  Reef  aux  Chuiupignons 
Orange  Fritters 
Glace  au  Renedlctine 
Kiigllsh  Plum  Pudding 

Hard  and  Rrandy  Sauce 
Maple  College  Ice  .Assorted  Cake 
Crackers  Cheese 

Demi  Tasse 

No  speeches  other  than  a  short  wel¬ 
come  by  Editor  Staples  were  made. 
When  the  banquet  was  over  the  party 
adjourned  to  the  ball  room,  where  there 
was  dancing  and  an  exhibition  of  modern 
dancing  by  the  hotel  instructors. 

Sunday  was  devoted  to  sight  seeing. 
The  Rickers  provided  automobiles  for  all 
to  make  tours  of  the  countryside  and 
with  each  party  there  went  a  competent 
guide.  Opportunity  was  also  given  dur¬ 
ing  the  day  to  inspect  the  vast  hotel 
propi'rty  owned  by  Messrs.  E.  P.,  H.  \V., 
and  A.  P.  Ricker.  These  consist  of  the 
Poland  Spring  House,  open  in  summer 
only,  the  Mansion  House,  open  the  year 
round  and  Riccar  Inn,  open  for  two- 
thirds  of  the  year;  also  the  great  farm 
of  nearly  2,000  acres,  the  gn-enhouses. 
Poland  Spring,  the  Imttling  works,  private 
railroad,  handsome  stone  chapel,  where 
all  were  summoned  to  services  Sunday 
morning  by  the  sweet  toned  chimes 
present^  to  the  Rickers  by  Miss  A.  L. 
Richards  of  Boston,  a  well-known  Wash¬ 
ington  correspondent. 

SCHOOLS  OF  JOCRNALISM  PRAISED. 

The  business  session  of  the  Alliance 
was  held  Monday  morning.  The  general 
newspaper  situation  was  considered  and 


the  subject  of  schools  of  journalism  taken 
up.  This  was  discussed  at  considerable 
length  and  a  committee  consisting  of 
George  A.  Hough,  managing  editor  of  the 
New  Bedford  Standard;  A.  G.  Staples, 
managing  editor  of  the  Lewiston  Journal, 
and  George  W.  Norton,  managing  editor 
of  the  Portland  Express-Advertiser  to 
investigate  this  subject  and  report  at  the 
September  meeting  of  the  association. 

The  general  sentiment  was  that  the 
Alliance  should  take  cognizance  of  the 
good  work  being  done  by  the  schools  of 
Journalism.  Mr.  Hough  has  two  sons 
in  the  Pulitzer  school. 

Resolutions  were  adopted  expressing 
the  deep  appreciation  of  the  memliers  of 
the  hospitality  of  the  lA'wiston  Journal 
Company  and  Hiram  Ricker  &  Sons  and 
extending  special  thanks  to  .Arthur  G. 
Staples  who  did  so  much  to  make  the 
meeting  a  success. 

Those  who  attended  were:  C.  H.  Hast¬ 
ings  and  daughter,  Lynn  Item;  F.  E. 
Sands,  wife  and  daughter,  Meriden  Daily 
Journal;  John  H.  Harrington  and  wife, 
Lowell  Sun;  Fred  N.  Dow  and  wife, 
Portland  Evening  Express;  Win.  H.  Dow 
and  wife,  Portland  Evening  Express;  A. 

L.  White,  New  York,  Great  Northern 
Paper  Company;  O.  L.  Crain,  R.  Hoe  & 
Co.,  Printing  Press  Manufacturers;  M. 
R.  Harrigan,  wife  and  daughter,  Bangor 
Commercial;  George  W.  Norton  and  wife, 
Portland  Evening  Express;  Henry  N. 
Bowman  and  wife,  Springfield  Union; 

M.  S.  Dwyer,  wife  and  three  other 

young  women.  Providence  Tribune; 
.lames  T.  Alurray  and  wife.  New  Bedford 
Standard ;  Mr.  and  Mrs.  George  A. 
Hough,  New  Bedford  Standard;  F.  S. 
.Alniy  and  wife,  Fall  River  Evening 
News;  Charles  11.  Pugh  and  wife, 
IVorcester  Evening  Gazette;  ,1.  A.  Muehl- 
ing  and  wife,  Manchester  Leader;  W.  L. 
Thomas  and  wife,  Manchester  Ijeader; 
Hon.  .1.  P.  Bass,  Bangor  Commercial;  H. 
M.  Dingley  and  wife,  Ix-wiston  Journal; 
Frank  L.  Dingley,  Editor  I.«wlston 
Journal;  B.  H.  Dinglej’  and  wife,  Lewis¬ 
ton  Journal.  S.  E.  C. 

Stanford  University  Journalism  Course 

Stanford  University  of  California  will 
expand  and  systematize  its  work  in  jour¬ 
nalism  next  year. 

■A  committee  consisting  of  the  heads 
of  the  departments  of  English,  his¬ 
tory  and  economics,  and  Associate  Pro¬ 
fessor  Everett  W.  Smith,  who  has  for 
several  years  offered  journalism  courses 
in  connection  with  the  English  depart¬ 
ment,  will  decide  the  course  and  act  as 
advisors  to  the  individual  journalism 
students.  The  course  will  consist  prin¬ 
cipally  of  work  in  English,  history,  eco¬ 
nomics.  languages  And  the  special  jour¬ 
nalism  courses,  with  considerable  lati¬ 
tude  left  for  electives  in  any  of  these 
branches  and  in  other  subjects. 


LEAGUE  OF  N.ATION’S  MOVEMENT 


Considerable  Money  to  Be  Spent  in  Pub¬ 
licity  to  Advance  the  Cause 

In  a  letter  to  Chairman  Frank  P. 
Walsh,  of  the  Commission  on  Industrial 
Relations,  Congressman  Gardner  calls  at¬ 
tention  to  a  letter  sent  out  by  the  Niag¬ 
ara  Peace  Society  to  newspaper  editors 
throughout  the  countrj-.  The  letter  is  a 
section  of  the  New  York  Peace  Society, 
of  which  .Andrew'  Carnegie  is  president. 
The  Congressman  emphasizes  the  impor¬ 
tance  of  the  following  pas.sages  in  this 
letter: 

“Between  now  and  the  termination  of 
the  European  War  an  enormous  sum  of 
money  will  be  expended  for  publicity 
work.  .A  generous  proportion  will  go  for 
newspaper  advertising  to  bring  home  to 
Congress  the  attitude  of  the  American 
people  on  the  question  of  inter-depend¬ 
ence  of  nations.  We  ask  that  you  request 
your  advertising  manager  to  forward  im¬ 
mediately  copy  of  advertising  schedule 
showing  rates  for  consecutive  insertions. 

“The  committee  has  requested  me  to 
make  inquiries  on  three  important  points. 
First.  ‘Is  your  editorial  policy  in  favor  of 
the  American  proposal  for  a  league  of 
nations.’  (It  has  just  been  endorsed  by 
Ixird  Earl  Grey,  British  Minister  of  For¬ 
eign  .Affairs.)  Second,  ‘Have  you  given 
publicity  to  the  declaration  of  America, 
or  to  the  joint  resolution  for  the  Niagara 
Conference  which  is  now  pending  in 
AVashington,  or  are  you  in  favor  of  giving 
the  publicity  to  this  movement  at  the 
present  time?’  Third,  ‘Would  it  he  pos¬ 
sible  for  you  to  solicit  through  your 
columns,  subscribers  to  the  campaign 
funds  in  the  I>‘ague  of  Nations  move¬ 
ment?’  ” 


Pulitzer  Graduates  Do  Well 

Dr.  Talcott  Williams,  director  of  the 
school  of  journalism,  which  was  estab¬ 
lished  at  Columbia  University  by  Joseph 
Pulitzer,  has  made  a  very  interesting 
report  concerning  the  members  of  the 
graduating  class.  In  it  he  shows  that  of 
tw'enty-one  graduates  this  June,  twenty 
already  have  obtained  positions  with 
newspapers  throughout  the  country.  The 
remaining  student  is  crew  manager  this 
year,  and  is  not  open  to  engagement  un¬ 
til  after  July  1.  In  spite  of  the  few 
years  the  Pulitzer  School  of  .Tournalisui 
has  been  open,  it  has  become  recognized 
as  the  leading  school  of  its  kind  in  the 
country. 


Newspaper  men  of  Atlantic  City,  N.  J.. 
including  the  correspondents  from  out  of 
town  newspapers  have  been  asked  to 
serve  on  a  committee  of  publicity  whose 
work  is  to  advertise  the  annual  .Atlantic 
City  Carnival. 


THE  AUSTRALASIAN  NEWS  COMPANY 

(Limited) 

THE  NEW  ZEALAND  NEWS  COMPANY 

(Limited) 

PUBLISHERS’  AGENTS 

We  beg  to  announce  that  the  above  News  Agencies  have  now  been  in  operation  almost  two  years,  supply¬ 
ing  the  news  trade  throughout  the  Commonwealth  of  Australia,  including  all  of  Tasmania  and  the  Dominion 
of  New  Zealand,  with  American  and  English  periodicals,  as  well  as  Literature  of  all  kinds.  The  Home  Office 
of  The  Australasian  News  Company,  Limited,  is  at  226  Clarence  Street,  Sydney,  New  South  Wales,  with 
branches  at  Melbourne,  Victoria;  Perth,  West  Australia;  Adelaide,  South  Australia;  Brisbane,  Queensland, 
and  The  New  Zealand  News  Company,  Limited,  at  150  Wakefield  Street,  Wellington,  N.  Z.,  supplying  all  the 
North  and  South  Islands  of  New  Zealand. 

We  are  prepared  to  handle  all  American  publications  and  anything  in  our  line. 


AMERICAN  NEWS  COMPANY 
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WASHINGTON  TOPICS 


Newspaper  Correspondents  Think  That 
Secretary  Bryan’s  Resignation  Fore¬ 
casts  More  Strained  Relations  With 
Germany  If  Not  An  Open  Rupture — - 
Star  Closes  a  Popular  Contest. 

(.Special  Correspondence.) 
Washington,  D.  C.,  June  10. — Will¬ 
iam  Jennings  Bryan,  Secretary  of  State, 
and  proprietor  of  the  Coininoner,  has 
handed  in  his  resignation  to  the  Presi¬ 
dent,  which  has  been  accepted.  While  it 
has  been  known  by  the  newspaper  men 
that  there  was  dissension  in  the  Cabinet 
over  the  second  note  to  Berlin,  it  was  not 
thought  that  Mr.  Bryan  would  re.sign  at 
this  critical  time. 

His  resignation  was  received  with 
consternation  here.  Extra  papers  of  the 
Star  and  Times  were  out  shortly  after 
the  announcement  of  Mr.  Bryan’s  resigna¬ 
tion  was  made  at  the  White  tlouse. 
The  consensus  of  ojiinion  among  the 
news|mper  men  of  Washington  is  that 
Mr.  Bryan’s  resignation  forecasts  more 
strained  relations  with  Germany,  or 
eventually  an  open  rupture  with  the 
Berlin  government. 

PRKSIDIJNT  WILSON’S  KEQUEST. 
President  Wilson  has  taken  occasion  at 
the  by-weekly  meetings  with  the  news¬ 
paper  correspondents  to  request  that 
they  do  not  surmise  and  anticipate  con¬ 
tents  of  ofllcial  communications  between 
the  Slate  Department  and  foreign  gov¬ 
ernments.  His  belief  is  that  repre¬ 
sentatives  of  foreign  papers  in  this 
country  might  cable  these  surmises  to 
their  home  governments  where  they  may 
receive  them  as  being  authentic.  His  re- 
(piest  has  been  that  the  correspondents 
refrain  from  trying  to  anticipate  the 
oflicial  notes  before  they  are  given  out 
by  the  State  Department. 

The  Washington  Star  has  just  closed 
an  interesting  contest  in  which  hand¬ 
some  money  prizes  were  given  for  the 
la-st  essay  written  upon  the  advertise¬ 
ments  contained  in  a  certain  issue  of  the 
Star.  The  first  two  prizes  were  won  by 
women  who  gave  in  their  essays,  consist¬ 
ing  of  1.50  words,  their  reasoiTs  why  they 
thought  certain  advertisements  were  the 
la-st  of  those  jiublished  in  that  issue. 

Edgar  C.  Snyder,  of  the  Omaha  Bee, 
president  of  the  tJridiron  Club,  has  is- 
sueil  a  further  statement,  which  has  been 
sent  to  newspapers  in  all  large  cities  and 
towns,  warning  the  puhlic  against  swin¬ 
dlers  wlio  are  selling  what  purports  to 
1k‘  associate  membership  certificates. 

“The  Gridiron  Club  is  in  all  essentials 
a  dining  club.”  says  the  statement.  “It 
has  never  contemplated  building  a  club¬ 
house,  nor  has  it  at  any  time  considered 
the  enlargement  of  the  associate  member- 
ship  list.  Under  tlie  constitution  of  the 
Gridiron  Club  its  active  membership  is 
limited  to  fifty,  the  pre-requisite  qualifi¬ 
cation  for  active  membership  being  that 
the  applicant  shall  be  an  accredited  news¬ 
paper  correspondent  with  actual  service 
in  Washington  for  a  period  of  two  years 
immediately  preceding  his  nomination. 

“The  associated  membership  list  is 
made  up  solely  of  active  members  who 
have  removed  from  Washington.  The 
club  has  no  honorary  members.  Tlie  en¬ 
tire  membership  of  the  Gridiron  Club  at 
the  present  time  is  <S1,  divided  as  fol¬ 
lows:  Active  members,  ."VO;  associate 

members,  21 ;  limited  memliers,  10. 

“In  view  of  tbe  wholesale  character  of 
the  frauds  perpetrated  and  the  further 
fact  that  the  swindlers  apparently  are 
operating  in  all  seidions  of  the  country, 
having  secured  victims  in  Cleveland. 
Toledo,  Dayton,  Omaha  and  Denver,  and 
having  attempted  to  defraud  people  in 
the  East,  the  public  is  warned  against 
these  imposters.” 


The  Oakland  Tribune  Outing 
The  employees  of  the  Oakland  (Cal.) 
'fribune  and  their  friends  held  their  an¬ 
nual  outing  and  picnic  on  May  23  at 
IdylwtMid  Bark,  Niles  Can.von.  Tlie  «'oin- 
mittee  in  charge  had  arranged  for  music 
and  for  a  large  and  varied  programme  of 
sjiorts,  and  the  otliers  did  the  rest.  A 
special  “Extra.”  a  miniature  edition  of 
the  Tribune,  was  published  as  a  pro¬ 
gramme. 


PINDELL  BACK  FROIVJ  WAR 


Believes  the  Conflict  Will  Last  Two  or 
Three  Years. 

Among  the  passengers  who  arrived  in 
New  York  on  tlie  St.  Paul  from  Liver¬ 
pool  on  Monday  was  Henry  M.  Pindell, 
publisher  of  the  Peoria  (111.)  Journal, 
who  went  abroad  two  months  ago  to 
study  the  war.  He  spent  some  time 
along  the  second  line  of  trendies  extend¬ 
ing  for  thirty  miles  in  the  vicinity  of 
Nancy.  To  a  reporter  he  said: 

“I  am  not  a  peace  propagandist,”  he 
said,  “but  if  all  Americans  could  see 
what  I  have  seen  they  would  never  go 
to  extreme  measures  e.xcept  as  a  last  re¬ 
sort.  The  situation  in  Europe  defies  de¬ 
scription.  New  words  and  phrases  would 
be  needed  to  tell  the  horror  of  it. 

"However,  a  premature  ending  of  the 
war  would  be  a  misfortune.  It  is  best 
for  future  peace  to  let  them  finish,  but  I 
do  not  want  to  sec  America  drawn  in. 

“France  is  a  new,  strange,  subdued 
nation,  but  she  is  preparing  to  fight  to 
the  end.  Nevertheless,  one  already  hears 
murmurs  of  ‘After  the  war,  then  what?’ 
There  is  a  growing  inclination  to  ask, 
‘What  is  the  justification  for  all  this 
slaughter  ?’ 

“I  talked  to  a  man  near  Carency,  a 
member  of  a  regiment  which  started  out 
with  a  full  complement  of  men.  He  was 
one  of  200  that  were  left.  lie  described 
a  certain  battle  as  a  mingling  of  terrific 
noises,  a  shaking  and  trembling  of  the 
earth,  blinding,  choking  smoke  hiding  all 
'sight  of  both  friend  and  foe,  the  screams 
of  the  wounded  and  dying  and  then  the 
confusion  of  the  retreat.  Neither  he  nor 
ids  comrades  had  nay  idea  of  what  they 
were  accomplishing.” 


NEW  YORK  SUN  MEN  TO  DINE 


Passing  of  the  Old  Sun  Building  to  be 
Celebrated  by  a  Banquet. 

The  old  Sun  building  is  not  to  pass 
out  of  existence  witliout  appropriate 
ceremonies.  On  Sunday  afternoon,  June 
20,  oi  27,  the  employes  of  the  Sun  Pub¬ 
lishing  Uomjiany,  what(*vcr  their  sta¬ 
tion  or  length  of  service  are  to  have  a 
dinner  on  the  top  floor  of  what  Sun 
men  sometimes  alfectionately  call  the 
“old  roost.”  The  dinner  had  been 
planned  for  June  ti.  but  delay  in  mov¬ 
ing  has  compelled  tlie  abandonment  of 
that  date.  Even  now  tlie  day  is  not 
fixed,  but  depends  entirely  ujion  the  time 
when  the  top  floor  can  be  turned  over  to 
the  committee.  It  is  expected  that  W. 
C.  Heick  will  act  as  chairman,  and  that 
Chester  S.  I»rd  and  many  of  the  Sun 
Alumni  will  be  present.  The  price  of 
the  dinner  tickets  has  been  at  $2.50. 

The  following  paragraph  taken  from 
the  circular  issued  by  the  committee  of 
arrangements  shows  that  the  dinner  is 
to  be  thoroughly  democratic  in  its 
character. 

It  is  the  desire  of  the  committee  of 
arrangements  to  make  this  occasion  an 
affair,  representative  of  every  depart¬ 
ment,  from  roof  to  cellar,  and  to  that 
end  invites  the  hearty  co-operation  of 
every  attachet^  of  the  Sun— whether 
from  business  ofiice,  editorial  depart¬ 
ment,  comjiosing  rooms,  stereo,  mailing 
or  press  room  -  that  a  fitting  farewell 
lie  carried  out. 

The  committee  in  charge  is  as  follows: 

.T.  F.  Francis,  chairman;  T.  ,1.  Mc¬ 
Carthy,  treasurer;  J.  D.  Pollard,  ma¬ 
chine  room ;  R.  W.  MacLauchlan,  ma¬ 
chine  room;  G.  A.  Hoose,  ad  room;  T.  M. 
Dieuaide,  evening  editorial  department; 
James  Williams,  press  room;  Frank 
Downs,  stereotype  room;  Thos.  McCue, 
mail  room;  H.  Saliel,  machine  room; 
C.  A.  Grabert,  ad  room;  A.  F.  .\ldridge, 
editorial  department ;  A.  H.  Bradley, 
business  office;  Robert  .Tones,  press 
room;  Arthur  Siefried,  stereotype  room. 


The  Charleston,  Ill..  Tribune,  a  Re¬ 
publican  daily  newspaper,  established 
three  moiitlis  ago.  suspended  publication 
last  Monday.  The  management  states 
that  the  failure  was  due  to  the  poor 
financial  conditions  in  tlie  country.  The 
Courier  and  the  News  are  the  other 
Charleston  papers. 


it  pay  you  to  talk  to  one- 
^  ^  quarter  of  the  people  in  the 
New  York  territory  every  day 
during  the  year,  at  a  cost  of  one 
cent  per  annum  per  person? 

The  NEW  YORK  AMERICAN  offers 
you  JUST  SUCH  AN  ADVERTISING 
OPPORTUNITY. 

PAY  YOU?  You  know  it  will  if  you 
value  the  power  of  advertising  at  all  or  rec¬ 
ognize,  even  partially,  its  necessity  to  your 
business. 

One  cent  per  annum  per  person! 

Do  you  wish  proof? 

The  individual  buyers  of  the  NEW 
YORK  AMERICAN  number  one-fourth  of 
the  individual  buyers  of  all  newspapers  in 
New  York  territory. 

Since  one  newspaper  is  bought  by  one 
out  of  every  five  inhabitants  in  a  community, 
then  each  copy  of  the  NEW  YORK  AMER¬ 
ICAN  sold  represents  five  persons — men, 
women  and  children. 

The  NEW  YORK  AMERICAN  repre¬ 
sents  one-fourth  of  the  population  of  New 
York — therefore,  its  advertising  power  is 
felt  by  one-fourth  of  all  of  the  people. 

If  you  will  insert  an  advertisement  cost¬ 
ing  $42.75  a  day,  365  days  in  a  year,  the 
yearly  cost  will  be  $1  5,603.75,  or  one  cent 
per  person.  The  number  of  persons  being 
1,560,375 — one-fourth  of  the  population — 
as  near  as  anybody  can  estimate  it  without 
the  new  census  figures  at  hand. 

New  York  American 

DAILY  AND  SUNDAY 


MEMBER  AUDIT  BUREAU  OF  CIRCULATIONS 
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THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


ADVERTISINGTENDENCIES 


John  K.  Allen  Tells  New  York.  Slate 
Press  A.ssoriation  Increased  Effirienry 
('.an  Be  Serured  by  Making  Readers 
Inlenlionally  Interested  in  Advertising 
Sees  Ethical  Improvement  Already. 
In  .111  .iddress  on  "Tendencies  in  Ad¬ 
vert  isinj;,”  delivered  Indore  the  New 
^'ork  .'state  Pp-ss  .\Ksoeiation  at  Syra¬ 
cuse  on  Thursday,  .lolm  K.  .Mien,  adver¬ 
tising  manager  of  the  Christian  Seienec 
Monitor,  snhinitte<l  to  a  careful  analyti¬ 
cal  <'onsideration  each  of  the  four  dire<‘- 
tions  in  which  those  tendencies  a|i|)<‘ar 
to  Ik-  plainly  marked  tf«lay,  namely, 
hiisiness  tendencies,  Icfiislative  tenden¬ 
cies.  educational  tendencies  and  moral 
tendencies. 

.\s  a  basis  for  dtsluctions  as  to  busi¬ 
ness  tendeni-ies.  Mr.  Allen  exhibited  a 
series  of  diagrams  showing,  by  plotted 
curves  repres«-ntin};  increases  ami  de¬ 
creases.  tile  total  amounts  of  advertis¬ 
ing  in  the  standard  ma^iazines,  in  class 
mazarines  ami  weeklies,  and  in  17  daily 
newspajK-rs  in  metropolitan  New  York, 
by  months  since  .Tanuary,  I'.tll.  in  the 
diagram  of  the  total  volume  of  advertis¬ 
ing  in  the  newspajM-rs,  the  iM-ak  year 
was  1!1I3.  The  tendency  for  advertising 
to  d<K-line  is  strongl.v  inarkisl  in  l!tl4, 
and  the  elfect  of  the  war  iH-ginning  in 
-August  has  eontinued  since. 

! - 1 

ROBBERS! 

Tlio  did  m»t  e«‘t  thctii  m11.  S«>iiir  | 

iir«*  Rtili  tiRinc  tlio  wnr  an  a  f(»r 

making  T'Mi  (|ti(»tatU»nM  on  yoiir 

type  iiH'tMl. 

'Picre  in  IM*  rcawui  why  y«Mi  shdiild  pay 
(•v*T  tho  tiiarktd  prir«*H  f<»r  your  iiiotal.  Ttw'y 
arp  lii^h  cikmisIi  an  !t  ia. 

<;«‘t  mtr  prif'OK  and  know  what  you  KtHuild 
l»ay.  \V«*  arc  Kd'inc  at  the  'iiark*t  prSeta  — 
no  additional  war  char^i'. 

Pictate  our  name  to  your  KtciHifrraphor 

i  tl(»W. 

i 

j  Imperial  Type  Metal  Company 

I  PhiUdelphia,  Pa. 


MEET  US  AT  THE  PRINTING  AND 
ADVERTISING  EXPOSITION 
June  19th  to  26th,  1915 
AT  THE  COLISEUM,  CHICAGO 


Cline  -Westinghouse 

MOTORS  FOR 

PRINTERS 

ON  YOUR  RIGHT  asyouenter 

Cline  Electric 
Mfg.  Co.  SeWrS 


4^0 

T^v/V/  Newspapers 

are  profiting  by  the  use  of 

WiNTHROP  Coin  Cards 

Lest  trouble  to  collect  small  amounts 
due. 

Remittances  made  more  promptly. 

Lost  through  itilure  to  collect  reduced 
to  a  minimum. 


A  UUtr  mill  trint  prices  mud  dttails. 
THE  WINTHROP  PRESS 
141  Bast  2Sth  Street  New  York  City 


usaaarsnrr^^ 


:7jr3i?a.-7y-JLMaig.-?  -jc-:  . 


lUl.'l,  THE  PEAK  YEAK. 

The  total  nunilx-r  of  lines  of  iidverlis- 
ing  pnhiislied  in  the  iiiaga/.ines  and 
tiailies  referred  to  aggregated  as  follows: 


litll .  Il(t,li71,l:W 

1!»12 .  121,7»l.!t22 

1!>13 .  122,«t).'),4:iS 

IhU .  Il.-),ll(i,H.)2 


It  will  Ik-  seen  that  while  1013  was 
the  peak  year,  it  was  hut  slightly  larger 
than  the  total  for  1012.  The  total  for 
1014  showed  a  loss  of  7A40,37t)  lines  or 
(i.l  per  cent.  The  loss  for  the  first  four 
months  of  101.5  as  eom])ared  with  1013 
was  10.7  p<‘r  cent. 

While  the  effet-ts  of  the  EuroiK-an  war 
have  nninistakahly  eontrihiited  to  cause 
tlie  decrease,  Mr.  .Allen  believes  that  ‘‘If 
piihlisliors  can  find  a  way  to  make  their 
rea.i(-is  intent  ionall.v  interested  in  ad¬ 
vertising  its  ellieiene.v  will  Ik?  enormous¬ 
ly  inereas<-d.  The  volume  of  advertising 
will  eorrospomlingl.y  increase.  Adver¬ 
tisers  can  tlien  tilt  space  now  used  to 
shock  the  reader  into  giving  attention  to 
ttn-ir  annonneeinents.  with  appeals  to 
the  reader’s  intelligence  ami  reason.  Ad¬ 
vertising  will  then  Ik-  transferred  from 
the  realm  of  eha nee  into  the  realm  of  the 
n-al,  ami  no  long<-r  will  the  nm-ertaint.v 
of  a  sneeessfnl  result  lurk  iK-hind  every 
advertising  contract.” 

l.ECISI.ATIVE  TE.NDEXCIES. 

I'a.ssing  on  to  the  other  phasr-s  of  his 
snhjeel.  .Mr.  Allen  said,  in  part : 

"It  is  plainl.v  apparent  that  the  atti¬ 
tude  of  governments  toward  newspapers 
and  advertising  is  undergoing  a  change. 

.  .  .  In  certain  inunieipalities,  in- 

elnding  New  A'ork  t’it.v,  ordinances  have 
Ih-iii  ))asspd  set-king  to  eontnd  the  hiisi¬ 
ness  of  advertising  in  an  attempt  to  pre¬ 
vent  the  puhlii-ation  of  that  whii-h  is 
frandnient. 

‘‘.V  legislative  tendem-y,  which  should, 
however,  Ikk-oiiip  general,  has  made  its 
initial  api»earanee  in  New  Orleans.  The 
«-it.v  assi-Bsor  has  proposed  that  substan¬ 
tial  as.sessnients  be  plai-eil  against  a  l<M-al 
Inlllioard  eoinpany  and  the  lessee  of  the 
liH-al  street-ear  advertising  jirivilege.  He 
recommends  an  assessment  of  $10(l,(MKI  on 
the  outdoor  advertising  eoinpany  ami  one 
of  $.'{0<I.IKK»  on  the  holder  of  the  street 
ear  jirivilege. 

“Each  eonimnnitv  here  represented 
should  learn  whether  it  is  receiving  reve¬ 
nue  from  holders  of  iirivileges  of  this 
nature.  In  priK-eeding  to  such  an  in- 
(piiry  an  ini|Hirtnnt  question  arises  with 
relation  to  each  form  of  advertising.  In 
the  interest  of  the  public  should  outdoor 
advertising  he  iK-rmitted  at  all?  If  it  is 
to  he  allowed  it  should  he  carefully  regu¬ 
lated  so  tliat  it  will  not  offend  the  public 
taste  more  than  is  necessary,  and  it 
should  pay  a  tax  for  the  lienefit  of  the 
highways  it  so  generally  disfigures  and 
from  the  use  of  which,  b.v  the  public,  it 
derives  its  value. 

‘‘With  relation  to  street  ear  advertis¬ 
ing.  it  should  Ik*  learned  if.  under  the 
terms  of  the  franchise,  a  transportation 
eompan.v  can  sell  its  <-nr  space  for  adver¬ 
tising  puriMises.  It  mn.v  lie  disi-overed 
that  it  is  illegitimate  for  a  traction  eor- 
IKiration  to  do  this.  Slinnid  it  he  foiiinl 
that  selling  advertising  spai-e  in  street 
ears  is  a  legal  oiieration.  then  a  tax  is 
properly  assessable  against  tlie  value  of 
the  privilege. 

"Xeither  of  lliese  forms  of  advertising 
should  receive  more  lenient  treatment 
from  the  taxing  power  than  is  neeorded 
to  the  owners  of  newspaper  publishing 
plants. 

“State  legislatures  are  also  iMH-eming 
interested  in  the  regulation  of  advertis¬ 
ing.  In  ten  Stales  the  Printers'  Ink 
Statute  has  been  passed.  .  .  . 

“Tlie  Feileral  Oovernnient  has  also 
taken  steps  to  regulate  the  business  of 
newspa|»er  publishing  in  respect  to  cir¬ 
culation  and  advertising.  The  iiostoffice 
department  in  requiring  sworn  statements 
of  eireiilation  from  publishers  of  daily 
newspapers,  has  taken  a  step  vhieh  in 
time  must  lie  followed  hy  action  which 
will  put  teeth  in  the  regulation  by  pro- 
vidinp  a  penalt.v  for  making  perjured 
statements. 

“The  govornmenlal  requirement  is  that 
‘all  «*ditorial  or  other  reading  matter  pub¬ 
lished  in  any  newspaper,  magazine,  or 
lieriodical  for  the  publication  of  which 


inoiipy  or  other  valuable  eoiisideratiou  is 
paid,  ai'cepted,  or  ]>romised,  shall  he 
plainly  marked  “advertisement.”  ’  Tliis 
is  an  indication  only  of  the  tendency  to¬ 
ward  government  control.  It  is,  so  far, 
nothing  hut  an  indication.  .  .  . 

ElIUfATIONAL  TENDE.NCIEK. 

“The  searchlight  of  the  scientist  is 
lieing  turned  on  advertising.  The  psy- 
ehidogist  is  revelling  in  a  new  and  prom¬ 
ising  fi(-ld  of  human  a<-tivity. 

“In  the  giKxl  old  da.vs  jieople  iHiiight 
things  lieeause  tlioy  wanted  them.  Now 
we  are  told  there  are  deep  scientific  rea¬ 
sons  why  we  buy.  We  are  informed  we 
respond  to  certain  forms  of  mental  sug¬ 
gestion  more  readily  than  to  some  other 
forms.  We  are  now  analyzed,  classified 
and  eatalogiieil  as  carefully  as  arc  other 
loss  important  forms  of  animal  life.  .  .  . 

“This  study  of  advertising  is  going  on 
in  many  advertising  eluhs  throughout  tlie 
world,  and  excellent  courses  are  ojicn  to 
their  memlK-rs.  In  Y.  M.  C.  A.’s  and 
similar  organizations  there  arc  many 
courses  in  advertising  oiien  to  clerks  and 
.vonng  hiisiness  men.  In  high  schools 
such  courses  are  beginning  to  be  pro¬ 
vided,  particularly  to  evening  classes.  In 
many  colleges  and  universities  courses  in 
advertising  are  now  provided,  and  it  is 
IKissihle  for  the  young  man  who  desires 
to  follow  the  busTiess  of  newspaper  pub¬ 
lishing  to  attend  eoiirses  in  journalism 
and  advertising  in  the  same  institution. 

“To  all  these  advancing  steps  the  pub¬ 
lisher  who  has  acquired  his  knowledge 
hy  actual  demonstration  is  glad  to  ex¬ 
tend  eneonragement  and  eo-operation. 
Blit  caution  is  needed  to  keep  the  edu¬ 
cator’s  feet  on  the  ground  of  praetica- 
hilily  while  his  head  is  in  the  clouds  of 
inspiration. 

MORAL  TE.'XIIE.NCIES. 

“In  the  renaissance  of  morality  which 
licgan  some  years  ago  with  the  investiga¬ 
tion  of  life  insurance  companies  and 
whicli  has  since  invaded  most  other  busi¬ 
nesses.  it  is  worth.v  of  remark  that  no 
business  has  made  greater  strides  in  re¬ 
form  than  has  advertising.  There  are 
several  marked  eases  which  slu-w  how 
the  desire  to  improve  the  business  of  ad¬ 
vertising  has  been  effective  in  raising  Iti 
moral  status. 

“Tlie  adoption  of  ‘Standards  of  Prae- 
liee’  by  fifteen  departments  of  advertising 
at  tlie  convention  of  the  Associated  -Ad¬ 
vertising  of  the  World  at  Toronto  last 
year  marks  an  epoch  in  the  histor.v  of  ad¬ 
vertising.  No  longer  can  an  advertising 
man  set  up  a  claim  of  a  lack  of  a  stand¬ 
ard  in  advertising  practice.  He  knows 
what  is  expected  of  good  advertising  men. 
and  if  he  wishes  to  join  that  representa¬ 
tive  body  he  must  snbserihe  to  the  Stand¬ 
ard  of  Practice  of  tlie  department  in 
which  he  is  interes'ed  before  he  ran  be¬ 
come  a  member. 

“Organizations  of  newspajier  publish¬ 
ers  show  an  aroused  conseienee  with  re¬ 
spect  to  cleaner  and  more  honest  adver¬ 
tising.  The  Nebraska  State  Press  Asso¬ 
ciation  has  reiently  passed  this  resolu¬ 
tion  ;  * 

“  ‘We  hold  it  to  lie  a  dnt.v  we  owe  to 
our  readers  without  regard  to  material 
cost  to  eneonnigp  truthful  advertising  and 
to  diseoiintenanee.  diseoiirage  and  refuse 
dishonest,  nnelenn  and  fraudulent  adver¬ 
tising.’ 

“I  commend  this  action  to  yonr  or¬ 
ganization  as  a  proper  step  for  yon  to 
take  if  yon  wisli  to  keep  pace  with  move¬ 
ments  which  reflect  the  inevitable  lend 
enev  of  the  times. 

“Redneed  to  its  logical  eonehisioii.  thi^ 
is  all  there  is  to  lie  said  ni'on  the  ethics 
of  advertising:  .Advertising  is  either  right 
or  wrong.  If  right  it  needs  no  discus¬ 
sion.  If  wrong,  it  should  not  he  permit¬ 
ted. 

THE  ETHKS  OF  AnVERTISINO. 

“In  advertising  problems  three  classes 
of  people  are  affected— the  adverti-er.  the 
publisher  and  the  reader.  The  etliies  of 
advertising  are  binding  on  both  the  ad¬ 
vertiser  and  the  publisher.  What  are 
they? 

“The  advertiser’s  standpoint  is  clear 
and  his  consideration  of  the  ethics  of  ad¬ 
vertising  is  strictly  a  personal  one.  It  is 
decidedly  wrong  to  steal,  to  lie  or  to  se¬ 
cure  money  under  false  pretenses. 

“To  do  these  things  in  an  oral  hiisiness 


Iransaetion  puts  a  man  beyond  the  imle. 
To  do  tlie  same  things  through  the  me¬ 
dium  of  the  printed  word  does  not  modify 
their  eharaeter  and  should  put  him  be¬ 
yond  the  pale  just  the  same. 


Send  in  your  subscription  now  and  get 
rejKirts  of  big  conventions. 


Expenses 

must  be  reduced  in  many  news¬ 
paper  offices  for  GOOD  and  suf¬ 
ficient  REASONS. 

Why 

pay  fancy  prices  for  so-called 
high-class  syndicate  service  when 
you  can  buy  our  DAILY  and 
SUNDAY  mat  features  for  less 
money  than  your  present  appro¬ 
priation? 


Let  us  send  you  proofs 
and  convince  you. 


World  Color  Printing  Co. 

R.  S.  Grable,  Mgr. 
Established  1900.  St.  Louis,  Mo. 


NEWSPAPER 

prosperity  is  based  on  circulation. 

FEATURE 

elements  of  the  right  kind  make 
and  hold  circulation. 

SERVICE 

by  experts  means  material  and 
methods  that  have  been  PROVED. 

Let  us  send  you  samples  of  our  col¬ 
ored  comics,  daily  and  Sunday  pages 
in  lilack  and  colors. 

Newspaper  Feature  Service 

Jf.  Koenigtberg»  Manager 
41  PAEK  ROW  MEW  YORK 


Sport  Service 

Everything  for  Your  Sport  Page 
News  Pictures 

Letters  Box  Scores 

DEMAREE  CARTOONS 

Write  or  Wire  for  Samples  and 
Prices 

International  News  Service 

238  William  St.,  New  York  City 


USE 

UNITED 

PRESS 

FOR 

Afternoon  Papers 

(general  Offices,  World  Bldg.,  New  York 


JOSEPH  P.  SCHILLER  SYNDICATE 

Newspaper  SUNDAY  Sapplement 

Schiller  Building  CHICAGO 

OLYMPIAN  SPA  FASHIONS 
A  regular  FEATURE  with  progretiive 
Publiihen. 

A  colored  pictorial  supplement,  printed 
from  half-tone  plates  in  four  colors  on 
coated  stock. 

CURRENT  FASHIONS 
for  women  and  children. 

Dres-ses,  Wraps,  and  Hats  can  be  cut  out 
ind  fitted  on  the  lay-figure  printed  on  each 
Supplement. 

OLYMPIAN  SPA  PATTERNS 
will  be  largely  advertised  during  1915-16. 

Write  for  our  proposition  and  sample 
supplement. 
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PACIFIC  COAST  AD  MEN’S  CONVENTION 


BusiiieHs  is  Good”  the  Key  Note  of  the  Speaker — Pre8i«lent  Wood' 
head,  of  the  A.  A.  C.  W.,  Delivered  an  Able  Address — Ur. 
Brougher  on  Church  Advertising — F.  H.  Lloyd, 
of  Spokane,  Elected  President. 


I’lidcr  thi'  pver-siniliiiK  sky  of  Califor¬ 
nia,  tin*  incnilMM's  of  llic  raoifio  Coast  Ad¬ 
vert  isiiij;  .Men’s  Ass<K‘iatioii  met  at  I»s 
Angeles  the  last  we«*k  in  May  for  their 
twelfth  annual  convention. 

The  true  Ix>s  Angeles  hospitality  was 
evident  right  at  the  railroad  station, 
where  the  delegates  were  met  by  the 
smiling  I»s  Angeles  folk,  who  proceeded 
to  extend  the  freedom  of  the  city  to  them 
then  and  there. 

'J'he  delegates  were  marshalled  in  or¬ 
der,  and  then,  with  roses  cast  uimii  their 
embarrassed  lieads,  and  with  a  band  in 
front  playing  “I  Ixive  You,  California,” 
they  were  marched  through  the  streets, 
bright  with  Hags  and  banners,  to  the 
Motel  Clark,  their  headtjuarters.  At  the 
head  of  the  priM-essioii  marched  the  Spo¬ 
kane  men,  one  hundred  strong,  in  am- 
maciilate  white  suits  like  street  sweeiasrs 
from  Spotless  Town. 

The  e.vercises  proi)er  began  Thursday 
morning,  .May  27,  in  tlie  old  Xormal 
Scli<H>l  building.  In  his  oi>ening  address 
rresident  K.  L.  Hisby  struck  the  key¬ 
note  of  the  convention,  atid  gave  the  del¬ 
egates  a  war-d-y.that  will  not  allow  to 
be  forgotten  if  they  can  help  it. 

KASY  TO  I'KOVK  l'..0m)SIT10N. 

‘‘Itusiness  is  good,”  said  he.  ”It  is 
easy  to  prove  it.  Here  in  Ia)s  .Vngeles 
last  week,  our  bank  clearings  showed  an 
increase  of  a  million  dollars.  When  you 
meet  a  iH-rsou,  say  ‘Husiness  is  gmsl.’  ” 

The  delegates  lost  no  time  in  taking 
him  at  his  word.  “Husiness  is  g<K)d”  they 
shouted  back  at  him.  Like  all  other 
.tmericans,  they  had  been  admonisluHl, 
from  a  very  higb  ijuarter  indeed,  that 
husiness  depressions  were  mainly  psycho¬ 
logical,  and  if  psychology  could  make 
business  g<MKl,  by  merely  saying  it  was 
good,  they  were  just  the  optimists  to 
keep  on  saying  it.  So  throughout  the 
three  ilays  of  the  convention,  “business  is 
gcMsI”  was  the  slogan. 

In  the  absence  of  J.  Harry  I’ieiter, 
giresident  of  the  Ijos  •\ngeles  Ad  Club, 
\.  1 1.  Wilkins  made  the  address  of  wel¬ 
come.  .Mayor  Hose  was  intro<luced  by 
President  H.  L.  Kisby  and  presented  the 
keys  of  the  city  to  Miss  Spokane,  who  in 
private  life  is  .Miss  Marguerite  Motte. 

Thereafter  the  greater  imrt  of  the  day 
was  given  up  to  routine  matters,  business 
and  educational  sessions,  whose  rigor  was 
somewhat  tem|M‘red  by  aildresses  by  Will¬ 
iam  WisKlhead.  president  ()f  the  .Vsso- 
ciated  .Vdvertising  Clubs  of  the  World; 
Samuel  (J.  Dobbs,  the  e.\-i)resident ;  .lo- 
seph  H.  .\piMd.  head  of  the  M'anamaker 
advertising  forces;  Hon.  Uohert  X.  Hulla, 
pri'sident  of  the  Ixs  .Vngeles  Chamber  <if 
Commerce,  and  many  others.  .Mr.  W<km1- 
head  brought  away  from  Los  Angeles  a 
beautiful  loving  cup,  the  gift  of  the  l<K'al 
Ad  Club. 

1)K.  ItKOUdllKU'.S  ADPRKSS. 

On  Friday  morning  Dr.  .1.  Whitcomb 
Hrougher,  of  the  Ia>s  Angeles  Temple 
Haptist  Church,  and  also  a  member  of 
the  Los  .Vngeles  Ad  (Mub,  delivered  one 
of  the  most  interesting  addresses  of  the 
convention  on  the  (gtiestion  :  “Is  Church 
.Vdvertising  Kthical’/”  He  said,  in  part: 

“Church  advertising  is  ethical,  and  the 
churches  must  make  gcxsl.  They  must 
advertise  the  truth  in  a  truthful  way  and 
make  g(M>d  the  advertising  in  the  minis- 
t  ries. 

“It  must  make  graal  that  Christianity 
is  adapttKl  to  all  classes,  young  and  old, 
and  in  its  promise  of  a  savior  from  sin  ; 
that  it  can  help  solve  life’s  problems  and 
bear  life’s  burdens  and,  lastly,  that 
Christianity  can  give  a  man  stdf-mas- 
tery.” 

Other  addresses,  teeming  with  the 
spirit  of  the  Ad  Club,  were  given  by  Hol- 
lin  C.  .Vyers,  of  San  Francisco.  “Heal  Es¬ 
tate  Advertising,  Present  and  Future”  : 
-Vrlhur  W.  Kinney,  manager  industrial 
bureau,  (Chamber  of  Commerce,  lyos  An¬ 
geles,  “.Vdvertising  the  Industrial  .\dvan- 


tages  of  a  City”;  Clifford  .V.  Williams, 
general  advertising  .sales  cor|ioration,  Los 
.Vngeles  and  San  Francisco,  “Problems 
of  the  Pacific  ('oast  Advertising  .\gency”  ; 
K.  W.  Finlay,  advertising  manager,  Post- 
Intelligencer,  Seattle,  “The  Advertising 
•Vgent  and  the  Xewspaper  Solicitor” ; 
John  S.  McGroarty,  “The  World’s  Play¬ 
ground,”  and  Walter  Evans,  district  at¬ 
torney,  Portland,  “The  Scenic  Beauties  of 
the  West ;  Their  Helation  to  Art  and  .Vd- 
vertising.” 

In  the  evening  the  delegates  reviewed 
an  electrical  pageant  from  a  reviewing 
stand  erected  for  them,  at  Eleventh  and 
Hill  streets,  and  thereafter  attended  a ' 
ball  in  their  honor. 

Considering  that  they  had  dancwl  half 
the  night,  the  delegates  were  in  wonder¬ 
fully  fine  trim  fur  the  morning  session  on 
Saturday.  That  chief  interest  lay  in  the 
awarding  of  prizes,  the  electing  of  new 
officers  for  the  ensuing  year,  and  the 
ch(M>sing  of  a  city  fur  the  convention  of 
191(5. 

'I'he  Simkane  Ad  Club  won  the  Coast 
trophy,  donated  by  (1.  Herbert  Palin,  and 
given  by  the  Ix)8  Angeles  Ad  Cluh  to  the 
cluh  showing  the  greatest  activity  during 
the  past  year.  The  Committee  on  ..wards 
based  their  decision  on  attendance  at  the 
convention,  work  done  in  behalf  of  tin 
profession  of  advertising,  vigilance  com 
mittee  w'ork  and  tslucational  work  among 
members. 

The  ju'esident’s  trophy,  awarded  by  the 
president  to  the  delegation  that  shows  the 
largest  jM'rcentage  of  attendance  at  the 
convention,  was  captured  by  the  Spokane 
.Vd  Club.  The  delegation  from  the  Sa<'- 
ramento  .Vd  Club  won  the  Hotel  Clark 
trophy,  offered  to  the  delegation  that  reg 
istered  the  greatest  mileage.  The  Is)s 
.Vngeles  tro|>by,  donated  by  (i.  Herbert 
Palin,  and  awarded  to  the  inemher  of  tin 
I>>s  .Vngeles  .Vd  Club  or  the  Women’s  .Vd 
Cluh  of  I/OS  .Vngeles  for  the  best  exhihi 
of  advertising,  was  won  by  Miss  Louis< 
Porter,  advertising  manager  for  .1.  W 
Hobinson  Comiainy,  and  Miss  Peggy 
.Martin. 

When  it  came  t<t  selecting  a  i)la<'e  f»>r 
next  year’s  convention,  the  mighty  S|)o- 
kane  men  carried  all  before  them,  and 
their  city  was  chosen. 

The  following  officers  were  then  elect- 
i*d:  President,  F.  If.  Lloyd,  Spokane; 
first  vice-president,  C.  F.  Berg,  Portland  : 
second  vice-president,  T.  .V.  Cmly,  Sac¬ 
ramento;  thinl  vice-president.  Stanley 
Hall,  San  Diego;  se<'relary.  Dr.  E.  H. 
Emerson,  Portland  ;  and  members  of  ex- 
e<'Utive  committee,  H.  L.  Bisby,  of  I/os 
.Vngeles  (chairman)  ;  C.  11.  ’Pallant,  of 
San  Francisco;  H.  A.  B.  .\iken,  of  Se¬ 
attle  ;  W.  W.  Cribbens,  of  Oakland,  and 
.V.  H.  Wilkins,  of  Los  .Vngeles. 

.Vt  such  times  as  the  delegates  were 
not  transacting  business,  or  listening  to 
s|>eeches,  they  and  their  wives  and  daugh¬ 
ters  were  being  lavishly  entertained  with 
tea  fights,  auto  rides,  barbecues,  plays, 
pageants,  dinners  and  lunches  without 
number. 

The  convention  officially  closed  on  Sat¬ 
urday,  and  many  left  at  once  to  visit  the 
Ex|H>sition  at  San  Diego,  but  the  greater 
part  remained  at  T»s  .Vngeles  to  make  up 
their  sleep. 


Now  It’s  Dr.  Arthur  Capper 

The  degree  of  LL.  I).  was  recently 
conferre<l  uiM)n  the  Kansas  governor, 
Arthur  Capper,  by  (Campbell  University, 
during  the  annual  commencement  exer¬ 
cises.  ’I'he  commencement  address  was 
delivered  by  the  governor,  who  is  pub¬ 
lisher  of  Farmers’  Mail  and  Breeze,  Mis¬ 
souri  Valley  Farmer,  and  other  Capper 
giapers. 


R.  Hilton  (freer,  editorial  writer  on 
the  Dallas  Crexas)  Evening  .lournal,  de¬ 
livered  the  annual  address  before  the 
Sttidents’  .Vssociation  of  the  University 
of  Texas  at  Austin,  on  June  8. 


SOUTHERN  PUBLISHERS  TO  MEET 


Interesting  Program  Arranged  for  Ses¬ 
sion  at  Asheville,  N.  ('.. 

The  Thirteenth  .Vnnual  Convention  of 
the  Southern  Newspaper  Publishei-s’  As¬ 
sociation  will  Im'  held  at  the  drove  Park 
Inn,  .Xsheville,  X.  ('.,  on  Sunday,  .Moinlay 
anil  Tuesday,  .tune  l.’I,  14  and  LI. 

The  visiting  publishers,  enjoying  the 
hospitality  of  Frisl  C.  Seeley,  a  former 
Atlanta  publisher,  who  now  presides  over 
the  destinies  of  this  famous  hostelry. 

According  to  W.  M.  Clemens,  secretary 
and  treasurer,  editor  Mobile  Item,  the 
jirogram  has  been  arranged  “to  be 
tinancially  profitable  to  the  ineml)ers, 
thus  justifying  the  small  sacrifice  of  time, 
and  expense  necessary  to  make  the  trip.” 

"The  plan  inaugurated  last  year  of 
subordinating  the  entertainment  features 
to  the  more  serious  business  of  the  meet¬ 
ing  provwl  so  generally  satisfactory,” 
writes  Mr.  Clemens,  “that  it  will  be  fol¬ 
lowed  this  year,  as  also  will  be  the  plan 
of  having  a  few  nationally  prominent 
sgieakers  to  discuss  newspaper  topics.  In 
addition,  timely  subjects  have  been  as- 
signeil  to  a  numl)er  of  well-informed 
inemlars  who  will  op«‘n  discussions  with 
brief  remarks  to  lx*  fidlowed  by  a  general 
interchange  of  information.” 


Some  of  the  topics  for  discussion  by 
the  members  are  as  follows: 

“Tile  luilopendent  Carrier  System.”  V.  II. 
Ilanson,  of  The  Uirmingliam  News. 

“Media iiieal  Kttidency.”  A.  It.  Ilolderby, 
of  The  Itichmond  .lournal. 

"CIri  Illation  Ineouie  vs.  .Advertising  In¬ 
come."  \V.  T.  .Anderson,  of  The  Macon 
Telegrapli. 

"Wlial  Is  a  Fair  Kate  for  .Advertising?” 
Frederick  1.  Tlionipson,  of  The  Motdle 
Iteglster. 

“How  to  Itevelop  Circulation.”  Kdgar  M. 
Foster,  of  The  Nashville  Kanner. 

"The  ‘Mixer’  as  an  Asset  to  the  I’aper.” 
Kobert  \V.  Itrown,  of  the  Ixrulsville  Times. 

"Circulation  and  the  U.  S.  Government.” 
K.  B.  Jeffress,  of  The  Greensboro  News. 

The  officers  and  executive  committee  of 
the  S.  X.  P.  .A.  are  as  follows:  President, 
\V.  T.  .Anderson,  Macon,  da..  Telegraph; 
vice-president,  Kobert  S.  Jones,;  secre¬ 
tary-treasurer,  AV.  M.  Clemens,  Mobile, 
Ala.,  Item.  Executive  committee,  C.  B. 
Johnson,  Knoxville  Sentinel;  E.  Al. 
Foster,  Xashville  Banner;  V.  II.  Ilanson, 
The  Birmingham  Xews;  1).  D^  Mixire, 
Xew  Orleans  Times-Picayune;  A.  K. 
Ilolderby,  Kichmond  .lournal;  K.  S.  Jones. 
.Asheville  Citizen;  Elmer  Clark,  Little 
Kock  Democrat;  Walter  Johnson,  Chat¬ 
tanooga  Xews;  .A.  F.  Sanford,  Knoxville 
Journal  and  Tribune;  .A.  E.  Clarkson, 
Houston  Post;  W.  T.  .Anderson,  Macon 
Tclegraiih;  deo.  .A.  .McClellan,  .lackson- 
ville  .Metropidis. 


Endorsed  by 

World’s  Largest  Newspaper 

.Another  ctinvincing  proof  of  our  unexcelled  methods  of 
huildiiijr  newspaper  circulation.  For  years  our  larj^e  and 
well  trained  orj^anization  has  conducted  successful  cam¬ 
paigns  and  pleased  the  best  papers,  throujrhout  the  United 
States. 

READ  THIS  LETTER  CAREFULLY. 


THi  ILU»rtATn>  WSKLAT 


omcc  or 


(Jtmra-iKtrror  dmttpaitg 


MISLiSMCM  or  TMB  kAMOaT  OAILT  » 


9  OUMOAT  rAMM  IN  VMS  WOMJ> 


NEW  TIMES  BUILDING.  FIRST  AND  BROADWAY 

OUANANTtlD  CiNCULATIONi  DAM.T  AVKRAOC  BXCUOO  •0.000  COMBO 
•VNDAT.  100.000  COMBB 


Cm  Aiigrlfa,  (UL April  lA,  1915. 


To  Whom  It  May  Concern! 

The  Los  Angeles  Tiniefi  in  lls  career  as  a  successful  daily 
newspaper  has  Itself  conducted  many  circulation  cuntests*  Iw 
was  with  soBie  hesitancy,  therefore,  that  we  recently  concluded 
an  agreement  with  Mr«C .B.llollistcr  to  conduct  for  this  office 
an  automobile* circulation  campaign- 

The  outcone,  however,  has  been  so  satisfactory  and  the 
renarkable  number  of  new  subscriptions  taken  so  narked,  that 
we  have  no  hesitancy  In  recoHDcndlng  to  publishers,  without 
reserve,  Ur.  Hollister  and  his  work* 

Ur«  Ho11i8tcr*8  work  has  been  -clean,  the  contestants  were 
sell  taken  care  of  and  every  feature  connected  with  his  con¬ 
duct  of  the  canpaign  so  satisfactory,  that  it  has  been  a 
pleasure  and  a  source  of  gratification  to  this  whole  establish¬ 
ment  to  have  had  eomiierclal  relations  with  hln. 

In  a  nine  weeks  period  olnost  seven  thousand  new  orders 
were  taken  for  a  oaah  consldcrotion  of  approximately  is0,000,00s 

The  Tinea  would  not  hesitate  to  reengage  Hr.  Hollister  and 
his  experienced,  energetic  crew  of  cireuiatlon  builders  should 
we  at  any  tine  in  the  future  decide  to  run  a  slnilar  circulation* 
bufldlng  canpaign. 

THE  TlMES-llIRnOR  C0M1>AHT 

Assistant  General  Manager. 

WE  ONLY  CONDUCT  .A  LIMITED  NUMBER  OF  CON¬ 
TESTS  EACH  YEAR  AND  OUR  SERVICES  CAN  BE  OB¬ 
TAINED  ONLY  BY  THE  BE.ST  NEWSPAPERS. 

•  Our  repeated  successes  on  the  same  Newspapers  every  two 
years  has  obtained  new  clients  everywhere. 

NOW  CONDUCTING  CAMPAIGN  ON 
THE  COURIER  JOURNAL  AND  LOUISVILLE  TIMES 
Louisville,  Ky. 

Two  of  the  largest  and  best  known  papers  in  the  South.  Ask  them  about  our  plan. 

Publishers  Interested  in  a  Bigeer  Circulation  Should  Consult  us.  A 
Letter  or  Wire  in  Care  of  the  Above  Paper  Will  Brin,  Details. 

THE  NORTH  EASTERN  CIRCULATION  CO. 

C.  B.  Hollister,  Gen.  Manager. 

DAVENPORT,  IOWA 
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The  Editor  &  Publisher 

and  The  Journalist 

FOR  NEWSPAPER  MAKERS.  ADVERTISERS 
AND  ADVERTISING  AGENTS 

Entered  ai  second  class  mail  matter  in  the 
New  York  Post  Office 

Issued  every  Saturday,  forms  closing  one  o’clock  on  Friday 
preceding  date  of  publication,  by  The  Editor  and  Publisher 
Co.,  Suite  1117  World  Building,  63  Park  Row,  New  York 
City.  Private  Branch  Telephone  Exchange,  Beckman  4330 
ar.d  4331. 


The  Journalist,  Established  1884;  The  Editor  and  Publisher, 
1,901;  The  Editor  and  Publisher  and  Journalist,  1907. 

James  Wright  Brown.  Publisher;  E.  I>.  DeWitt,  (icnera' 
Manaeer;  Frank  I.eroy  Blanchard,  Editor; 

George  P.  I.effler,  Business  Manager. 


Chicago  Office:  332  South  Michigan  Avenue.  Ryan  &  Inman, 
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THE  STING  OF  PRESS  CRITICISM 

The  failure  of  the  suit  of  the  British  Government 
against  the  Ixuulon  Times  and  the  Daily  Mail,  Lord 
Northclitre’s  new.spapers,  under  the  “Defense  of  the 
Realm”  act,  calls  to  mind  a  somewhat  similar  jiro- 
ceetling  brought  by  the  United  States  against  the 
New  York  World  at  the  instance  of  President  Roose¬ 
velt,  who  claimed  that  that  newspaper  was  printing 
articles  about  the  Panama  Canal  that  were  libelous 
against  the  country.  This  suit  also  failed.  The 
charge  against  the  Daily  Mail  was  that  it  printed 
articles  that  tended  to  depress  the  Allies  in  their 
war  against  the  Germans. 

In  neither  of  these  cases  was  the  court  convinced 
that  the  charges  brought  against  the  defendant  news- 
pafier  were  sustained.  It  is  a  matter  of  some  sig¬ 
nificance  that  the  judges  liefore  whom  suits  againsl 
newspapers  are  brought  are  exceedingly  careful  in 
trying  them  to  give  them  weighty  consideration. 
This  statement,  of  course,  applies  to  attempts  that 
are  made  from  time  to  time  to  abridge  the  lilierty 
of  the  press  through  the  enforcement  of  laws  that 
are  neither  just  nor  popular.  It  is  not  to  be 
denied  that  there  are  always  to  be  found  some  news¬ 
papers  that,  like  individuals,  lose  their  heads  and  say 
things  of  which  they  are  heartily  sorry  the  next  day. 
In  tlie  main,  however,  the  press  is  conservative  in 
troublous  times  and  only  speaks  in  defiance  of  pub¬ 
lic  opinion  or  the  government  when  it  believes  that 
the  safety  of  the  honor  of  the  country  is  in  peril. 

The  press,  by  general  consent,  has  had  conferred 
upon  it  certain  powers  that  have  lieen  deemed  neces¬ 
sary  for  the  public  good.  Among  them  is  the  right 
of  free  speech — the  privilege  of  criticising  public  of¬ 
ficials;  of  calling  attention  to  evil  practices  that  en¬ 
danger  public  morals;  of  pointing  out  and  advocating 
the  adoption  of  reforms  in  both  local  and  national 
administration,  and  of  showing  up  hypocrites,  graft¬ 
ers  and  black  legs. 

The  Northcliffe  papers  believed  that  the  real  vital 
news  of  the  war  was  being  suppressed;  that,  because 
of  this  fact,  the  country  at  large  did  not  appreciate 
the  gravity  of  the  situation  that  threatens  Great 
Britain.  They  forthwith  began  printing  news  that 
had  been  gathered  by  their  own  men  in  their  field  and 
brought  to  London.  Criticisms  of  Kitchener’s  con¬ 
duct  of  the  war,  facts  about  losses  sustained  by  Brit¬ 
ish  troops  were  frankly  printed.  Some  of  the  more 
conservative  papers  were  aghast  at  Lord  Northcliffe’s 


effrontery  and  savagely  attacked  him.  Under  their 
fire  the  government  was  forced  to  bring  suit,  as  al¬ 
ready  indicated,  but  did  not  prove  its  case. 

If  it  were  not  for  a  free  press  in  England  as  well 
us  here  public  officials  would  be  left  to  do  as  they 
please,  and  their  failure  to  properly  perform  their 
duties  would  be,  perhaps  unknown  to  the  great  body 
of  the  people.  It  is  public  criticism  that  stings  and 
spurs  men  to  do  their  best. 


NEW  YORK’S  NEWSPAPER  NEED 

Our  esteemed  contemporary,  the  Schenectady 
Union-Star,  in  an  editorial  suggested  by  Frank  A. 
Munsey’s  action  in  reducing  the  price  of  the  New 
York  Sunday  Press  to  one  cent,  says: 

“Really  New  Y’ork  is  in  sore  need  of  a  great  news¬ 
paper  and  less  syndicate  or  magaxine  trash,  much  of 
which  can  be  found  in  an  ordinary  encyclopaedia  or 
in  cheap  periodicals.” 

This  outside  view  of  the  New  York’s  newspaper 
need  is  novel  if  not  tenable.  We  have  several  news¬ 
papers  here  that  seem  pretty  good  to  us  and  that 
satisfy  quite  a  large  circle  of  readers.  If  they  con¬ 
tain  many  feature  and  syndicate  articles  in  addi¬ 
tion  to  the  news  and  editorials,  it  is  because  the 
public  wants  them.  The  publishers  are  not  paying 
out  their  good  money  for  such  articles  because  they 
desire  to  pose  as  philanthropists  or  because  they 
want  to  over-feed  the  intellects  of  their  readers. 
'J'hey  know  that  to  many  men  and  women  the  daily 
newspaper  is  about  all  the  reading  matter  there  is 
that  comes  into  their  homes  or  that  they  have  time 
to  peruse. 

A  critical  examination  of  some  of  the  Sunday  edi¬ 
tions  may  reveal  the  presence  of  sjK'cials  that  per¬ 
haps  do  not  interest  college  graduates,  but  the  most 
of  them  are  attractive  to  the  shop  girls,  the  clerks 
and  thousands  of  other  readers. 

There  is,  no  doubt,  room  for  improvement  in  even 
the  best  of  our  newspapers.  If  there  were  not  they 
would  become  insipid,  colorless  and  inefficient. 


What  those  who  go  to  fhicago  next  week  to  attend 
the  great  Ad  Club  Convention  get  out  of  it  depends 
upon  what  they  put  into  it.  So  much  valuable 
material  on  advertising  will  be  presented  that  no 
human  brain  can  alisorb  it  all  at  one  time.  The 
proper  thing  to  do  is  to  look  over  the  program  and 
selei-t  the  department  in  whicli  you  are  most  inter¬ 
ested  and  spend  your  time  at  its  sessions.  Don’t  try 
to  cover  half  a  dozen  different  meetings  the  same 
day,  for  if  you  do  you  will  not  get  much  out  of  any 
of  them.  One  thing  that  will  impress  every  one 
who  attends  the  convention  for  the  first  time  will' be 
the  serious  character  of  the  work  undertaken.  Nine- 
tenths  of  the  real,  simon-pure  advertising  men  there 
will  be  present  to  assimilate  every  bit  of  information 
that  will  help  them  in  their  business.  It  is  not  a 
junketing  occasion.  Entertainment  of  various  kinds 
will  be  furnished,  but  not  at  times  that  will  take  the 
delegates  away  from  the  sessions.  The  four  days  of 
the  convention  will  be  crowded  with  opportunities 
such  as  have  seldom  been  available.  It  is  for  you  to 
decide  how  you  will  improve  them. 


John  Wanamaker  is  one  of  America’s  greatest  re¬ 
tail  merchants.  His  stores  in  Philadelphia  and  New 
York  are  known  the  world  over.  His  long  experience 
gives  authority  to  whatever  he  says  regarding  the 
problems  of  retail  merchandising.  Elsewhere  in  this 
number  of  Tiik  Editor  ami  Pubi.i.siikr  will  be  found 
a  specially  contributed  article  on  coupons  and  trading 
stamps  that  is  worth  reading.  In  it  he  unequivocally 
condemns  their  use.  He  calls  them  “obstructions  on 
railroad  track  of  business  successes.”  Mr.  Wana- 
maker’s  testimony  ought  to  be  of  great  value  to 
every  merchant  who  sells  goods  over  the  ^•ounter. 


Arthur  P.  Robyn,  Mailers  Building,  Chicago,  is 
sending  letters  to  publishers  in  various  jiarts  of  the 
country  trying  to  interest  them  in  a  new  coupon 
scheme  under  which  a  newspaper  guarantees  and 
sells  coupons  to  merchants  at  their  face  value  of 
one-tenth  of  a  cent.  The  merchant  redeems  the  cou¬ 


pons,  which  he  issues  to  purchasers  of  goods  at  his 
store,  with  his  own  merchandise.  Robyn  says  it’s  a 
great  scheme.  The  newspaper  adopting  it  will,  of 
course,  boost  its  own  coupons  which  eventually  will 
crowd  out  all  others.  The  merchants  will  be  so 
grateful  to  the  newspaper  that  they  will  want  to  ad¬ 
vertise  in  large  space,  and  everything  will  be  per¬ 
fectly  lovely  all  around.  Some  |iublisliers  are  such 
easy  marks  that  doubtless  they  will  want  to  go  into 
the  coupon  business  right  away.  •« 


Newspaper  men  who  send  contributions  to  Tue 
Editor  and  Pubi.i.siier  should  take  pains  to  write 
their  names  at  the  top  left-hand  side  of  the  first 
page  of  their  articles,  in  order  that  the  editor  may 
know  to  whom  they  sliould  be  credited.  Letters  ac¬ 
companying  such  articles  often  become  separated 
from  them,  leaving  the  editor  in  a  maze  in  his  later 
effort  to  determine  their  authorship.  A  little  care  on 
the  part  of  contributors  will  save  us  a  lot  of  un¬ 
necessary  trouble. 

POP’S  INCONSISTENCY 
By  Strickland  Gillilan. 

Pop  reads  the  “funny”  sheets  with  us 
And  cackles  like  the  dickens 
O’er  all  the  things  that  “Buster”  does 
To  win  his  weekly  lickin’s. 

Yet  when  we  try  to  do  to  him 

nie  things  those  “comic”  slieeters  did. 

He  shakes  his  head,  with  visage  grim. 

And  says  “That  isn’t  funny,  kid !” 

Pop  laughs  at  all  that  “Hans  and  Fritz” 

Do  to  the  fleshy  “Captain” 

Or  the  “Insiiector,”  with  their  wit.s. 

And  get  their  panties  rapped  on. 

But  if  we  start  things  half  as  rough 
To  him  or  one  another,  why 
He  promptly  snaps:  “Cut  out  that  stuff! 

You  ought  to  know  it  can't  get  by !” 

I  cannot  understand  our  Pop — 

He  seems  so  inconsistent ; 

I  can’t  quite  figure  where  to  stop — 

I  hate  to  seem  persistent. 

But  if  it’s  funny  when  some  tad 

In  Sunday  daubs  this  thing  has  done. 

Why  is  that  same  performance  “bad” 

When  pulled  off  by  my  father’s  son? 


TOM  W.  JACKSON’S  ALONG  THE  ROW 

CAUSE  FOR  ENVY. 

It  must  make  the  baseball  magnates  grit  their 
teeth  when  they  see  all  the  free  space  given  to  the 
war  news.  The  declaration  of  Italy  to  jump  into  the 
scrap  actually  received  more  publicity  than  a  game  at 
the  Polo  Grounds. 


turned  rules. 

Those  of  civilized  warfare  by  Germany. 

IF. 

If  the  Sun  was  conducted  on  the  same  lines  as 
some  merchants  run  their  stores  it  might  announce 
something  like  this:  “Great  Reduction  in  Advertising 
Rates  on  Account  of  Removal.” 

ALSO  SAFER. 

General  opinion  along  the  Row  is  that  it  is  easier 
to  write  a  war  editorial  than  shoulder  a  gun. 

missing  word  contest. 

Now  in  the  papers  one  may  read  the  ad  of  Purling 
Brook  Hotel,  which  says,  “We’ve  No  Mosquitoes 
Here.”  But  then  you  know  they - like  - 

TO  AN  INqUIREIt- 

You  are  in  error.  A  Phihidelidiia  coupon  is  not  a 
chicken,  although  both  are  a  roast. 

FROM  THE  SKINNEK8VILLE  SIGNAL. 

“Summer  appears  to  lie  with  us  at  last,  and  nature 
in  our  neighliorhood  is  looking  charming.  Everywhere 
the  eye  rests  on,  some  lieautifnl  vision  circus  posters 
are  up  on  the  town  fences.  Hawkin’s  hoarding  house 
has  been  repainted,  and  we  arc  carrying  four  columns 
of  auto  and  summer  tonic  ads.  We  art*  unbending 
and  relaxing  after  the  cold  spell,  and  intend  to  cast 
dull  care  aside.  In  iiersuance  of  this  we  have  reduced 
war  news  to  half  a  column,  and  have  decided  to  let 
President  Wilson  conduct  negotiations  with  Germany 
without  our  advice.  The  summer  time  table  on  the 
railroad  is  now  in  effect,  the  cows  have  been  shooed 
off  the  tracks,  and  fenced  in,  and  the  W’ay  is  open  to 
a  happy  and  prosperous  wann  season.  Cut  rates,  but 
no  coupons  for  summer  subscriptions.  Right  of  line 
forms  on  Main  street.” 
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PERSONALS 

tidward  L.  I’retorius,  presideut  and 
general  manager  of  the  Gcrinan-Ameri- 
ean  1‘ress  Association,  of  !St.  Louis,  and 
general  manager  of  the  St.  Louis  Times, 
who  has  been  suffering  from  a  nervous 
breakdown,  is  reported  much  improved. 

O.  H.  Hlethen,  manager  and  part 
owner  of  the  Seattle  Times,  who  is  also 
captain  of  the  First  Company  of  Coast 
Artillery,  of  Washington,  has  temporari¬ 
ly  left  the  Times  in  order  to  study  the 
problem  of  coast  defense  against  an  in¬ 
vading  enemy 

J.  B.  Keesling,  for  ten  years  treasurer 
of  the  Knoxville  (Tenn.)  Sentinel,  has 
resigned  and  will  hereafter  devote  himself 
to  farming  at  his  old  home  near  Rural 
Retreat,  southwestern  Virginia. 

Hugh  O’Neil,  special  writer  on  the 
staff  of  the  Denver  Post,  has  been  in¬ 
formed  that  his  sixteen  year  old  son,  Jef¬ 
frey  O’Neil,  was  instantly  killed  in  ac¬ 
tion,  somewhere  in  the  north  of  France, 
while  serving  with  the  Royal  i  usilers. 
Young  O’Neil  enlisted  from  his  school  in 
Kngland  without  his  father’s  knowledge. 

Dudley  Glass,  for  many  years  attached 
to  the  Memphis  Commercial  Appeal,  and 
now  on  the  staff  of  the  Atlanta  Journal, 
has  published  a  book  for  the  instruction 
of  newspaper  correspondents. 

Fears  have  been  expressed  for  the 
safety  of  John  Hogan,  at  one  time  re¬ 
porter  on  the  IX'troit  Free  Press,  who 
enlisted  in  the  Queen’s  Own  Rifles  of 
Toronto,  and  who  has  not  been  heard  of 
since  the  battle  of  Neuve  Chapelle. 

Miss  Nathalie  Lincoln,  formerly  so¬ 
ciety  editor  of  the  Washington  Herald, 
will  become  editor  of  the  1).  A.  H.  Maga¬ 
zine  on  the  first  of  July. 

Roy  O.  t'haney,  of  the  Rochester, 
N.  y.,  Post-Kxpress,  has  resigned  to  en¬ 
gage  in  business  at  his  former  home, 
•Mound  Valley,  Kansas. 

Leith  S.  Bremner,  formerly  editor  and 
publisher  of  the  Passaic,  N.  J..  Daily 
Herald,  received,  by  proxy,  a  beautiful 
loving  cup  which  was  presented  by  the 
eiuiiloyees  of  the  newspaper  at  a  bamiuet 
tendered  him  recently.  Mr.  Bremner  was 
taken  ill  just  before  the  dinner  and  there¬ 
fore  was  not  able  to  be  present. 

Harry  C.  Green,  city  and  Sunday  ed¬ 
itor  of  the  Des  Moines  Daily  Capital,  has 
resigned  to  prepare  for  the  bar  examina¬ 
tion.  Mr.  Green  completed  his  course  at 
the  Washburn,  Iowa,  Law  School  last 
January. 


IN  NEW  YORK  TOWN 

Up  in  the  World  office,  they  are  pre¬ 
pared  to  admit  that  summer  has  really 
come,  since  Patrick  Curry,  the  severe  and 
unbribable  door  keeper,  has  put  a  white 
top  on  his  uniform  cap. 

Charles  Hand,  who  covers  things  legis¬ 
lative  at  Albany  for  the  World,  is  now 
back  in  New  York,  doing  general  work 
for  the  World. 

William  Ransom,  city  editor  of  the 
City  News  Association,  suffered  a  stroke 
of  apoplexy,  at  his  desk,  in  the  Hudson 
Terminal  Building,  on  June  3,  and  was 
removed  to  Hudson  Street  Hospital. 

I. K)uis  Siebold  is  now  attached  to  the 
t.nshington,  1)  C„  Bureau  of  the  World, 
and  is  covering  diplomatic  affairs. 

I’aul  G.  Hobart,  formerly  of  the  staff 
of  the  New  York  Evening  Telegram,  and 
other  publications  in  the  East,  has  joined 
the  staff  of  the  Electric  City  Magazine, 
Chicago,  as  associate  editor. 

Arthur  S.  Draper,  who  has  been  Sun¬ 
day  editor  of  the  Tribune  for  the  past 
year  and  a  half,  sailed  on  the  steamship 
Philadelphia  on  Saturday,  June  5,  to 
take  charge  of  the  Tribune’s  Ixtndon  of¬ 
fices. 

J.  Voorhies,  formerly  on  the  staff  of 
the  Brooklyn  Eagle,  has  joined  the  forct's 
of  the  'I'ribune  copy  desk.  Samuel  From- 
iner  has  become  a  member  of  the  Trib¬ 
une’s  report orial  staff. 

John  B.  Pratt,  attached  at  the  Ijondon 
branch  of  the  New  York  Times,  who  went 
to  Liveri)ool  to  cover  the  story  of  the 
Nebraska,  was  arrested  because  he  bad 
no  jiassport,  but  was  su'jse(iuently  re¬ 
leased. 

John  W.  Schmidt,  for  many  years  on 
the  staff  of  the  Brooklyn  Eagle,  is  now 
news  editor  of  the  Brooklyn  Times. 
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CHICAGO  PERSONALS 

Maurice  Toulme,  formerly  railroad 
editor  of  the  Tribune,  has  been  attached 
to  the  editorial  writers’  staff.  Leon  Stolz, 
of  the  local  staff,  has  become  railroad 
editor. 

Former  Senator  Lafayette  Young,  ed¬ 
itor  of  the  Des  Moines  (la.)  Capital,  was 
at  the  Press  Club  the  other  day  on  his 
way  back  from  .urope  where  he  did  war 
reporting.  Some  real  scoops  are  due  to 
appear  in  the  Capital,  according  to  Mr. 
Young. 

John  De  Long,  of  the  'Tribune  sport 
department,  was  one  of  the  official  func¬ 
tionaries  at  the  recent  Indianapolis  auto¬ 
mobile  races. 

Antoinette  Donnelly  has  joined  the 
'Tribune  staff  as  a  daily  contributor  to 
the  women’s  page. 

Edward  G.  Westlake,  automobile  ed¬ 
itor  of  the  I’ost,  who  recently  underwent 
an  operation  for  the  removal  of  his  right 
eye  following  a  motor  cur  accident  in 
(.'olorado,  is  back  at  his  desk. 

Walter  Bermingham,  who  entered  the 
advertising  field  when  the  Inter  Ocean 
.suspended,  is  back  in  the  “game”  again 
us  automobile  editor  of  the  Examiner. 

William  Handy,  who  was  on  the 
'Tribune  some  years  back,  is  in  Chicago 
again.  He  came  from  Denver  to  go  on 
the  Herald. 

W.  N.  Burkhardt,  assistant  city  editor 
of  the  Journal,  with  Mrs.  Burkhardt  is 
vacationing  in  Winnipeg,  Man. 

Kobt.  W.  Foran,  a  Chicago  newspaper¬ 
man  who  enlisted  in  the  Canadian  volun¬ 
teers  at  the  outbreak  of  the  war,  has 
been  promoted  to  major  in  the  Seventh 
batallion  of  the  Border  Hegimeitt,  now  in 
Etiglattd,  aud  which  this  month  goes  to 
the  front.  Major  Foran  was  a  captain 
of  British  regulars  before  he  came  to 
America  and  entered  newspaper  work. 

Clem  Y'ore,  poet,  attthor,  newspaper- 
ntitn  ititd  advertising  copy  writer,  was 
married  in  St.  Ijouis  on  June  3  to  Miss 
Alberta  M.  Plonke,  of  St.  Paul. 

Maurice  'Toulme,  of  the  'Tribune,  was 
elected  secretary  of  the  Michigan  Society 
of  Chicago  at  the  annual  meeting  of  the 
organization  last  week. 

Caspar  Nathan,  a  New  Y'ork  aud  Chi¬ 
cago  newspaperman,  was  married  on 
June  •'(  to  Miss  .leuuuette  Stahl,  of  Chi¬ 
cago.  'The  ceremony  was  at  the  Kaiser- 
hof  hotel,  after  which  Mr.  Nathan  gave 
a  dinner  for  his  newspaper  and  theatrical 
friends. 

Ring  W.  Larduer,  of  the  'Tribune,  has 
caught  the  drift  of  the  times  and  is 
putting  some  of  his  “Y'ou  Know  Me  Al” 
stories  in  the  movies. 

'Terry  Ramsayo  is  editing  the  boys’  de- 
j)artment  of  the  Sunday  'Tribune  from  a 
motorboat,  gliding  down  the  Mississippi, 
.Memphis  bound. 

Floyd  Giubons,  the  'Tribune’s  war  cor¬ 
respondent  in  Mexico,  is  a  candid  young 
man.  He  explained  his  absence  from  the 
field  at  a  certain  stage  of  the  battle  at 
la;on  by  this  office  note :  “A  dead  cor¬ 
respondent  isn’t  much  use  to  a  news- 
pa  per.” 

Boyden  R.  Sparkes,  of  the  Associated 
l*re.s8,  has  been  assigned  to  the  Spring- 
field,  111.,  office.  Mrs.  Sparkes  and 
daughter  Bessie,  are  visiting  Mrs.  Sparkes* 
old  home  in  South  Carolina. 

John  I’atrick  Brady,  war  correspond¬ 
ent  of  the  Chicago  .lournal,  and  John 
Borden,  millionaire  si>ortsman,  who  car¬ 
ried  a  commission  from  the  same  paper 
into  France,  have  returned  from  abroad. 

Samuel  Aloffet,  recently  of  the  Denver 
I’ost,  is  rending  copy  on  the  Examiner. 

Drury  Underwood  is  reading  copy  on 
the  Herald’s  local  desk. 

Oney  Fred  Sweet  again  is  a  member 
of  the  'Tribune’s  Sunday  staff. 

'The  Rev.  W.  B.  Norton,  chaplain  of  the 
Press  Club,  and  religious  editor  of  the 
'Tribune,  has  returned  from  the  Presby¬ 
terian  General  Assembly  at  Rochester, 
N.  Y. 

E.  C.  Bode,  of  the  Examiner  business 
office,  was  in  Detroit  last  week  for  his 
paper. 

I'aul  Williams,  for  several  years  with 
the  Associated  Press  in  Chicago  and 
Springfield,  now  is  with  the  Herald. 


BOSTON  PERSONALS 

Harold  Wheeler,  of  the  Post,  is  in 
Haverhill,  covering  the  hearing  in  regard 
to  the  charges  brought  against  the  super¬ 
intendent  af  the  Haverhill  Consumptive 
Hospital.  Mr.  Wheeler  has  been  filling 
from  two  to  three  columns  of  stuff  a  day. 

-Mrs.  Philip  Powers  is  about  to  leave 
the  United  States  for  Germany,  where 
she  will  join  her  husband,  who  is  a  mem¬ 
ber  of  the  Associated  Press  staff  in  Ber¬ 
lin.  It  is  exjiected  that  Mrs.  Powers  will 
go  to  Germany  via  France.  “Phil” 
I’owers,  as  he  is  known  to  many  news¬ 
papermen  in  Boston,  is  now  with  the 
German  army  on  the  eastern  front,  it  is 
said. 

Miss  Gertrude  Steveuson,  of  the  Bos¬ 
ton  Journal,  has  been  in  Canada  recently, 
writing  special  articles  on  the  war  time 
conditions  prevailing  there. 

It  is  said  that  Fred  'Thompson,  dis¬ 
trict  editor  of  the  I’ost,  holds  the  record 
as  a  correspondent  of  a  trade  paper  for 
.space.  Mr.  'Thompson,  who  represents 
the  American  Lumberman  in  Boston  and 
New  England,  makes  nothing  of  filling 
three  to  four  pages  of  that  publication 
weekly. 

Jack  Harding,  of  the  I’ost,  is  planning 
an  extensive  tour  of  the  United  States,  to 
commence  at  the  beginning  of  his  vaca¬ 
tion  and  to  end  when  the  spirit  moves. 
Mr.  Harding  is  an  accomplished  traveler, 
having  recently  returned  from  Loudon 
aud  Paris,  when  he  astonished  his  friends 
by  announcing  that  the  total  trip  has 
only  cost  him  Ipltlu. 


TEXAS  PERSONALS 

Gordon  K.  Shearer,  late  city  editor 
of  tlie  Forth  Worth  Star-'Telegram,  has 
returned  to  Dallas  to  do  tlie  state  cotirts 
for  the  Dallas  News  and  the  Evening 
Journal,  taking  the  i)lace  of  R.  L.  Penn, 
recently  promoted  to  the  city  editorship 
of  'The  News.  Shearer  formerly  read 
copy  on  'The  News. 

William  M.  Thornton,  for  sixteen 
years  chief  of  the  Galveston-Uallas 
News  bureau  at  the  'Texas  State  capital, 
has  gone  to  California  to  recuperate 
after  a  severe  attack  of  the  grip,  and  to 
write  stories  of  the  exposition  and  cer¬ 
tain  other  matters  of  public  interest. 

C.  Lombardi,  president  of  A.  11.  Belo 
&  Co.,  publishers  of  the  Galveston- 
Dallas  News,  the  Evening  Journal  and 
other  papers,  has  gone  to  his  summer 
home  in  lierkeley,  California. 


WEDDING  BELLS 

Charles  M.  Paul,  of  Huntington,  Ind., 
city  editor  of  the  Huntington  Herald, 
and  Miss  Merle  Thomas,  of  Union  town¬ 
ship,  Ind.,  were  married  on  June  4  at 
the  home  of  the  bride’s  parents. 

Emanuel  Daniel,  sporting  editor  of  the 
Baltimore  News,  was  married  on  June 
1  to  Miss  Miriam  Atkinson,  of  Balti¬ 
more.  Mr.  Daniel  was  formerly  with 
the  Baltimore  Herald. 

Miss  Lillian  A.  Young,  a  writer  and 
artist  for  the  Associated  Newspapers, 
was  married  on  June  1  to  Mario  Gio¬ 
vanni  Miozzi,  of  New  York  City.  The 
date  for  the  wedding  was  put  forward 
because  of  the  probability  that  Mr. 
Miozzi,  who  is  an  Italian  reservist, 
would  be  called  to  join  his  regiment. 

P.  H.  Roberts,  Jr.,  editor  of  the  Ro¬ 
senberg  ('Texas)  News-Herald,  and  Miss 
Ruth  (iibson,  of  that  place,  were  married 
on  June  2  in  Houston,  the  Rev.  J.  L. 
Gross  of  the  First  Baptist  Church  offi¬ 
ciating. 

Miss  Florence  Elizabeth  Howe,  daugh¬ 
ter  of  John  W.  Howe,  of  the  editorial 
stair  of  the  New  Y'ork  American,  and 
Fred  Jackson,  author  of  “A  Full  House,” 
now  playing  at  the  Longacre  'Theatre, 
were  married  at  Bayside,  L.  I.,  on  Sun¬ 
day  at  the  residence  of  Alexander  E. 
Aarons. 


Paris  Herald  Editor  Wounded 

G.  .4rchimbaiilt,  wlio- was  in  charge  of 
the  Paris  edition  of  the  New  York 
Herald  when  the  war  broke  out,  was 
wounded  in  the  battle  of  Ypres.  It  is 
reported  that  two  other  Herald  em¬ 
ployees  were  killed  in  the  same  action. 


IN  MEMORY  OF  J.  D.  JACKSON 


Tablet  Unveiled  in  Composing  Room  of 
New  York  World. 

A  handsome  bronze  memorial  tablet 
was  unveiled  in  the  composing  room  of 
the  New  York  World,  on  Monday,  with 
appropriate  ceremonies,  to  honor  the 
memory  of  Joseph  D.  Jackson,  for  26 
years  a  member  of  the  World  family 
and  at  his  death  superintendent  of  the 
composing  room. 

Don  C.  Seitz,  business  manager  of  The 
M  orld,  recounted  Mr.  Jackson’s  long  as¬ 
sociation  with  the  paper.  He  said  Mr. 
Jackson  was  one  of  the  eighty  men  who 
belonged  to  the  (Quarter  Century  Club  of 
'The  World. 

Besides  being  a  man  of  the  highest 
character  and  standing,  who  could  com¬ 
mand  respect  because  of  his  personality, 
Mr.  Jackson  was  more  than  a  superin¬ 
tendent  of  a  big  mechanical  plant,  Mr. 
Seitz  said.  He  was  a  true  journalist, 
who  knew  and  carried  out  the  principles 
laid  down  by  Mr.  Pulitzer,  under  which 
The  World  is  conducted. 

On  behalf  of  The  Evening  World,  Syl¬ 
vester  J.  Bawling,  who  knew  Mr.  Jack- 
son  during  his  entire  connection  with  the 
paper,  spoke  of  his  fine  personal  qualities 
and  also  of  his  great  ability.  Mr.  Jack- 
son,  he  said,  was  as  helpful  to  the  edi¬ 
torial  side  of  the  paper  as  to  the  me¬ 
chanical  side. 

'The  bronze  tablet,  which  is  fastened 
to  a  pillar  beside  the  desk  where  Mr. 
Jackson  did  his  work,  is  inscribed  thus: 


In  memory  of 
JOSEPH  1).  JACK.SON, 

For  'Twenty-six  Y’ears  Foreman 
Of  the  World  (Composing  Room. 
Born  April  7,  1848. 

Died  January  12,  1015. 
ERECTED  BY  THE  CHAPEL. 


John  Maher,  chairman  of  'The  World 
(  hapel,  was  in  charge  of  the  exercises, 
which  were  concluded  by  the  reading  of 
a  letter  j)raising  Mr.  Jackson’s  worth 
from  Marsden  G.  .Scott,  President  of  the 
International  'Typographical  Union. 


OBITUARY  NOTES 

Wn.i.i.vji  11.  Davis,  for  many  years, 
political  reporter  and  financial  editor  of 
the  Baltimore  .News,  died  at  his  home  in 
Baltimore  on  Ylay  2t),  aged  77.  Mr. 
Davis  had  left  the  Sun  several  times  to 
accept  other  posts,  but  he’d  always  re¬ 
turned,  He  retired  from  active  newspa¬ 
per  life  some  years  ago. 

A.  B.  C'ORY,  a  veteran  newspaperman 
and  editor  of  Arkansas,  died  at  his  home 
in  Harrison,  that  state,  of  paralysis,  on 
.May  3(1,  aged  90  years.  During  the  Civil 
War  .Mr.  Cory  edited  the  Dallas  Herald, 
which  he  was  forced,  from  time  to  time, 
to  print  on  wrapping  paper,  because  of 
the  difficulty  of  obtaining  print  paper. 
He  was  interested  in  various  journals  in 
Pennsylvania,  Missouri  and  Kansas,  until 
his  retirement  about  twenty  years  ago. 

Emory  C.  Chandler,  city  editor  of  the 
Rockford,  (III.)  Daily  Register,  died  at 
Hartford,  .Mich.,  on  May  26,  aged  37. 

'Tom  K.  Sigler,  city  editor  of  the  Ham¬ 
mond  (Ind.),  Daily  News,  died  on  May 
24,  at  St.  Margaret’s  Hospital,  in  Ham¬ 
mond,  aged  36.  He  had  been  connected  in 
the  jiast  with  the  Joliet  (Ill.),  Herald 
and  the  Cincinnati  Enquirer. 


Value  of  a  Reporter’s  Life,  $14,675 

Norristown  (Pa.)  jury  recently  fixed 
the  value  of  a  newspaper  reporter’s  life 
to  his  family  by  awarding  $14,675  to  the 
widow  of  Frederick  W.  Simons,  a  local 
newspaperman,  who  was  killed  while  re¬ 
turning  from  an  assignment.  During 
the  trial  it  was  shown  that  Simons  was 
45  years  old,  was  in  perfect  health,  had 
a  reasonable  expectancy  of  25  years 
more  of  life;  that  his  earning  capacity 
was  about  $1..500;  that  he  is  survived  by 
a  widow,  a  son  and  two  daughters,  one 
being  a  dependent. 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 
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Broadway  Subway  and 
Home  Boroughs  Car 
Advertising  Co.,  Inc. 


Executive  Offices:  31  Nassau  Street,  N.  Y. 
Telephone  6311  Cortleadt 


JAMES  R.  MURPHY 
Ccaerel  Maufei 


New  York.  June  10th,  1916. 


Dear  Slre:- 

A  great  financier  and  a  national  character  when  he  was 
connected  with  the  New  York  Life  Insurance  Company >  years  ago*  made 
the  following  statement  to  the  insurance  men  under  him: 

"There  are  three  great  organizations  in  this  world  • 
the  Catholic  Churchy  the  Standard  Oil  Company  and  the 
New  York  Life  Insurance  Company*" 

We  take  the  liberty  of  adding  the  fourth:-  The  Broadway  Subway  and 
Home  Boroughs  Car  Advertising  Co*  Inc.! 

You  will  notice  by  the  enclosed  fac-simile  contract  that 
we  are  associated  with  the  second  largest  organization  in  the  world* 
This  organization  has  the  greatest  facilities  and  unstinted  money 
to  analyze  carefully  the  best  channels  through  which  to  call  the 
attention  of  the  public  to  its  wares*  It  has  taken  a  full  run  con¬ 
tract  with  this  Company y  which  controls  the  advertising  channels 
of  the  Brooklyn  Rapid  Transit  System* 

We  would  suggest  that  in  your  budget  you  immediately 
allow  for  advertising  space  in  this  systemy  ot»  if  your  budget  is 
fully  increase  it  so  as  to  get  into  this  system* 


This  Company  today  controls  one  of  the  greatest  channels 
for  reaching  the  ultimate  consumer  of  all  kinds  of  utilitarian 
products*  Brooklyn,  which  this  Company  taps  like  a  network  of 
nerves y  la  one  of  the  greatest  home  communities  in  this  country  - 
the  people  there  are  intelligent y  up  to  the  times  and  are  all  of 
the  class  that  lives  within  its  means  and  promptly  pays  its  bills* 


When  you  decide  to  go  into  this  advertising  system  of 
the  Brooklyn  Rapid  Transit y  either  with  a  full  run  or  a  part  run, 
you  will  have  your  decision  backed  up  not  only  by  your  own  judg¬ 
ment  but  by  the  Judgment  and  decision  of  one  of  the  n^st  efficient 
organizations  in  the  world  -  The  Standard  Oil  Compan|^ 

Sine 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 
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To  Broadway  Subway 

and 

Home  Boroughs  Car  Advertising  Co,,  Inc. 

31  Nassau  Street,  New  York  City. 


York . May  .  2? . 191  b 


The  undersigned,  hereinafter  called  the  “Advertiser.”  hereby  rents  from  you  spaces  in 

——2700 . cars  on  the  ELEVATED,  SUBWAY  AND  SURFACE  DIVISIONS 

IN  GREATER  NEW  YORK  OF  THE  BROOKLYN  RAPID  TRANSIT  SYSTEM  designated 
on  the  reverse  side  hereof,  sufficient  to  insert  copies  of  his  advertising  cards,  size  11  x  21  inches, 

one  in  each  car  up  to  that  number,  for  the  term  of  FIVE  YEARS  - - x»xo43i*jccommencing 

June  Ist  - 191  5 . 

In  consideration  thereof  the  Advertiser  hereby  agrees  to  pay  to  the  order  of  Broadway 
Subway  and  Home  Boroughs  Car  Advertising  Company,  Inc.,  as  rental  ONE  THOUSAND  AND 
EIGHTY - -Dollars  ($  1080.00  )  per  month. 

The  rent  for  each  month  to  be  paid  in  advance,  subject  to  the  terms  and  conditions  stated  herein. 


No  sign  containing  anything  immoral,  unlawful  or  other¬ 
wise  ofTensive  to  good  taste  and  no  sign  with  anything  at¬ 
tached  thereto  except  flat  pasted  paper  shall  be  placed.  If 
for  any  cause 'you  or  the  lessees  of  the  advertising  privileges 
in  any  of  the  cars  herein  included  shall  cease  to  have  the  right 
to  lease  all  or  any  part  of  the  spaces  for  such  advertising  in 
such  cars,  this  lease  is  to  terminate  as  to  such  spaces,  and 
you  are  to  be  paid  therefor  at  the  foregoing  rate  to  the  date 
of  such  discontinuance,  and  a  proportionate  amount  for  the 
spaces  remaining,  if  any.  No  conditions  or  representations 
not  inserted  herein  shall  be  binding  on  either  party.  Any  loss 
of  time  or  space  not  caused  by  the  Advertiser  shall  be  made 
good  by  additional  time  or  allowed  for  pro  rata,  at  your  option. 
Where  a  lease  is  made  for  all  cars,  it  means  all  the  cars  run¬ 
ning  from  time  to  time.  All  advertising  material  shall  be  fur¬ 
nished  by  the  Advertiser  and  placed  in  position  by  you,  and 
any  delay  in  furnishing  the  same  shall  be  at  the  loss  of  the 
Advertiser.  No  advertising  of  other  parties  to  be  included  on 
the  cards  except  by  special  agreement.  All  payments  shall  be 
made  to  the  order  of  BROADWAY  SUBWAY  AND  HOME 
BOROUGHS  CAR  ADVERTISING  COMPANY,  INC.,  only. 
The  Advertiser  shall  not  assign  or  sublet  the  privileges  granted 
hereunder.  Upon  acceptance  of  this  lease  you  agree  to  furnish 
the  spaces  herein  rented  for  the  term  and  consideration,  and 
aimn  the  terms  and  conditions  above  set  forth.  This  lease  is 
not  bincling  until  accepted  by  you. 


Subject  of  Advertising* 

^ 


Name . 

Address . . .  i 

BROADWAY  SUBWAY  MO  HOME  BOROUGHS 
CAR  ADVEf^lNS  GO.  INC. 


View  ok  the  National  I’ltEss  Club,  Kook  <!ai:i)E.\,  Washinoton,  I).  C. 


loiiiatic  corps  as  “typically  Washington¬ 
ian,"  or  they  speak  of  the  “Congressional 
set"  as  typically  Washingtonian,  or  they 
turn  up  tlieir  noses  at  these  and  mingle 
with  the  old  “cave  dwellers”  who  were  in 
Washington  when  the  White  House  was 
htiriKsl ;  hut  nowhere  does  one  find  all 
of  these  various  elements  mingled  as  they 
are  on  the  I’ress  Club  roof  in  the  sum¬ 
mer  time. 

This  will  be  the  second  summer  for 
the  roof.  It  was  started  a  year  ago,  not 
without  misgivings  by  conservative  mem- 
l)ers  of  the  cltih,  but  was  an  assured  suc¬ 
cess  Itefore  a  mouth  had  ended.  Possibly 
the  lo<-ation  of  the  National  Press  Club 
heliH‘d  along  the  popularity  which  came 
to  the  roof  garden  in  a  rush.  The  club 
rooms  are  on  the  top  floor  of  a  fine,  com¬ 
fortable,  spacious  office  building  at  loth 
and  C  streets  n.  w.,  opposite  the  north¬ 
east  corner  of  the  Treasury  Huilding. 
Looking  down  from  the  west  window  of 
the  club’s  library  one  can  gaze  into  the 
office  of  Secretary  Mc.Vdoo. 

St  E.NE  KKOM  THE  WKtK. 

Over  the  quaint,  s<iuat  roof  of  the 
Treasury,  the  White  House  is  the  next 
big  public  neighbor.  The  great  green 
stretch  of  lawn,  and  the  drive  and  water 
IKtrk  of  the  Monument  grounds  and  Poto¬ 
mac  Hrive  lie  a  little  to  the  west  of 
sotiih.  Iteyond  the  Potomac  Drive  are 
the  sloi>es  of  the  Virginia  hills,  on  which 
is  cradled  Arlington  and  the  “bivouac  of 
the  dead.”  Just  at  twilight,  when  there 
is  a  dull  nsl  glow  in  the  West,  the  great 
trio  of  steel  towers  for  the  .\rlinglon 
wireless  station  stand  out  against  a 
never-to-be-forgotten  background.  There 


one  but  an  active  and  reputable  news- 
liaper  worker  in  Washington  can  become 
ill!  active  member.  However,  many  news- 
pai>er  men  in  other  cities  have  taken  ad¬ 
vantage  of  the  non-resident  membership 
privileges,  as  scores  of  out-of-town  news- 
paiter  men  visit  Washington  in  the  course 
of  a  year.  The  heart  and  soul  of  the  club 
of  course  is  the  corps  of  Washington  cor- 
resiwndents  and  members  of  the  four 
local  newspaiter  staffs. 

The  associate  membership  list  com- 
I)rises  men  in  public  life  who  are  daily 
associated  with  newspaper  men.  This 
list  contains  the  natnes  of  several  cabinet 
officers,  many  Senators  and  Uepresenta- 
tives  in  Congress,  and  dozens  of  other 
officials.  President  Wilson  has  been  a 
member  of  the  club,  through  his  activ¬ 
ities  as  an  author,  for  several  .vears.  It 
was  in  the  Press  Club  that  he  made  his 
notable  siH^-i-h  telling  what  he  would 
really  like  to  do  if  he  could  throw  aside 
the  cloak  of  officialdom,  go  to  the  “movies” 
wat<-h  shoj)  windows,  play  ball  or  swap 
stories.  'The  President  told  it  in  the  con¬ 
fidence  of  the  club,  and  no  newspajier 
man  would  use  it  as  a  news  story  until 
the  President  later  relented  and  decided 
to  allow  it  to  “go.”  Earl  Godwin. 

Will  H.  Mayes,  head  of  the  School  of 
Journalism  of  the  University  of  Texas 
at  Austin,  writes  us  as  follows:  “The 
Eihtok  and  Publisher  is  a  valuable 
publication  for  journalism  schools,  and 
is  much  appreciated  here.” 

The  teachers  of  journalism  in  many 
other  States  have  written  us  commending 
The  Editor  &  Publisher. 


DISTRIBUTION 

The  problem  of  distribution  is  lessened 
for  advertisers  who  come  into  the  Greater 
Pittsburgh  field  if  they  use 

The  Pittsburgh  Gazette  Times 

Morning  and  Sunday 

Pittsburgh  Chronicle 
Telegraph 

Evening  except  Sunday 
22yic.  Per  Agate  Line 
is  the  flat  combination  rate  for  both  pa¬ 
pers.  For  further  information  or  co¬ 
operation  write. 

URBAN  E.  DICE. 

Foreign  AdvertUing  Menager. 
PitUburgh.  Pa. 


J.  C.  Wilberding, 
.venue . Ne' 


225  Fifth  Avenue . New  York  City 

J.  M.  Branham  Company 

919  Mailers*  Building . Chicag 

Chemical  Building . St.  Lou.s 


THE 

ORANGE 

LEADER 


The  Omaha  (Nclt.)  Press  Qub,  which 
heretofore  lias  exi.sted  in  a  more  or  less 
nebulous  state,  has  iioW  elfectcd  a  per- 
iiiaiient  organization.  .\t  a  meeting  am! 
banquet  on  May  20  the  following  were 
elected  to  office:  A.  E.  Long,  jiresident ; 
Harry  Swan,  vice-president;  Ix-e  Met¬ 
calfe,  secretary,  and  Louis  i’ook,  treas¬ 
urer.  Tlie  three  meinliers  wlio,  with  the 
officers,  constitute  tlie  executive  coni- 
niittee,  are  Keene  Abbott,  E.  V'^.  Parrisli 
and  Earl  Allen. 

The  Soutli  Carolina  Press  Association 
and  the  Master  Printers  are  to  hold  a 
joint  meeting  at  Chick  Sjirings,  S.  C., 
on  June  28,  29  and  30.  .\mong  the  siih- 
jeets  to  he  discussed  are  the  following: 
■‘Tlie  D.iily  Press;  Its  Shortcomings.  .\d- 
vantages  and  Opportunities,”  by  W.  1). 
Grist,  of  tlie  Yorkville  Inquirer.  ‘‘News 
and  White  Paper.”  by  Jolin  S.  Reynolds, 
of  the  State.  “The  Riisiness  Office  and 
the  War,”  by  R.  C.  Siegling,  of  the  News 
and  Courier.  “Newspapermen  and  Piih- 
lie  Sentiment,”  by  W.  I).  Oxner.  of  the 
Leesville  News.  It  is  expected  that 
Governor  Manning  will  also  speak. 

The  Inland  Daily  Press  Association 
will  hold  a  special  session  at  the  La 
Salle  Hotel,  Giicago,  Tuesday,  June  22  at 
noon,  when  a  luncheon  will  be  served, 
and  after  that  business  matters  will  be 
discussed. 

The  Lexington  (Ky.)  Leader  is  to  build 
itself  a  new  home,  which  will  lie  a  three- 
story  and  basement  building  of  steel  and 
concrete,  to  cost  about  $10,000. 


Is  the  only  Dally  (Evening)  and  Weekly 
Taper  published  in 

ORANGE,  TEXAS 

and  Orange  County,  and  tbe  only  paper  that 
covers  the  richest  section  of  Southeast  Texas 
and  Southwest  loiilslsna. 

“Circulation  hooka  open  to  all” 

THE  LEADER  PRINTINO  CO. 
Orange.  Texas 
W,  H.  Stark,  Owner. 

Hugh  K.  Taylor,  Mgr. 
Foreign  Representatives 
Robert  W.  Sykea,  Jr.  Walter  U.  Clark 

1  Madison  Ave.,  Advertising  Bldg., 

New  York.  Chicago,  III. 


THE  NEW  HAVEN 

Times-Leader 

is  the  leading  onc-cent  daily  newspaper  of 
Connecticut  and  the  only  one-cent  paper  In 
the  State  which  has  tbe  full  Associated 
Tresa  leased  wire  service. 

The  only  evening  paper  In  New  Haven, 
member  of  Audit  Bureau  of  drculations. 

Bryant.  Griffiths  and  Frederick! 

!25  Fifth  Ave.  716  Feoplei  Oai  Bldg. 

New  York  Chicago 


Colorado  Springs 
THE  TELEGRAPH 

J.  p.  McKinney  so  son 

New  \'ork  Chicago 


Mr.  Raine  Must  Serve  Sentence 
The  Tennessee  Supreme  Court  has  up¬ 
held  the  sentence  of  ten  days  in  jail  and 
a  fine  of  $.-)0  against  Gilljcrt  1).  Raine, 
formerly  publisher  of  the  Mempliis 
(Tenn.)  News  Soiinatar,  for  contempt  of 
court.  In  order  to  make  a  test  case  Mr. 
Raine  published  a  circuit  court  order 
prohibiting  the  |>iiblication  of  certain 
affidavits  in  a  will  case. 


R.J.BIDWELICO. 


Pacific  Coast  Repretantativa 


lloa  An0rlra  Ctmaa 

Portland  til^rrgonian 

#aattla  Poat>lnteUi0rncrr 

#pakanr  #pokraman>Srutrui 

Stir  Editor  and  |publtni|er  (sr.  f.) 

Ilortland  Srlrprom 

dClftraSO  Zribunr 

#t.  Couia  <Klobr-Brmorrat 

ICanoaa  £ity  #tar 

tBrnatfo  Srr 

Qrnuar  Nruia 

#alt  Cahr  Urrald-Srpubliran 


NATIONAL  P.  C.  PROSPERS 

Now  Has  More  Than  a  Thousand  Mem¬ 
bers,  Including  the  President  of  the 
United  States — Its  Roof  Carden 
Restaurant  an  Attractive  and 
Surressfui  Feature. 

(Npccii/1  Correspondence.) 
Wamii.ngtox,  May  29. — As  the  stars 
in  the  liea veils  over  Wasliington  begin  to 
shine  in  the  summer  nights,  the  stars  of 
Washington's  famous  corps  of  newsiiaper 
<-orresi>ondents  are  just  linisliing  dinner 
on  the  roof  of  the  National  Press  Club. 
I’rolmbly  none  of  tlie  varied  features  of 
Wasliington  life  contains  more  of  the  ele¬ 
ments  of'the  capital  tban  does  this  Press 
('lull  roof  garden.  People  speak  of  the  dip- 


is  no  ether  place  in  the  national  capital 
where  just  such  a  view  can  be  obtained. 

Resides  these  natural  advantages,  the 
National  Press  Club,  with  the  wisdom  of 
tliose  wlio  know  something  of  tlie  inner 
man,  has  placed  kitchen  facilities  on  the 
roof.  Dinner  is  served  well,  served  liot 
and  quickly,  wliile  an  orcliestra  is  gen¬ 
erally  in  attendance.  For  this  c*omiug 
summer  the  Entertainment  Commitee  is 
idanning  several  tine  ojien-air  cabaret 
shows,  and  several  motion  picture  manu¬ 
facturers  have  oifered  first  releases  of 
tlieir  liest  films  to  the  club  for  the  roof 
garden. 

HAS  A  THOUSAND  ME.MIIKRS. 

The  National  Press  Club  membership 
totals  a  little  more  than  a  thousand.  The 
rules  for  eligibility  are  strict,  and  no 


PRESS  CLUBS  AND  ASSOCIATIONS 

One  hundred  or  more  members  of  the 
Brooklyn  Press  Club  will  be  taken  to 
Sing  Sing — temporarily — on  June  13,  for 
an  inspection  trip.  They  expect  to 
come  out  the  same  day. 

.Members  of  the  Kansas  Daily  League, 
an  organization  of  Kansas  newspaper¬ 
men,  who  work  on  daily  papers,  crossed 
over  into  Missouri  recently,  and  held  a 
session  at  tlie  Coates  House  in  Kansas 
City.  The  members  were  forced  to  oc¬ 
cupy  themselves  with  routine  business 
and  social  festivities,  because  Merle 
Thorpe,  dean  of  the  Kansas  University 
school  of  journalism,  wlio  had  been  ex¬ 
pected  to  make  an  address,  did  not  ap¬ 
pear.  Floods  and  washouts  prevented 
iiiin  from  arriving. 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 
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LIVE  TOPICS  DISCUSSED  BY  READERS 


Under  thu  head  the  ‘‘Editor  and  Pub- 
lieher”  will  print  each  week  expreasiona  o) 
opinion  on  various  topics  connected  with 
Journalism  and  wHth  advertising.  IJ  you 
have  anything  on  your  mind  write  it  out 
and  send  it  in. — Ed.] 


STATE  OF  ALABAMA. 

Uepartmeut  of  Game  and  Fish. 

Montgomery. 

June  5,  1915. 

The  Editok  and  Publisher: 

Since  there  is  a  magnificent  oppor¬ 
tunity  in  several  Alabama  cites,  ranging 
in  population  from  ten  to  twenty  thou¬ 
sand,  for  the  location  of  a  live,  vigorously 
edited  Democratic  paper,  and  knowing 
that  there  are  hundreds  of  owners  of 
newspapers  throughout  the  country,  who 
are  dnssatisfied  with  their  present  and 
unprofitable  environment,  I  write  to  ask 
if  you  will  not  place  me  in  touch  with 
any  owner  or  owners  of  newspaper  plants, 
who  contemplate  a  change  of  location. 

I  will  be  very  glad  to  go  into  full  de¬ 
tails  with  the  right  kind  of  newspaper 
owners  who  I  can  usher  luto  a  field  of 
thrift,  success  and  prosperity.  I  hope 
you  will  pardon  this  intrusion  upon  your 
kind  and  generous  patience,  but  knowing 
that  you  are  in  touch  with  the  newspaper 
men  throughout  the  nation,  I  am  em¬ 
boldened  to  write  you  this  letter. 

Yours  very  truly, 

Joii.N  II.  Wallace,  Jr.. 

_ Commissioner. 

What  Is  a  Fair  Comparison  ? 
j.  p.  McKinney  &  son. 

New  York,  May  24,  1915. 
The  Editor  an’d  Pcblisheii  : 

Would  It  be  possible  for  you  to  secure 
from  three  or  four  prominent  advertising 
agencies  their  views  as  to  what  would  con¬ 
stitute  a  fair  comparison  of  the  total 
amount  of  advertising  carried  In  two  com¬ 
peting  papers,  one  of  which  Is  published  six 
days  In  the  week  and  the  other  seven  days 
In  the  week?  Is  It  fair  for  a  publisher  to 
state  that  his  paper,  published  daily  and 
Sunday,  carries  a  larg<“r  volume  of  adver¬ 
tising  when  measuring  the  two  papers  for 
six  days  in  the  week  only,  than  one  that 
does  not  publish  a  Sunday  edition,  but  has 
a  safe  margin  over  the  amount  published  In 
the  other  for  the  same  number  of  Issues? 

Trusting  you  will  be  able  to  have  this 
controversy  settled  tor  the  benefit  of  your 
niany  readers,  and  tbanking  you  In  advance 
for  your  Interest  in  tbe  matter,  I  am, 

P.  II.  McKinney. 

General  Advertising  Service 

SCR.YNTON,  Pa.,  May  30,  1915. 
The  Editor  &  Publisher: 

Gentlemen. — fan  you  Inform  me  where  1 
may  be  able  to  obtain  a  mat  service  which 
will  include  conversational  figures  of  men, 
women  and  children? 

I  do  not  expect  to  obtain  a  special  serv¬ 
ice  along  these  lines,  but  there  are  some 
clothing  mats  on  the  market  which  are  very 
appropriate  so  far  as  the  action  of  the  fig¬ 
ures  is  concerned.  Some  of  these  may  be 
used  for  most  any  kind  of  advertising 
service. 

My  Idea  Is  to  get  a  mat  service  that  may 
be  used  in  conjunction  with  Ice  cream  ad¬ 
vertising,  liquid  tonic  advertising,  etc.  In 
other  words  the  Illustrations  want  to  he 
full  of  human  Interest  and  action. 

Charles  C.  Swisher. 


W'here  to  Sell  Tynipin  Muslins 
Dundee  Advertiser.  Scotland. 

May  .‘il,  19I.'.. 

The  Editor  and  Publisher: 

In  your  Issue  of  .\prll  .3  there  Is  an 
article  on  “Newspaper  Making"  by  North- 
cote,  In  which  the  following  sentence  occurs  : 

“The  simple  matter  of  tympin  muslins 
largely  neglected  In  many  offices  or  left  as 
graft  to  pressmen  will  pay  dividends  pro¬ 
vided  care  Is  taken  to  keep  the  sheets  whole 
and  in  good  order  to  emery  wheelmakers, 
who  will  pay  from  12  to  14  cents  per  pound 
for  It.” 

I  will  esteem  It  a  great  favor  If  you  will 
be  good  enough  to  Inform  me  of  the  names 
of  firms  who  will  buy  these  tympin  mus¬ 
lins.  and,  particularly,  exactly  what  these 
muslins  are  used  for  after  the.v  are  no 
further  use  on  the  printing  presses? 

1  have  been  trying  to  sell  them  here,  but 
I  cannot  find  any  buyers  on  this  side. 

Any  Information  you  may  care  to  supply 
me  with  will  be  moat  aeei  ptable,  and, 
apologizing  for  troubling  you. 

N.  A.  Pattui.lo. 

Managing  Director. 

The  New  York  Buff  Co.,  lilt)  Canal 
street.  New  York  City,  buys  used  tympin 
sheets.  Other  manufactim>rs  of  emery 
wheels  also  purchase  them. 


The  Clearfield  Progress 
CLEARFIELD,  Pa..  June  3,  1915. 
The  Editor  and  Publisher  : 

\Ve  have  asked  a  number  of  agencies 
with  which  this  paper  does  business  to 
tell  us  what  Is  a  fair  price  per  inch  per 
thousand  of  circulation  for  a  newspaper 
with  a  bona-fide  circulation  of  2,500  daily. 
Each  reply  has  been  different — so  different. 
In  fact,  that  If  some  of  the  agencies  were 
not  entirely  reputable  we  would  be  tempted 
to  believe  that  the  variation  In  the  rates 
they  give  are  based  upon  the  difference 
between  the  prices  they  charge  their  clients 
for  our  space  and  what  they  pay  us  for  It. 

Will  you  tell  us  the  right  answer  to  this 
question?  We  are  members  of  the  Audit 
Bureau  of  Circulations,  and  are  willing  to 
stand  by  the  figures  that  bureau  arrives 
at  in  an  audit  of  our  books.  When  we  get 
the  audit  we  want  to  get  a  fair  price  for 
our  space. 

Leonard  K.  Brooks. 


Seeks  Address  of  Mr.  Weltoii 
The  Port  Huron  Timbs-IIerald, 

Port  Huron,  Michigan. 

June  7,  1915. 

The  Editor  &  I’ubi.isher  : 

I  am  anxious  to  learn  the  present  where¬ 
abouts  of  Mr.  Bernard  Welton,  a  special 
edition  man.  .Vny  information  which  you 
can  give  which  will  help  me  to  locate  him 
will  be  appreciated. 

Tbanking  you  in  advance,  1  remain. 

Herb  L.  Weil. 


ADVERTISING  BILL  VETOED 

Pennsylvania  Governor  Refuses  to  Ap¬ 
prove  Bill  Favoring  “Legal”  Papers. 

Governor  Brumbaugh  of  Pennsylvaiiiii 
lias  vetoed  the  bill  to  extend  to  counties 
liaving  a  population  of  more  than  1(1(1,- 
(KKI  the  law  requiring  legal  advertise¬ 
ments  to  l>e  published  in  tlie  legal  news- 
papers  at  least  once  a  week.  In  vetoing 
the  measure  the  Governor  takes  the  po¬ 
sition  that  there  is  no  such  thing  as  a 
legal  newspaper  in  contradistinction 
from  all  other  lawfully  existing  news¬ 
papers,  and  he  continues: 

“Why  should  one  newspaper  have  this 
business?  Why  stille  honest  competi¬ 
tion?  Why  play  favorites?  The  legal 
and  other  public  advertising  should  fol¬ 
low  the  channels  of  circulation  approved 
by  the  business  concerns  of  a  county,  for 
the  latter  will  always  put  their  advertis¬ 
ing  where  it  will  do  the  most  good.  So 
should  the  Commonwealth.  Let  this 
matter  to  the  honest  open  competition 
of  all  legitimate  channels  of  advertising. 

I  have  yet  to  hear  from  any  one  that 
wants  tins  bill  approved.  I  would  veto 
it  even  if  I  had.  It  is  not  American  in 
spirit.” 

WESTERN  NEWSPAPER  UNION 

Brought  to  Court  for  Failure  to  Obey 
Court’s  Order. 

The  Western  Newspaper  Union  has 
been  brought  into  court  again  on  a  peti- 
tiodn  alleging  that  it  had  failed  to  com¬ 
ply  with  a  decree  of  Federal  Judge  K. 
W.  Ijandis  in  the  anti-trust  suit  against  it. 

The  petition  requests  that  the  Union 
and  three  of  its  officials.  George  A.  Jos- 
lyn,  II.  II.  Fish  and  M.  II.  McMillan,  be 
held  in  contempt  of  court. 

In  .ludge  lAindis’  decree  of  August  3, 
1914,  the  Union  with  the  American  Press 
Association,  and  the  Central  West  Puh- 
lishing  Company  were  enjoined  from  un¬ 
derselling  competitors  to  injure  them, 
from  inHuencing  comiietitors’  customers 
by  false  reports,  and  unfair  threats  or 
promises. 

The  present  petition  is  based  upon  affi¬ 
davits  that  the  Union  has  circulated  un¬ 
fair  reports  about  the  I’ublishers’  Press 
of  Toledo,  and  the  United  Weekly  Press 
Association  of  Grand  Rapids,  and  that 
it  has  sold  its  service  at  less  than  pub¬ 
lished  rales. 


The  Utica  Retail  Grocers  Association, 
at  a  recent  meeting,  decided  that  mem¬ 
bers  should  give  no  trading  stamps,  pre¬ 
miums,  cash  register  checks,  or  coupons 
of  any  kind  after  August  1  next. 

The  New  York  Tribune  has  established 
an  organization  for  the  sale  of  news  pho- 
tograjihs.  It  will  be  known  ns  the  Gree¬ 
ley  Photo  Service. 


NEW  INCORPOR.4TIONS 
New  York  City. — Delmonieo,  Wallace 
&.  Culler,  advertising,  publishers,  printers, 
^lli.llUG;  K.  N.  Cutler,  G.  N.  Wallace,  C. 
C.  Delmonieo,  1  .Madison  avenue. 

New  York  City.— Allied  Publishing 
Corporation,  Inc.,  Manhattan;  !p,")0,(XX>; 
.Allan  Robinson,  Dwight  W.  Bowles  and 
Mary  Ilengler;  Liebniaiiii  &  Tanzer,  No. 
2.‘{3  Broadway. 

PoRTL.VNU,  .Me. — The  Howard  Publish¬ 
ing  Co.  has  been  organized  to  engage  in 
a  general  publishing,  printing  and  adver¬ 
tising  business.  Capital  stock  $10,0tX). 
The  officers  are :  President  and  clerk, 
Harry  F.  Howard ;  treasurer,  Willis  H. 
Howard ;  directors,  these  two  with 
Charles  S.  Campbell,  all  of  Portland. 

New  York  City, — 'i  ae  Cushiug-Perine 
Co.,  Millbrook,  publishing,  advertising, 
.$20,000 :  F.  L.  Perine,  R.  S.  Palmer,  I. 
M.  Cushing.  237  Broadway. 

Bethany,  wkla. — The  Bethany  I’ub- 
lishing  Company,  capital  .$2,.">00,  with  C. 
B.  Widemeyer,  J.  H.  Jamison,  A.  C. 
Smith,  J.  1.  Hill,  and  Arthur  Beaver,  all 
of  Bethany,  as  incorporators,  has  just 
been  granted  a  charter  by  Secretary  of 
Slate  J.  L.  Lyon  at  Gkhihoma  City. 


NEW  PUBLICATIONS 

Drumriuiit,  Okla. — The  prospects  of 
a  second  daily  paper  here  are  considered 
good.  According  to  report,  men  from 
Tulsa,  Okla.,  are  behind  the  plan. 

AVillia.m.si’ort,  Pa. — The  announce¬ 
ment  has  been  made  that  Jonas  Fischer 
will  shortly  start  a  new  evening  paper, 
to  be  known  as  the  Williamsitort  Evening 
Independent.  Mr.  Fischer  stales  that  the 
editorial  and  business  rooms  will  be  in 
a  building  at  Court  and  Willow  streets, 
and  the  mechanical  deiiartment  in  a  new 
concrete  building  on  Locust  street. 

CHANGES  IN  INTEREST 

Belleville.  .Mo.. — E.  P.  Leschner, 
Charles  F.  Waiigelin  and  .lo.seph  B.  Her¬ 
man  have  bought  the  Morning  Record 
from  George  Meyer,  who  had  owned  and 
published  the  paper  since  its  organization 
twenty  years  ago. 

Fre.sno,  Cal. — George  A.  Osborne  and 
Charles  E.  S.  Osborne,  Jr.,  sons  of  former 
Gov.  Osborne  of  Michigan,  have  bought 
the  Evening  Herald,  and  have  announced 
that  hereafter  the  paper  will  be  inde¬ 
pendent  Republican  in  politics,  instead 
of  Democratic  as  heretofore.  George  A. 
Osborne  will  be  manager  and  his  brother, 
editor. 

I’ORT  Arthur,  Ont. — The  two  Port 
Arthur  dailies,  the  Evening  Chronicle  and 
the  Daily  News,  have  been  merged  into 
one  paper,  Die  Evening  News-Chronicle. 


Corney  Knocks  Off 
“Corney,”  who  votes  under  the  name 
of  Cornelius  George,  has  retired  from 
his  position  of  head  of,  the  mailing  de¬ 
partment  of  the  Detroit  .lournal,  after 
a  continuous  service  of  thirty-one  years. 
He  is  the  oldest  employee  on  the  Journal 
staff,  and  is  now  retiring  to  “take  it 
easy”  upon  the  little  capital  he  and  his 
wife  have  accumulated  by  thrift  during 
these  thirty-one  years.  When  “Corney” 
joined  the  staff,  the  Journal  had  no  lino¬ 
type  machines.  All  the  type  was  set  by 
hand.  At  that  time  the  Journal  had  one 
Iiress  that  was  capable  of  turning  out 
10,000  copies  an  hour  when  under  forced 
draft,  which,  however,  was  rarely  neces¬ 
sary,  for  the  Journal  had  a  circulation  of 
not  more  than  9,000  copies  a  day.  Corney 
has  announced  that  he  is  going  to  loaf 
and  fish,  and  sell  real  estate  to  strangers 
if  possible. 

London  Times  Wins  Suit 
The  suit  brought  by  the  government 
against  the  London  Times  on  the  charge 
of  revealing  information  tiseful  to  the 
enemies  of  Great  Britain  was  dismissed 
by  .Sir  David  Burnett  in  police  court. 
The  defense  contended  that  the  informa¬ 
tion  in  question,  contaiiu'd  in  a  letter 
written  by  Major  Richardson  and  pub¬ 
lished  in  the  Times,  was  perfectly  well 
known  to  Germany.  It  was  to  the  effect 
that  the  last  of  the  French  reserves  were 
in  the  field  and  that  raw  young  recruits 
had  been  called  up.  The  case  was  heard 
under  the  Defense  of  the  Realm  act. 


$21,000  CASH 

buys  only  evening  daily  in  prosperous  Pa 
cific  Coast  city.  1914  cash  receipts  more 
than  $24,5(X).  Returned  two  men  for  personal 
effort  and  investment  $18,017.46  in  cash  in 
three  years  ending  December  31,  1914,  though 
in  those  years  property  was  developed  to 
dominant  position  at  heavy  expense,  (jreater 
future  profits  and  substantial  increase  in 
value  assured  competent  new  owner.  Propo 
sition  M.  A. 

CHAS.  M.  PALMER 

Newspaper  Propeities 

225  Fifth  Ave.,  New  York 


$25,000  CASH 

Balance  deferred  will  buy  con¬ 
trolling  interest  in  New  York 
State  Evening  Daily  newspaper. 
This  property  is  located  in  one  of 
the  best  cities  of  the  state  and  has 
a  fine  physical  equipment. 

HARWELL,  CANNON 
&  McCarthy, 

Newspaper  &  Magazine  Properties, 
Times  Bldg.,  New  York. 


SITUATIONS  WANTED 


.idrertisements  under  this  classification  ten 
cents  per  line  each  insertion.  Count  six 
words  to  the  tine. 


Advertising  Solicitor,  20  years’  experience, 
well  known  In  the  Newspaper  World.  .Seven 
years  large  New  York  Daily.  Competent  to 
manage  Advertising  Department.  Exiiert  Adver¬ 
tising  feature  man.  knows  how  to  get  classified 
advertising,  8|H‘cial  editions,  page  proposiUons 
and  regular  contract  display  liusiiiess.  Address 
W.  H.  Y.,  care  The  Editor  and  Publisher. 


W.ANTED — Situation  as  the  editor  or  editorial 
writer  on  Republican  dully  paper;  e.xpcrieuced. 
D  14B.'>,  care  Editor  and  I’uhllsher. 

ExpiTieticed  newspaper  woman  wants  work  on 
city  i'ul>IieatloD;  siieeialtlcs  literary  and  dra¬ 
matic.  K.  0.  care  The  Editor  and  Puldlsher. 

ADVEUTISINO  MANAGER 
WANTS  BIGGER  JOB 

.YftcruiMm  n<-WBpap4T.  Seven  years*  experlenet*. 
lias  planned,  written.  S(dd  retail  and  speeial 
ailvertislng.  Knows  (slitnrial  end.  Employed, 
tmt  seeks  larger  field.  .Married;  .W.  No  copy 
chasing  jolw  wanted.  Address  Box  D  1400.  care 
'Tht*  Kilitor  and  Publisher. 


FOR  SALE 


Advertisements  under  this  classification  fifteen 
cents  per  linei  each  insertion.  Count  six 
words  to  the  hne. 


FDR  SALE — At  an  exceptional  bargain, 
slightly  used  high-speed  thirty-two  page  cylinder 
Duplex  printing  press,  In  perfect  condition. 
Owners  having  consolidateil  and  using  larger 
press.  Write  for  price  and  particulars.  A. 
.McNeil,  Jr.,  Post  Publishing  Company,  Bridge- 
|H>rt,  Conn. 


FOB  QUICK  SALE. 

Two  .Vl'idff  3  IJnotype  .Machines,  seven  extra 
mugoziDes,  one  No.  5  IJnotype  with  water 
cooled  disk,  extra  magazine  and  complete  eqiilp- 
incut,  sixteen  fonts  matrices  (Old  Style  and 
Roman).  'Two  Motors,  several  Mergenthalcr 
Co.’s  Universal  and  Recess  IJno.  .Molds.  Lot 
Si>aceband8,  liners  and  ejector  blades.  Two  Mono¬ 
type  Casters,  and  a  one  ton  Melting  FUrnai'e 
(Gas),  all  In  perfect  condition.  Address  D  11.S.3, 
care  *1316  Editor  and  Publisher. 

Exceptional  Trade  Monthly,  doing  nearly 
$2.'i.000  gross  business.  In  growing  field — fL'i.DOO 
for  quick  sale.  Harrls-Dlbble  Company,  171 
Madison  Avenue,  New  York. 

“NORTH  COUNTRY  ADVANCE,”  a  live 
weekly  covering  most  prosperous  towns  in 
Nortliern  New  York.  Paying  job  department 
in  connection.  Establi8he<l  11  years  and  has 
liberal  advertising  patronage  both  local  and 
foreign  at  good  rates.  An  opportunity  to  take 
up  established  country  weekly  In  paying  field. 
Price  $3. .’>00.  Aldrich  Printing  Company,  Phila¬ 
delphia,  N.  Y. 


_ MISCELLANEOUS 

Advertisements  under  this  classification,  ten 
cents  per  line  each  insertion.  Count  six 
words  to  the  line. 


REAL  EDITORIAL  SERVICE.  Not  doped  out 
printed  stuff,  bnt  original  Mss.  on  any  suhjec-t 
you  wish  by  many  different  authors.  Exclusive 
territorial  rights.  Make  your  paper  a  power 
editorially.  Address  Literary  Bureau,  BP2, 
Hannibal,  Mo. 


TO  ADVERTISE  EXHIBIT 


THE  EXHIBITS  SECTION. 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


National  Exhibit  C.konmittee  Will  Huy 

Spare  in  Ehirapco  Paperii  to  Booxt 
(Convention  anil  Urge  BuKines^i 
Men  to  See  the  Oiiiplay  of 
Helpful  Ideas. 

The  National  Kxhihit  ('unimittee  of 
the  A.  A.  C.  \V.  has  decided  upon  the 
novel  departure  of  Lieeoining  an  adver¬ 
tiser  itsi-lf  and  buying  space  in  the 
Chicago  newspapers  during  the  week  of 
the  big  convention,  as  a  means  of  at¬ 
tracting  attention  to  its  display  of  help¬ 
ful  ideas,  and  also  of  boosting  the  con¬ 
vention.  Several  attractive  ads  for  use 
in  the  Chicago  daily  papers  have  been 
preparial,  the  burden  of  which  is  that 
"the  A.  A.  C.  of  \V.  has  no  axe  to  grind 
and  nothing  to  sell— all  we  want  is  to 
help  the  advertising  user  get  more  for 
his  money.” 

Irwin  F.  Paschall,  chairman  of  the 
National  FCxhibit  Committee,  is  handing 
out  some  "hot  stuH”  about  the  real  pur¬ 
pose  of  the  national  exhibit  and  just  how 
the  committee  is  working  to  fulfill  that 
purpose. 

“First  and  foremost,”  says  Mr.  I’as- 
chall,  “the  exhibit  is  not  intended  to 
IKTSuade  the  advertiser  to  Ioosimi  iij); 
this  exhibit  is  planned  to  help  the  ad¬ 
vertiser  get  more  results — in  other 
words,  greater  efficiency  from  his  pub¬ 
licity  investment. 


that  w£  exhibitors  lielieve  in  and  use 
advertising  for  ourselves  and  our  ex¬ 
hibit,  just  as  we  ask  others  to  believe 
in  and  use  advertising  for  t*'eir  busi¬ 
nesses.” 

Everylssly  is  urged  to  see  the  whole 
exhibil,  and  see  it  often  at  tSold  Elixa- 
la-thaii  and  Francis  1  rooms,  south  end 
of  Peacock  .Mley,  Congress  Hotel,  Chi¬ 
cago.  .lune  21  to  24,  inclusive. 


AD  TEACHERS’  CONFERENCE 


‘‘If,  as  he  does  get  more  sales  for  his 
advertising  money,  the  advertiser  gradu¬ 
ally  increases  his  appropriation,  well 
and  giKKl  -  but  results  come  first. 

“The  |M*ople  who  go  to  Chicago  will 
get  their  ins|iiration  for  lietter  advertis¬ 
ing  and  broader  sales  ]Hilicies  from  the 
general  and  departmental  meetings;  they 
will  get  the  ai-tual  ideas  for  improving 
and  enlarging  their  own  individual  sales 
and  advertising  from  the  exhibit. 

“  ‘Bigger’  ami  ‘Indter’  are  certainly  the 
two  words  that  apply  to  this  year’s  ex¬ 
hibit.  There  are  eighteen  sections — 
newspapers,  maga/.ines,  farm  papers,  ad¬ 
vertising  agencies,  <-ommercial  art,  re¬ 
tail  storekeeping,  iiilllioards,  business 
printing,  novelties,  street  cars,  signs, 
English  and  foreign  advertising,  trade 
pu|H‘rs,  calendars,  lithographs,  directo¬ 
ries,  religious  papers,  every  sort  and 
kind  of  advertising. 

"In  the  exhibit  will  la-  shown  the  very 
stuff  that  has  built  other  advertising 
siKvesses,  the  very  ideas  that  y*)ur  rea<l- 
ers  generally  can  use  to  help  their  own 
businesses.  There  is  something  for 
those  who  do  diretrt  selling  and  mail¬ 
order  advertising  as  well  as  for  those 
who  work  through  dealers— ideas  for  re¬ 
tailers,  jobliers  and  manufacturers,  for 
salesmen  and  sales  managers,  for  ad¬ 
vertising  writers  and  advertising  man¬ 
agers. 


Attractive  Program  Arranged  for  the 
Chicago  A.  .A.  C.  W.  Sessions 
Tuesday,  June  22. 

Statement  of  the  objects  of  the  Conference 
by  Harry  Tipper,  chairman. 

"Business  Kducation,”  by  I’rof.  U.  S. 
Butier,  Cni versify  of  Wisconsin. 

“A  Fundamentai  I'rofessionai  Training 
for  Advertising,”  by  Uean  W.  B.  Hotchkiss, 
Northwestern  Iniversity  Schooi  of  Com¬ 
merce,  Chicago. 

"Methods  of  Teaching  Advertising."  by 
I’rof.  F.  W.  Beckman,  Iowa  State  Colli-ge  of 
.tgrieulture  and  Meciianies'  Arts,  ,\mes, 
Iowa. 

"X*--  I’sychologieal  Method,”  I>y  I’rof. 
Walter  Hill  Scott,  .Northwestern  rniversity. 

"The  Kconomic  .MetlKMl."  by  I’rof.  I’aul 
T.  Cheringtou.  Harvard  Cradiiate  Sdnad  of 
Business  .\dniinistration. 

"The  I.«iboratory  Method. “  l»y  I’rof.  J.  B. 
I’owell,  l.'niversity  of  .Missouri. 

“I’roldems  in  Teaching  Advertising,”  liy 
I’rof.  B.  ().  Bllven,  fniversity  of  Southern 
California,  Ix>s  .\ugeles. 

Discussion. 

.Vktek.noo.n  Session. 

"Kxperlence  as  a  Factor  In  Teaching  .\d- 
vertlsiug,”  by  Hurry  Tipper,  New  York  1,'nl- 
versity. 

"The  I’lace  of  Advertising  in  a  University 
Curriculum.”  l)y  I’rof.  (Jet)rge  B.  Hotchkiss. 
New  York  University. 

“Kstalilishing  Fundamentals  in  .\dvertis- 
iug.”  by  Mac.MartIn,  .Minneapolis,  Instrixtor 
in  I'niversity  of  Minnesota, 

"How  to  tirganize  a  Course  in  Advertis¬ 
ing.”  by  Itol*ert  W.  Sullivan,  president  Day- 
ton  Advertising  Club. 

"Standardizing  .Advertising  Teaching.”  by 
Ken  .Mulford,  Jr.,  Cincinnati,  Instructor  in 
St.  Xavier's  College. 

"The  Textbook  Question,”  by  I’rof.  Hugh 
Agnew,  University  of  Washington.  Seattle. 

"Tlie  1/ecture  or  Y.  M.  C.  A.  Method  of 
Teaching  .Advertising,”  by  .Arthur  I*  Ward, 
of  Chicago. 

Discussion. 


CONVENTION  NOTES 


IlISTIXtTIVE  EEATURE.S  SHOWN. 


“This  year’s  exhibit  differs  from  tlios«- 
of  former  years  in  two  re8|K-cts— size, 
for  the  amount  of  really  helpful  ma¬ 
tt  .sal  is  much  larger  than  ever  liefore — 
and  ideals,  fur  this  year's  exliibit  is 
planned  not  so  much  to  extend  the  use 
I'f  various  kinds  of  advertising  metlia, 
but  to  increase  results  to  the  atlvertiser. 
Fur  instance,  the  printing  s<-ction  will 
show  how  various  kinds  of  printing  are 
usetl  to  make  sales,  as  well  as  how  dif¬ 
ferent  processes  are  adopted  to  different 
jobs.  In  other  words,  the  printers  want 
to  help  increase  sales  from  a  given  in¬ 
vestment,  instead  of  suggesting  an  in¬ 
creased  printing  ex|)en8e.  ,4nd  it  is  the 
same  way  all  along  the  line— helping 
advertisers  get  more  results  is  consid¬ 
ered  more  important  than  helping  them 
s|M‘nd  more  money. 

•‘More  distinctive  features  will  lie 
shown  at  Chicago  than  at  any  previous 
convention.  More  advertising  will  lie 
done  in  behalf  of  the  exhibit  than  ever 
liefore.  There  will  be  two  concerts  a 
ilay — war  ‘movies’  each  m>on  — free  dis¬ 
tribution  of  novelties— a  daily  news- 
jiaper— and,  finally,  paid  space  will  lie 
used  in  the  Chicago  newspapers  to  lioost 
the  exhibit  and  attract  Chicago  business 
men  to  it.  All  these  things  are  calcu¬ 
lated  to  impress  jieuple  with  the  idea 


-At  a  me«*ting  of  business  men  at  the 
ln<liana|M)lis  Cliamlier  of  Commerce  on 
.May  31,  Ibirace  F.  Byaii,  advertising 
manager  of  L.  S.  Ayres  &  Co.,  urged 
business  men  generally  to  attend  the 
forthcoming  convention  of  the  Associated 
.Advertising  Clubs  of  the  World  at  Chi¬ 
cago.  He  explained  that  they  are  nut 
technical  meetings  for  those  engaged  ex¬ 
clusively  in  advertising  work,  but  that 
they  are  planned  for  the  purpose  of  in¬ 
teresting.  inspiring  and  instructing  all 
business  men. 

"Even  if  a  business  man  feels  he  is  not 
much  interested  in  advertising,”  said 
.Mr.  Hyan,  “he  ought  to  attend  the  Chi¬ 
cago  convention  of  the  associated  clubs, 
•lune  20  to  ‘24.  Fur,  if  a  business  man 
ever  mails  a  bill  or  a  statement,  or  if 
he  has  any  other  mail  communication 
with  his  c-ustomers,  he  certainly  needs 
to  go  to  Chicago.  It  is  |H)ssible  to  in- 
clo.se,  along  with  bills  and  statements, 
letters  or  other  advertising  matter  which 
will  bring  more  business  and  enable  the 
business  man  to  send  another  hill  the 
next  month.” 


week,  June  20  to  24.  The  committee  in 
charge  of  this  feature  consists  of  Messrs. 
Cuy  C.  Pierce,  J'oIhi  A.  Dickson,  Murray 
Springer,  F-.  D.  Wheeler,  J.  H.  Weddell, 
IJ.  Kay  Schaeffer  and  Samuel  C.  Stew¬ 
art.  The  last  two  are  respectively  sec¬ 
retary  and  chairman  of  the  committee. 
Cuy  ('’.  Pierce  writes  the  music  and  di¬ 
rects  the  chorus  of  HMt  men,  Mr.  Springer 
writes  the  play,  .Mr.  Dickson  stages  it. 
-Mr.  Wheeler  is  interlocutor  and  .Mr. 
W  wldell  is  in  charge  of  the  program. 

With  the  help  of  the  "Adchoir”  ai-d 
other  talent  from  the  .Advertising  .Asso¬ 
ciation  of  Chit  ago  they  expect  to  far 
outdo  their  “Advertising  Follies  of  1!113” 
or  “The  Advertising  Uplift  of  1!I14.’' 
"The  Frolix”  will  consist  of  three  parts 
depicting  in  burlestjue  scenes  from  the 
past,  present  and  future  of  advertising. 

An  old  time  minstrel  show  of  the 
Atlas  Club  will  be  the  vehicle  of  the 
first  act.  As  a  vehicle  this  will  af-Ford 
merriment  in  plenty.  The  second  act 
will  be  a  take-off  of  the  present  con¬ 
vention,  lacking  all  conventionality, 
however,  and  the  third  act  will  be  some 
time  in  the  glorious  hereafter.  Probably 
the  conception  most  of  us  have  of 
heaven  or  the  l,(HKi  years  of  peace  that 
will  reign  upon  earth  is  the  key-motif 
that  was  in  the  minds  of  the  composer 
and  playwright.  Anyway,  the  scenes 
of  turmoil  and  warfare  depicted  in  the 
second  act  are  displa<‘ed  by  triumphal 
s«-enes  in  which  the  full  voiced  chorus 
(full  only  as  to  voice,  mind  you),  the 
entire  eight-cylinder  power  of  orchestra 
with  the  muffler  ojien  and  the  great 
resonant  organ  are  used  up  to  the  finale, 
in  which  they  are  joined  by  the  entire 
audience  in  a  toot  ensemhie,  as  ’twere! 

(,'harles  D.  Petersen,  of  Chicago,  chair¬ 
man  of  the  exhibit  committee  of  the 
National  Association  of  .Advertising  Spe¬ 
cialty  Manufacturers,  will  have  charge  of 
the  specialty  exhibits  that  will  la*  shown 
during  the  June  convention.  Mr.  Peter¬ 
sen  has  arranged  for  the  official  dis¬ 
tribution  of  specialty  souvenirs  during 
convention  week.  The  badge  committee, 
ill  distributing  the  badges,  will  give  a 
coiijMin  with  each,  and  this  coupon,  when 
jiresented  at  the  specialty  exhibit,  will 
entitle  its  holder  to  an  official  souvenir. 

There  will  lie  a  new  conference  known 
as  ‘‘Commuiiity  .Advertising”  which  will 
lie  in  charge  of  FMward  F.  Trefz,  field 
swretary  of  the  ChamlR’r  of  Commerce 
of  the  United  States,  who  for  many 
years  was  identified  with  outdoor  ad¬ 
vertising  interests.  Mr.  Trefz  is  ar¬ 
ranging  a  strong  program  and  among 
others  has  secureil  Frank  T.  Farrington, 
one  of  the  ablest  and  most  experienced 
men  in  community  advertising,  also 
John  T.ee  .Mahiii. 

The  On-To-Chicago  Commiftee  of  the 
.Adverfising  Men’s  la’ague  of  New  A'ork 
have  arranged  fhat  the  New  A'ork  Spe¬ 
cial  shall  leave  (iraiid  Central  Terminal, 
New  A’ork,  at  Bl  ::{ll  a.  m.,  Saturday, 
June  Iff.  in  ample  time  to  allow  the  dele¬ 
gates  to  be  present  at  the  Sunday  after¬ 
noon  mass  m<‘eting. 


Dresser  With  Cline  Electric 


The  Associateil  .Advertising  Clubs  of 
the  World  has  issmsl  a  sixteen-page 
liooklet  giving  the  story  of  the  organiza¬ 
tion  for  the  benefit  of  those  who  desire 
to  know  its  history,  its  aims  and  accom¬ 
plishments.  It  is  admirably  written  and 
presents  those  things  that  are  of 
pertinent  interest  to  all  who  have  to  do 
with  advertising.  The  members  of  the 
organization  ought  to  send  for  copies  and 
distribute  them  among  those  who  should 
know  something  about  this  powerful  and 
highly  effective  body  of  advertising  men. 

The  Chicago  Convention  Climmittee 
has  appropriated  $3,000  for  a  two-niiiht 
musical  and  vaudeville  entertainment 
for  the  Associated  Advertising  Clubs  of 
the  AVorld  at  the  Auditorium,  Tuesday 
and  AA’ednesday  evenings  of  convention 


Charles  .A.  Dressi-r,  who  was  the  pat¬ 
entee  of  the  Kohler  System  of  Printing 
Press  Confrol,  and  latterly  was  connectiHl 
with  the  (foss  Printing  Press  Company, 
has  liecome  vice-pr<*sident  of  the  Cline 
Ebftric  Maiiufacturiiig  Company  of  Clii- 
cago.  He  will  hanille  the  magazine  and 
newspa|M*r  motor  and  control  business  of 
the  company  which  has  rweiitly  opened 
an  office  at  38  Park  How,  New  A’ork 
(Aty,  with  F.  A.  Hunnikan  in  charge. 


London  Paper  Suspends 

The  Daily  Citizen,  a  labor  paper  of 
I.a)ndon,  Eng.,  has  suspended  publica¬ 
tion,  lieing  the  second  English  lalsir 
daily  to  go  under  this  year.  The  Citi¬ 
zen,  which  was  supported  by  lalior 
funds,  and  the  contributiuns  of  union 
inemliers.  is  believed  to  have  lost  more 
than  $l,(KK).0(f0  in  its  career. 


IF  you  are  intending  to  do 
some  national  advertising, 
the  Promotion  Department 
of  the  Shaffer  Group  of  news¬ 
papers  will  gladly  assist  you 
with  information  regarding  the 
trade  territories  in  which  these 
newspapers  are  located. 


Chicago  Evening  Post 
Indianapolis  Star 
Muncie  Star 
Terre  Haute  Star 
Rocky  Mountain  News 
Denver  Times 
Louisville  Herald 


PROMOTION  DEPT. 
SHAFFER  GROUP 


12  S.  Market  Street, 


Chicago 


THE  SEATTLE  TIMES 


If  the  demand  seems  to  warrant  it, 
there  will  lie  a  course  in  journalism  next 
year  at  the  I’niversity  of  Syracuse,  ac¬ 
cording  to  a  statement  of  the  depart¬ 
ment  of  LiU-ral  .Arts.  Tt  is  prohahle 
that  IVof.  Fi.  El  wood  Smith  will  he  the 
director. 


*‘The  Best  That  Money  Can  Buy" 
Average  Circulation  for  May,  1915 

Daily,  73,700 
Sunday,  87,300 
57,000  in  Seattle 


A  <‘(»py  to  every  family. 

I.nrj^eKt  <‘ireulati(in  liy  many  thouKamlK  ef 
any  daily  or  Sunday  paper  on  the  NiM’th 
l*aelrtc  (’oast. 

In  May.  Ihlo,  the  Times  led  th<‘  other 
three  Seattle  papera  (OMltlNKD  hy 
;l7Hte  lili(‘K. 


Largeit  (JniBtily  Best  Quiit;  Circnlitioii 

TheS.C.  Beckwith  Special  Agency 


Sole  Foreiirn  Uepn  aentativeH 
New  York  Chicafo  St.  Louis 


los  Angeles  Examiner 


Sells  at  5e.  per  copy  or  $11.00  a  year 


I  SiindayH.  144,070  Net 


The  only  non-returnable  news¬ 
paper  in  Los  Angeles.  Over 
90%  delivered  by  carrier  into 
the  homes.  Reaches  78;4%  of 
families  listed  in  Blue  Book  of 
Los  Angeles. 


M.  D.  HUNTON  W.  H'  WILSON 
221  Fifth  Ave.,  New  York  Hearst  BId(.,  Chlceto 


IL  PROGRESSO  ITALO 
AMERICANO 


Kstabliehtd  1880 


(Member  Audit  lUireau  of  i'irculatioiis) 


Larffest  quantity  and  best  quality 
circulation  of  any  Italian  newspaper 
published  in  the  Ignited  States.  Na¬ 
tional  advertisers  will  be  assisted  with 
informatioti  .re^ardinK  trade  territories, 
methods  of  placing  on  sale,  dis¬ 

tribution,  ete. 


IL  PROGRESSO  ITALO  AMERICANO 

(If.W.  (AKI.O  HAKSOTTI. 
Kd.  and  Pub. 

42  Elm  Street,  New  York  City 


THE 

PROVIDENCE 


JOURNAL 


use  a  Scott  Multi  Unit  Double 
Quadruple  Press.  It  suits  their 
requirements  and  would  suit  yours 
also. 


Let  Us  Figure  It  Out  for  You. 


Walter  Scott  &  Co. 

Plainfield,  N.  J. 
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TEXAS  NEWS  HAPPENINGS 


Lloyd  H.  Thomas,  of  the  Galveston  Labor 

Dispatch,  Shot  in  Office — Fort  Worth’s 

Mayor  to  Accompany  Ad  Men  to  Chi¬ 
cago  Texas  to  Have  An  Ad  Day 
•June  17 — Southern  Writers’  League. 

(Kl)criiil  CoiTmiiotidcncc.) 

Dai.ias,  .Iiinc  7. — Lloyd  H.  Tlioinas,  of 
the  editorial  <lepartnient  of  the  Galveston 
(Texas)  Labor  Dispatch,  was  shot  and 
perhaps  fatally  wounded  in  the  Dispatch 
oll!ce  here,  .lohn  \V.  Young.  .Ir.,  [>resident 
of  the  (ialvestoii  Labor  Council  and 
proj)rielor  of  the  paj»er.  was  arrested  and 
later  released  on  lauid.  Mr. 

Thomas  was  formerly  city  editor  of  the 
t:alves:on  Tribune  and  has  worked  on 
several  papers  in  West  Texas.  His  home 
is  at  Abilene.  Texas. 

••<)n-to-Chicago”  was  the  subject  for 
discussion  at  the  weekly  meeting  of  the 
Dallas  (Texas)  Advertising  League.  At 
this  meeting  Gus  W.  Thomasson,  chair¬ 
man  of  the  "On-to-Chicago”  movement 
in  Texas  announced  that  A.  G.  Chaney, 
advertising  manager  for  Titche-Goet- 
tinger  Company,  of  Dallas,  woiihl  be  one 
of  the  prinei]>al  sj)eakers  at  the  Chicago 
convention.  A  badge  to  be  worn  by  the 
Texas  delegates  consists  of  a  gold  bar 
with  the  map  of  Texas  as  |iendant.  On 
the  map  of  'I'exas  each  city  that  has  an 
ad  club  is  represented.  Mr.  Thomasson 
announced  that  so  far  thirty-live  from 
Dallas  had  made  reservations  on  the 
Texas  Ad  Men’s  Sp*-cial  for  the  Chicago 
convention.  Mayor  K.  T.  Tyra,  of  Fort 
Worth,  Texas,  will  accompany  the  Texas 
delegates. 

The  Fort  Worth  (Texas)  Ad  Club  at 
its  weekly  meeting  selected  delegates  to 
the  Chicago  convention  as  follows: 
Tully  Itostick,  Hay  11.  ^IcKinley,  Paul 
t  .  dunkin,  Amon  G.  Carter,  A.  L.  Shu¬ 
man.  .Montgomery  Drown  and  Harry 
Walton.  It  is  expected  that  fully  fifty 
Fort  Worth  business  men  will  accom¬ 
pany  the  oftieial  ad  men’s  delegation. 

.lune  17  will  be  Texas  Ad  Men’s  Day 
ill  Fort  Worth,  Texas.  Invitations  have 
been  sent  out  to  all  the  ad  men  in  the 
state  to  gather  there  on  that- day.  A 
round  of  jileasure  and  entertainment  will 
be  fidlowed  by  a  7  o'clock  dinner,  given 
in  honor  of  the  departure  for  Caicago  of 
the  Texas  Ad  Men’s  special  train  carry¬ 
ing  the  delegates  to  the  Chicago  con¬ 
vention.  The  sjiecial  train  is  scheduled 
to  leave  Fort  Worth  at  10  o’clwk  on  the 
night  of  .lune  17. 

The  .\d  Club  recently  organized  at  San 
.\iigtdo.  Texas,  is  iH'coming  very  popular 
and  now  has  more  than  200  memlMU's. 

Texarkana,  Ark,,  is  making  efforts  to 
secure  four  slate  press  associations  in 
joint  convention  in  lOlli.  The  Arkansas 
Press  .-XssiH'iation  has  already  selected 
this  city  for  its  next  meeting  place  and 
invilations  have  been  extendeil  to  the 
press  associations  of  Texas,  Louisiana 
and  Oklahoma.  W.  W.  Thornton  and 
Flank  McKlreath,  representing  the 
Texarkana  newspaper  men.  and  S<*cretary 
Karl  W.  Hodges,  of  the  Arkansas  Press 
.Association,  attended  the  meeting  of  the 
Texas  Press  .Association  at  Corpus 
Christi  and  urg(*d  the  selection  of  Tex- 
arkaia  as  the  next  convention  city. 

The  Navarro  County  Press  will  meet 
at  Corsicana.  Texas,  on  June  14.  The 
following  program  has  la-en  announced: 
"The  .lob  Ib-inting  of  a  Country  News- 
I'Hpcr,”  T.  1).  Fisk,  of  the  Marry  News, 
and  .1,  .A,  Fore,  of  the  Palmer  Hejiorter, 
"Foreign  Advertising  a  Source  of 
Kevenue,”  lyiwry  Martin,  of  the  Corsi¬ 
cana  Sun,  and  M,  Parish,  of  the  flm- 
house  News, 

Texas  Houston  (Texas)  Press  Club 
will  give  the  play  “The  AVings  of  TiOve,” 
on  the  night  of  .Tune  12  as  a  benefit  for 
the  Sisters  of  the  Good  Shejiherd. 

To  put  the  name  of  the  unknown 
writer  before  the  public  is  the  (diject  of 
the  Southern  Literary  Writers’  la*agurt 
which  has  lieen  organized  at  Fort  Worth 
by  Howard  H.  Martin,  012  Daggett 
street.  The  league  will  expedite  the 
sale  of  manuscripts  of  its  meniliera. 
To  defray  its  expenses  the  league  will 
charge  weekly  dues  of  ten  cents  and  an 
initiation  fee  of  $1.  Miss  Gussie  E. 
Greene  is  vice-president  of  the  league. 


BIG  RAPIDS  CONSOLIDATION 


Unique  Plan  Employed  by  W.  F.  Harvey 
in  Bringing  it  About. 

( Spcciiil  CbrrcHpondencc.) 

Kiii  Kaimiih.  Midi. — The  newspaiH'fs 
at  Dig  Itapids,  Miehigan,  have  lieen  eon- 
sididatcfl  by  Wells  F.  Harvey,  formerly 
a  AA’ashingtoii  corresinuident.  They  will 
he  published  hereafter  under  the  name  of 
the  Pioneer-IIerald,  which  will  be  issued 
at  first  in  daily,  and  weekly  editions,  but 
iiltimatel.v  as  a  daily  only,  with  rural 
edition.  The  Pioneer,  which  is  absorbed 
by  the  merger,  was  established  in  18(i2, 
and  was  the  oldest  paper  in  Michigan  to 
be  published  continuously  under  the  same 
name. 

The  metluMl  of  handling  the  consolida¬ 
tion  was  unique.  Options  were  secured 
on  each  of  the  existing  concerns.  Then 
a  local  advertising  rate  card  was  oare- 
•  fully  made,  the  rates  lieing  based  upon 
annual  contracts.  The  rates  were  made 
upon  a  sliding  scale,  depending  upon  the 
amount  used  and  the  frequency  of  inser¬ 
tion  on  stated  days.  Two  or  three  con- 
Iracls  were  made  at  these  rates. 

Then  a  mei'ting  of  the  Board  of  Trade 
was  called  and  the  advertising  rates  were 
submitted  to  the  hoard  in  printed  form, 
with  the  assurance  that  there  would  be 
no  deviation  whatever  from  the  rates  as 
published.  .Also  the  tioard  was  given  the 
privilege  of  aiidiling  the  circulation  at 
will.  It  was  further  offered  on  the  part 
of  the  prospective  purchaser  that  the 
proiM'rty  would  be  sold  upon  the  vote  of 
(to  iier  cent,  of  the  entire  membership  of 
the  Board  of  Trade,  under  certain  care¬ 
fully  specified  comlitions.  In  the  event 
that  the  publisher  fell  short  in  character, 
ability,  or  judgment,  a  iietition  cotild  lie 
initiated  by  one-third  of  the  inembershi|) 
of  the  Board  of  Trade,  citing  cause  for 
the  iiroperty’s  transfer. 

This  Iietition  must  lie  without  action 
six  months.  At  the  end  of  that  time  a 
hearing  is  to  be  had  on  the  merits,  and 
a  sei'ret  ballot  taken.  If  lit)  per  cent,  of 
the  entire  memliership  so  votes,  the  prop¬ 
erty  is  to  be  transferred  as  the  Ibiard  of 
Trade  may  direct.  The  priie  is  to  be 
fixed  by  three  appraisers,  all  of  whom 
are  to  be  practical  newspapermen  or 
brokers,  and  acceptable  to  both  hoard  and 
publisher.  The  price  is  to  he  not  less 
than  that  iiaid  by  the  purchaser,  with 
additions  for  dpiipment  purchased.  Also 
the  apprai.sers  are  directed  to  take  good 
will  into  account, 

.All  of  this  was  offered  voluntaril.\ 
upon  the  part  of  the  prospe<-tive  pur¬ 
chaser.  and  at  the  conclusion  of  his  ad¬ 
dress  he  asked  that  the  board  pass  a  reso¬ 
lution  eommitling  the  business  interests 
of  the  town  to  the  maintenance  of  one 
community  newspaiier  only.  This  action 
was  taken  by  unanimous  vote,  and  the 
board  also  voted  to  co-operate  in  the 
proper  establishment  of  the  new  publica¬ 
tion.  .Advertising  contracts  were  then 
taken  upon  individual  solicitation,  none 
of  the  contracts  running  less  than  one 
year.  After  the  rates  and  the  contract 
system  of  advertising  were  thoroughly  es¬ 
tablished.  the  options  were  exercised  and 
the  investment  was  made. 

This  plan  has  met  with  some  criticism 
from  Miehigan  editors  on  the  grouiui  that 
the  Board  of  Trade  was  put  in  the  posi¬ 
tion  of  holding  a  <-lub  over  the  news¬ 
paper.  That  is  far  from  the  fact,  as  it 
is  also  far  from  the  lo<-al  interpretation 
of  the  situation.  There  has  been  no  ef¬ 
fort  on  the  part  of  the  Iward  or  any  in¬ 
dividual  or  institution  to  dictate  the  pol¬ 
icy  of  (he  new  publication,  and  nothing 
of  the  sort  would  he  tolerated.  The  new 
owner  is  master  of  the  situation  and  has 
his  investment  so  thoroughly  protected 
that  the  editorial  independence  of  the 
newspaper  is  assured. 

Will  Build  $200,000  Home 

The  .Albany  Journal  is  endeavoring  to 
secure  a  plot  of  vacant  land  ail  Joining  the 
Didaware  &  Hudson  Railroad  station  on 
the  plaza  at  the  foot  of  State  street,  that 
city,  upon  which  to  erei't  a  new  $200,000 
home.  The  railroad  has  released  its 
ojition  on  the  property  wliich  must  lie 
advertised  and  sold  at  auction.  The  Al¬ 
bany  (1iamlH*r  of  Commerce  has  ex- 
presseil  its  ajiproval  of  allowing  the 
Journal  to  acquire  the  land. 


American  Pays  $26,000  for  Willard  Story 

The  New  York  American  (morning) 
on  Tuesday  began  the  publication  of  the 
story  of  the  life  of  .less  Willard,  the 
prize  tighter  who  defeated  Johnson,  the 
negro  champion  at  Havana  a  few 
months  ago,  written  by  himself.  Few 
authors  have  ever  been  jiaid  as  niuch- 
as  AA'illard  will  rweive  from  Mr.  Hearst, 
namely  $‘2t),0(K).  In  announcing  the 
forthcoming  appearance  of  the  story, 
the  Journal  in  an  editorial  says  that  it 
is  paying  this  large  amount  liecause  it  is 
anxious  to  have  the  Iwys  and  young  men 
of  America  know  what  a  solier,  well- 
trained  and  self-restrained  man  can  ac¬ 
complish  by  perseverance  and  hard 
work. 

Johnstown  Flood  Correspondents 

The  newspaper  correspondents  who 
were  sent  to  cover  the  Johnstown  flocxl, 
held  their  twenty-sixth  annual  reunion 
on  May  31  at  the  Hotel  Kehenh-y,  I’itts- 
burgh.  Pa.  For  many  years  they  have 
been  organized  as  the  Johnstown  Flood 
Correspondents’  Association.  Those  at¬ 
tending  the  dinner  were  John  .A.  Heed, 
J.  D.  VA’alker,  .1.  H.  Johnston,  A.  H. 
Oatty,  Robert  J.  Sample,  F.  J.  Heinz, 
Nathaniel,  C.  Deane,  C.  H.  A’aughn, 
Ilarr.v  AV'.  Orr,  AA'.  M.  Johnston,  S.  S. 
Howell,  Firiiest  H.  Heinrichs  and  Charles 
S.  Howell.  These  officers  were  elected: 
President.  Harry  AA’.  Orr;  vice-president. 
Charles  II.  A'aughn,  secretary  for  life,  F. 
J.  Heinz. 

Poems  of  Printers 

Richard  AA'ork,  a  newspaper  man  of 
long  and  varied  experience,  who.  at  pres¬ 
ent  is  proofreader  on  the  St.  Ijouis  Ke- 
]uiblie,  has  published  a  Ixioklet  of  verse 
entitled  “Poems  of  Printers.”  Among 
the  jiosts  which  he  has  held  are  sporting 
editor  on  the  Louisville  Courier-Jotirnal, 
city  editor  on  the  liouisville  Times  and 
the  Post,  telegraph  editor  of  the  St. 
Louis  Glolie-Deinocrat,  managing  editor 
of  the  lauiisville  Dispatch,  etc. 


The  Multiple 
Linotype  Way  Is  The 
Modern  Way 


There  Is  a  Linotype  for  Every  Purpose 


MERGENTHALER  LINOTYPE  CO. 

Tribune  Building,  NEW  YORK 
CHIC.AGO  SAN  FRANCISCO  NEW  ORLEANS 

CANADIAN  LINOTYPE,  LIMITED,  TORONTO 


THE  PUBLISHER  of  a 
newspaper  LOOKING  for  Cir¬ 
culation  Manager  with  the  abil¬ 
ity  for  getting  and  holding  cir¬ 
culation  after  it  is  once  secured 
can  get  man  of  broad  expe¬ 
rience.  .\n  organizer  who 
knows  how  to  keep  expense  of 
his  department  within  reason¬ 
able  bounds.  Has  original  ideas 
and  is  not  a  dreamer.  Capable 
of  originating  and  executing 
plans  that  will  bring  the  paper 
to  the  front.  Experience  on 
metropolitan  as  well  as  smaller 
city  papers.  On  one  of  the 
papers  in  his  charge  it  had  the 
most  successful  year,  equal¬ 
ling  any  three  previous  years 
put  together,  with  the  revenue 
higher  than  ever  before  in  the 
circulation  department.  It  has 
been  said  of  him  "There  are  a 
few  circulation  managers  in  this 
country  who  know  the  entire 
details  of  the  circulation  depart¬ 
ment,  and  he  is  one.”  One  Pub¬ 
lisher  said:  “It  pays  to  pay  a 
good  man  a  little  more  than  a 
cheap  man,  because,  in  the  end, 
the  poor  man  wastes  money  and 
the  good  man  who  knows  how 
to  manage  the  department  will 
more  than  save  the  difference  in 
the  salary  of  the  two  men.”  A 
letter  addressed  to  5  D,  162 
AVest  54th  Street,  New  York, 
will  get  you  in  touch  with  him 
at  once. 


18 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


POET’S  MEMORY  HONORED 

Bronx  Society  of  Arts  and  Sciences  Com¬ 
memorates  Original  Publication  of 
'‘The  American  Flag,”  and  Marks  with 
Tablet  Grave  of  Joseph  R.  Drake,  First 
American  Newspaper  Poet.- 

Saturday,  May  21»,  was  the  ninety- 
sixth  anniversary  of  the  first  piiltlication 
of  Joseph  Hodman  Drake’s  Ode  to  the 
,  American  Flag,  and  was,  therefore,  made 

the  occasion  of  a  higlily  interesting  and 
worthily  dignified  commemorative  cele¬ 
bration  by  the  Bronx  Society  of  Arts 
and  Sciences,  of  Bronx  Borough,  New 
York  City.  .\t  least  a  passing  mention 
of  the  fact  is  deserved  in  a  publication 
devoted  to  the  interests  and  concerns  of 
newspaper  men  lieeause  "The  American 
Flag,”  the  impassioned  eloquence  of 
which  yet  stirs  the  hearts  of  millions  of 
youthful  patriots,  was  first  published  iii 
a  daily  newsjiaper  (the  New  York  Kve- 
ning  Post  for  .May  29,  1819),  and  lK*cause 
Joseph  Hodman  Drake  may  rightly  be 
called  the  first  .\merican  newspaper 
poet. 

The  quaint  little  private  cemetery  at 
Hunt’s  I’oint  on  the  upper  reaches  of  the 
Fast  Hiver  where  Drake  was  buried  in 
1820,  which  had  stifTered  utter  neglect  for 
more  than  half  a  century  and  had  be¬ 
come  a  miniature  jungle  of  rank  under¬ 
growth  of  weeds  and  briars,  has  now 
been  saved  from  the  obliteration  threat¬ 
ened  by  new  ‘street  extensions,  has  been 
cleaned  up  and  placed  in  the  custody  of 
the  Park  Department  of  Bronx  Borough 
to  lie  maintained  henceforth  as  “Joseph 
Hodman  Drake  Park.”  There,  on  Satur¬ 
day  afternoon,  a  bronze  tablet,  affixed  to 
Drake’s  modest  and  weather-beaten 
monument  by  the  Bronx  Society  of  .\rts 
and  Sciences,  was  unveiled  by  Miss 
Helena  van  Brugh  de  Kay,  a  great- 
granddaughter  of  the  poet;  appropriate 
addresses  were  made,  and  a  national 
salute  to  the  flag  was  fired  by  Battery  E, 
Second  .Vrtillery,  N.  G.  N.  Y. 

III!.  MAC  crackkn’s  audrkss- 
Preceding  the  unveiling  of  the  tablet 
at  Hunt’s  Point,  literary  exercises  in  the 
.Morris  High  School  at  ICfith  street  and 
Boston  Hoad.  includcHl  jiapers  and  ad¬ 
dresses  by  Dr.  Henry  M.  MacCracken. 
former  Chancellor  of  New  York  Univer¬ 
sity  and  now  president  of  the  Bronx 
Society  of  .Arts  and  Sciences;  Douglas 
Mathew.son,  president  of  the  Itorough  of 
the  Bronx;  Pi  of.  John  Erskine,  of  Co¬ 
lumbia  I’niversity;  Dean  .Archibald  L. 
Bouton,  of  New  York  University,  and  by 
Charles  de  Kay,  jioet  and  art  critic, 
formerly  of  the  Times,  who  is  a  grandson 
of  .Joseph  Hodman  Drake. 

Drake,  who  was  born  in  New  York 
City  in  1795,  and  whose  death  from  con- 
sumjitifin  at  the  early  age  of  25  was  a 
serious  loss  to  the  New  World’s  budding 
literature,  became  a  newspajwr  poet  — 
just  as  many  a  young  man  since  his 
time  has  gone  into  newspaper  work — 
for  the  fun  of  it.  One  Sunday  morning 
early  in  March.  1819,  for  the  amuse¬ 
ment  of  himself  and  of  his  Imon  com¬ 
panions,  Fitz-Grccne  Halleck  and  Dr. 
William  I.iangstafr,  he  wrote  some  bur¬ 
lesque  stanzas  “To  Ennui.”  Their  fun 
was  contagous,  and  Halleck  penned  some 
answering  lines.  The  young  poets  de¬ 
cided  to  send  their  verses  to  AVilliam 
Coleman,  the  editor  of  the  Evening  Post. 
If  he  printed  them,  they  would  submit 
others.  If  he  declined  them,  they  would 
light  their  pipes  with  them. 

CROAKKRS’  CONTRIBUTION. 

They  were  greatly  surprised  the  day 
after  sending  in  the  first  skit,  which 
had  been  submitted  anonymously  and 
^  signed  “Croaker,”  the  name  of  a  char- 

Ij  acter  in  one  of  Goldsmith’s  comedies,  to 

)!  see  in  the  columns  of  the  Evening  Post 

[  an  acknowledgment  of  its  receipt  and  a 

promise  to  print  it,  along  with  some 
generous  praise  and  the  assurance  to 
readers  of  the  paper  that  they  might 
J  look  for  something  strikingly  new  and 

good. 

The  first  of  the  “Croakers,”  as  the 
series  of  good-natured  and  witty  verses 
on  the  foibles  of  Manhattan  society  of 
the  day  came  to  he  known.  Drake’s 
“TJnes  Addressed  to  Ennui,”  was  printed 
on  March  10,  1819,  and  Drake  and  TTal- 


lOWA  PAPER’S  NEW  HOME 


Work  Will  Soon  Start  on  Des  Moines 
Register  and  Leader’s  Thirteen- 
Story  Building. 

The  Des  Moines  (la.)  Register  and 
Leader,  of  which  Gardner  Cowles  is  pub¬ 
lisher,  has  completed  plans  and  arranged 
contracts  for  the  erection  of  a  thirteen- 
story  fireproof  building  in  that  city. 
Const  ruction  work  will  licgin  in  a  few 
days,  and  it  is  estimated  tliat  at  least  a 
year  will  he  necessary  to  complete  it. 

The  structure  will  be  one  story  higher 
tlian  any  Des  Moines  building,  with  a 
frontage  of  sixty-.seven  feet  and  a  deptli 
of  one  hundred  and  thirty-three  feet. 
'File  newspaper  plant  will  occupy  at  least 
tlie  lower  five  floors,  a  mezzanine  floor 
and  tlie  basement,  making  it  one  of  the 
most  commodious  and  conveniently  ar¬ 
ranged  in  tlie  United  States.  The  upper 
floors  of  the  building  will  be  divided  into 
offices. 

'I'o  tlie  top  of  the  first  floor  the  ex¬ 
terior  will  be  of  polished  granite.  Above 
the  windows  of  this  floor  will  be  orna¬ 
mental  metal  work.  ’The  exterior  of  the 
mezzanine  and  third  floors  will  be  of 
wliite  Hedford  stone.  .Vliove  the  third 
floor  it  will  be  of  red-faced  brick,  with 
terra  cotta  window  caps  and  sills  to  the 
top  of  the  eleventh  floor.  The  upper  two 
floors  will  be  of  terra  cotta,  ornamentally 
arrangt'd  in  plaster  effect.  The  finish  of 
tile  two  top  floors  will  extend  completely 
around  the  building — a  sclicine  of  finish¬ 
ing  not  employed  in  Des  Moines  before. 

.Ml  woodwork  in  tlic  interior  will  he 
of  oak  and  the  window  casing  and  frames 
at  tile  front  of  the  building  will  be  of 
that  material.  Corridors  and  lobby  floors 
will  be  of  terraza,  tliosi*  of  the  rooms  of 
cement.  .A  pneumatic  tulie  system  will 
couiiect  tlie  various  departments. 


MR.  HEARST'S  OLD  ENGLISH  ROOM 


Belongs  to  the  Elizabethan  Period  and 
Is  Now  Being  Installed. 

William  Randolph  Hearst,  tlie  cosmo- 
jiolite,  owner  of  more  successful  news¬ 
papers  and  magazines  tlian  any  otlicr 
|iublis1ier  on  earth,  is  liaving  installed  in 
ills  New  York  home,  on  Riverside  Drive, 
an  historic  Englisli  room,  wliich  he  piir- 
cliascd  recently  from  the  Messrs,  diaries 
of  lyondon. 

Tlic  Elizalictliaii  oak  room,  known  as 
tlie  .Julius  Caesar  room,  was  for  many 
generations  one  of  the*  state  apartments 
of  the  Rotliermas  mansion,  TJereford. 
England.  The  mantelpiece,  enriched  witti 
elaliorate  carving,  licars  the  arms  in 
polychrome  and  gold  of  the  families  of 
Bodenham  and  de  le  Barre. 


.Austin  American’s  New  Building 
The  Austin  (Tex.)  American  will  in  a 
few  days  begin  the  erection  of  a  new 
building,  fourteen  stories  high,  for  the 
accommodation  of  its  growing  business. 
The  first  four  stories  and  basement  will 
he  devoted  to  the  use  of  the  American. 
The  other  floors,  five  of  which  have  al¬ 
ready  been  leased,  will  be  divided. 


New  Home  ok  the  Des  Moines  Register  and  Leader. 


leek,  singly  and  in  collaboration,  contrib-  Is  one  perpetual  grin; 

uted  others  like  it  almost  daily  for  three  He,  Midas-like,  turns  all  to  gold, 

months  and  occasionally  afterwards.  He  smiles  when  others  sigh, 

“The  Croakers”  became  ithe  talk  of  the  Enjoys  alike  the  hot  and  cold, 
town,  and  everybody  was  wondering  who  And  laughs  tlirough  wet  and  drj'. 
the  writers  could  he.  Coleman,  the 

editor,  printed  a  card  in  his  paper  beg-  Tliere’s  fun  in  everything  we  meet, 
ging  their  acquaintance.  So  one  evening  The  greatest,  worst  and  liest, 
the  partners  called  at  his  home  and  made  Existence  is  a  merry  treat, 
themselves  known.  Coleman  stared  at  And  every  speech  a  jest: 
them  in  astonishment,  and  said:  “My  Be’t  ours  to  watch  the  crowds  that  pass 
God,  I  had  no  idea  that  we  had  such  tal-  Where  Mirth's  gay  Iianner  waves; 
ents  in  America!”  He  entered  with  zest  To  show  fools  through  a  quizzing  glass, 
into  their  plans  for  future  contributions.  And  bastinade  the  knaves, 
and  agreed  to  keep  their  secret.  For 
many  years  the  public  did  not  find  out 
wlio  the  “Croakers”  were. 

Many  years  after  Drake’s  death  the 
“Ooaker  Papers”  were  gathered  together 
and  printed  in  a  handsome  volume  by  a 
club  of  New  A’'ork  bibliophiles,  hut  inas¬ 
much  as  they  have  not  liecn  republished 
for  nearly  half  a  century  a  sample  can¬ 
not  fail  to  he  interesting  here  as  showing 
the  quality  of  American  newspaper  verse 
nearly  a  hundred  years  ago.  Here  is  an 
early  one  of  the  series  written  by  Drake, 
which  appeared  in  the  Evening  Post  for 
March  19.  1819: 

The  man  who  frets  at  worldly  strife 
Grows  sallow,  sour  and  thin; 

Give  us  the  lad  whose  happy  life 


.A  Modern  Battle 

A  military  attache  said  at  a  Washington 
luncheon  ; 

“Modern  warfare  lias  no  plctiiresqueness. 
no  heauty.  A  wounded  soldier  at  Charleroi 
was  asked  to  describe  hts  impressions  of  a 
modern  battle.  He  eased  his  face  bandages 
and  replied  ; 

“‘A  modern  battle?  What's  It  like? 
Well,  first  yon  hear  a  donee  of  a  noise,  and 
then  the  nurse  says.  “Troy  and  take  a 
little  swaller  o’  this.’”” — Washington  Star. 


The  serious  world  will  scold  and  ban. 
In  clamor  loud  and  hard. 

To  hear  Meigs  called  a  Congressman, 

And  Pauhling  styled  a  bard; 

But,  come  what  may,  the  man’s  in  luck 
Who  turns  it  all  to  glee. 

And  laughing,  cries,  with  honest  Puck, 
"Great  Lord!  wh.it  fools  ye  be.” 

It  was  as  one  of  the  “Croakers”  that 
that  brilliant  and  stirring,  if  somewhat 
rhetorical,  piece  of  eloquence  in  rhyme, 
the  Ode  to  tlie  American  Flag,  was  origi¬ 
nally  pulilished.  If  its  author,  who  was 
the  first  of  our  newspaper  poets,  were 
writing  now  would  he  not  rank  first 
amon^  the  newspaper  verse- makers  of 
today?  G.  W.  II arris- 


Maine  Scribes  Have  An  Outing 
Tliree-score  and  more  newspaper  men 
from  Portland,  Me.,  and  from  Andro¬ 
scoggin  and  Kennebec  Counties,  were  the 
guests,  on  Sunday  last,  of  Manager  A. 
H.  Ford,  of  the  Ciimlierland  County 
Power  and  Light  Company,  and  H.  A. 
Clay,  local  manager  of  tlie  Eastern 
Steamship  Company,  on  a  railroad  and 
steainlxiat  trip.  The  party  traveled  part 
of  the  way  by  train  and  the  remainder 
liy  boat.  Among  the  cities  visited  were 
Lewiston,  Gardner,  Bath  and  many  in¬ 
termediate  places. 
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SMALL  STORE  PUBLICITY 

Many  Failures  Ascribed  to  Neglect  to 

Use  Intelligent  Advertising  Methods— 

The  Value  of  Concentration  —  How 

Much  Money  Should  Be  Spent? — 

Faulty  Store  Service  an  Evil. 

By  IIakvey  K.  Young. 
Advertising  M  imager  Columbus  Dispatch. 

The  Chica''o  Mail  Order  .Journal,  in 
coniinenting  on  Dun’s  report  of  the  large 
number  of  failures  last  year  among  small 
retailers,  says  tlie  chief  cause  was  their 
neglect  to  use  aggressive  and  intelligent 
advertising  methods. 

Even  among  those  who  advertise  it  is 
astonishing  what  a  large  number  fail  to 
give  it  proper  attention.  Every  little  de¬ 
tail  about  their  establishment  is  con¬ 
sidered  of  more  importance.  Advertising 
to  them  is  a  necessary  evil,  their  co])y 
is  usually  prepared  on  the  spur  of  the 
moment,  and  without  serious  thought  as 
to  what  is  best  to  advertise. 

The  fullest  etbciency  of  what  little 
advertising  ai)i>roiiriation  the  small  deal¬ 
er's  business  justifies,  is  very  often 
destroyed  by  his  scattering  it  broadcast 
— using  every  publication,  program  and 
scheme  presented. 

While  most  every  piiltlication  has,  and 
always  will  have,  a  score  of  small  ads  to 
one  large,  and  they  are  rt'ad  by  many 
people,  too,  tests  made  in  dilferent  cities 
have  shown  tliat  an  eight-inch  advertise¬ 
ment  in  the  one  best  paper  will  bring 
more  returns  than  a  2-in<Ji  ad  in  four 
papers.  Where  an  appropriation  is  limited 
it  is  always  a  better  investment  to 
concentrate. 

IIOSro.N  E.\I’EK1J';.\('E. 

As  a  fair  e.xample  of  the  results  ob¬ 
tained  by  concentration,  I  iniglit  cite  an 
experience  of  the  United  Cigar  Company 
in  Boston,  as  related  in  an  article  by 
Harry  Scherman,  a  New  York  ad  man  of 
authority,  who  says  a  iii.)(Ht  appropria¬ 
tion  was  scattered  to  more  thoroughly 
introduce  a  certain  brand  of  cigars.  The 
result  was  so  unsatisfactory  that  the 
company  decided  to  try  out  another  .$.}00, 
I)lacing  it  in  the  one  la-st  paper.  At  the 
end  of  the  eight  weeks’  cam|mign  tlie 
sales  had  increased  104  j)er  cent,  in  Bos¬ 
ton  and  100  per  cent,  in  vicinity. 

If  advertisers  scattering  a  small  ap¬ 
propriation  would  just  stop  to  think 
what  a  wonderful  business  they  would 
have  if  they  couhl  but  inllueiice  the  read¬ 
ers  of  the  one  best  paper  to  patronize 
their  store,  they  would  soon  put  their 
eggs  into  that  basket  and  watch  that 
basket. 

There  is  a  vast  difference  between  the 
most  profitable  way  to  ])lace  a  two  thou¬ 
sand  dollar  to  five  thousand  dollar  ap¬ 
propriation  for  a  small  store  and  a 
twenty  thousand  dollar  to  fifty  thousand 
dollar  one  for  a  big  store.* 

The  small  dealer  may  think  he  is  wise 
in  following  the  usual  department  store 
policy  of  being  represented  in  every  me¬ 
dium,  but  he  utterly  fails  to  copy  the 
big  stores  when  it  comes  to  investing 
as  much  for  advertising  in  jiroportion  to 
his  sales. 

.WERAOE  EXPENDITURE  OE  BIG  STORES. 

System’s  investigators  secured  figures 
a  few  months  ago  on  the  adverfising 
••xpenditures  of  large  stores  in  all  sec¬ 
tions  of  the  country,  and  found  that  4.01 
per  cent,  was  the  average  ratio  of  ad¬ 
vertising  to  sales.  . 

Averages  brought  out  in  this  investi¬ 
gation  for  smaller  'stores  showed  they 
were  using  leas  than  2  per  cent,  of  their 
gross  sales  for  advertising. 

If  there  is  any  doubt  in  your  mind 
al)out  the  correctness  of  the  percentages 
quoted,  just  take  a  rule  and  measure  the 
space  used  by  department  stores  to  ad¬ 
vertise  millinery  and  compare  it  fo  the 
space  used  by  the  average  millinery 
store.  Try  the  same  thing  with  shoes, 
gloves,  hoisery  or  corsets.  Invariably 
you’ll  find  the  big  stores  use  more  space 
in  proportion. 

\o  iron-clad  rule,  however,  can  hr 
established  for  determining  advertising 
appropriations.  Local  competitive  con- 
tlitions.  a  store’s  location  and  similar 
circumstances  are  Isnind  to  make  the 
advertising  appropriation  of  different 
stores  vary  in  volume. 


It  has  frequently  cost  $100  to  sell  a 
piano,  $500  to  sell  an  automobile.  It 
also  requires  a  greater  appropriation,  in 
proportion,  to  open  a  new  store  than  to 
advertise  an  established  business. 

Brill  Bros.,  when  they  o[teued  their 
Sixth  Avenue  Store,  appropriated  for 
advertising  almost  as  much  as  they 
hoped  the  total  business  would  be  for 
the  first  year,  and  the  success  of  the 
Brill  Bros,  business  is  pretty  well  known 
to  every  New  Yorker. 

Bichman  Bros.,  of  Cleveland,  did  a 
$600,000  business  last  year,  selling  noth 
ing  but  $10  clothing  for  men.  dust  ask 
any  man  from  the  Sixth  City  how  they 
did  it. 

It  is  said  that  over  10,000,000  women 
in  this  country  shop  daily,  00  per  cent, 
of  whom  are  influenced  through  adver¬ 
tising  to  buy  a  certain  article  or  go  to 
a  certain  store ;  hence  when  a  small 
dealer  tells  you  that  advertising  doesn’t 
pay,  you  will  find,  nine  times  out  of 
ten,  that  not  only  his  advertising  but 
his  store  methods  are  faulty.  He  is, 
very  likely,  a  s|)asmodic  advertiser, 
skipping  from  one  medium  to  another. 
He  is  operating  without  any  particular 
plan  or  policy.  In  short,  he  is  a  hot  and 
cold  proposition,  pretty  much  like  the 
old  rooster  in  the  snow,  standing  first 
on  one  foot,  then  on  the  other,  trying 
to  avoid  getting  cold  feet,  where  if  he 
used  both  feet  at  the  same  time,  he 
could  get  to  some  jjlace  where  there 
wasn’t  any  snow. 

In  a  nutshell,  the  only  difference  I  can 
see  l)etween  the  small  and  large  re¬ 
tailer  is  one  or  all  of  three  things — 
Brains,  Brogressiveness  and  Capital. 
When  a  man  has  the  first  two,  he  is 
pretty  sure  to  get  the  latter.  If  the 
small  dealer  will  only  get  out  of  his 
shell  one  or  two  times  a  year — take  a 
trip  and  see  what’s  doing  el.sewhere  in 
his  line,  then  come  back  home  and  be 
alive  to  his  opportunities,  know  what, 
when,  where  ami  how  much  to  buy,  have 
a  selling  and  advertising  policy  and  a 
complete  statement  before  him  each 
morning  of  the  previous  day’s  business, 
showing  his  gain  or  loss,  I  am  pretty 
sure  he  will  have  fewer  problems  of  the 
small  retailer  to  solve,  because  he  will 
have  become  a  big  retailer  himself. 

SUNDAY  PRESS  AT  A  CENT 

Frank  A.  Mun.sey  Reports  Success  of  the 
Newspaper  at  New  Price. 

In  a  signed  article  on  the  front  page 
of  the  New  York  Press  of  Friday,  .Tune 
4,  Frank  A.  Munsey  states  that  the  Sun¬ 
day  one-cent  Press  has  already  gained 
in  circulation  over  the  old  five-cent 
edition. 

“We  put  out  our  first  one-cent  Sun¬ 
day  newspaper  a  week  ago  last  Sun¬ 
day.”  writes  Mr.  Munsey,  “and  at  a 
single  bound  it  shot  well  ahead  of  our 
weekly  issues  in  sales,  whereas  the  old 
five-cent  Sunday  had  always  been  a  lag¬ 
gard,  falling  far  short  of  other  days  of 
the  week. 

“This  was  highly  gratifying,  but  did 
not  justify  us  in  getting  excited  over 
the  new  idea  or  in  concluding  that  we 
had  a  sure  thing.  We  still  needed  a 
further  test  of  its  strength,  and  in  last 
Sunday’s  issue  we  got  it — a  very  severe 
test,  ns  Sunday  was  one  of  a  three- 
holiday  period  and  on  holidays  reading 
is  greatly  cut  down. 

“Moreover,  last  Sunday  was  the  sec¬ 
ond  issue  of  our  one-cent  Sunday  news- 
pniier,  and  second  issues  of  publications 
usually  suffer  a  heavy  loss  from  the 
men  who  buy  first  issues  merely  as  a 
matter  of  curiosity  and  slop  there. 

“Kealizing  what  we  had  to  contend 
with  Inst  Sunday  I  looked  for  a  smaller 
sale  than  on  the  first  issue  of  the  Sun¬ 
day  l)efore.  But  it  would  seem  that  I 
greatly  underestimated  its  strength,  as 
our  ein-ulntion  department  now  assures 
me  that  in  spite  of  everything  that 
worked  to  our  disadvantage,  the  sale  of 
the  second  issue  was  actually  larger  than 
that  of  the  first.” 


The  St.  Louis  Star  is  rejoicing  in  u 
new  fleet  of  motor  delivery  trucks,  seven 
of  ’em,  which  are  expected  to  materially 
speed  up  its  delivery  service. 


OF  INTEREST  TO  PUBLISHERS 

Liggett  &  !Myers  Tobacco  Company, 
successors  to  Cameron  &  Cameron  Co., 
Kichmond,  \'a..  manufacturers  of  “The 
Favorite  Cigarette,”  are  using  pages  in  a 
selet  t  list  of  news|)aper  on  this  brand  of 
cigarettes.  The  copy  is  strikingly  illus¬ 
trated  with  pen  drawings,  and  the  ads 
are  made  conspit-uous  through  the  use  of 
ph  iity  of  white  sjiace. 

The  .Mace  Advertising  Agency,  Peoria, 
111.,  is  placing  orders  in  a  list  of  papers 
for  the  Continental  Cereal  Company. 
Peoria  manufacturers  of  dairy  and 
chicken  feed. 

Hiker-Hegeman,  Philadelphia  drug¬ 
gists.  recently  advertised  to  give  away 
2.>,()G()  cakes  of  Ivory  soap  through  live 
diirerent  combination  offers.  One  cake 
of  soap  was  given  with  each  purchase  of 
a  certain  amount. 

The  Wisconsin  Pea  Canning  Company, 
of  Manitowoc,  Wis.,  is  using  news|)apers 
in  various  cities  to  increase  the  sale  on 
guaranteed  "Lakeside”  brand  of  green 
peas,  red  kidney  beans,  stringless  wax 
lieans,  golden  pumpkin,  etc. 

The  Union  Meat  Company,  of  Port¬ 
land,  Ore.,  is  featuring  a  "Little  Cow 
Puncher”  as  a  trade  character  in  its  ad¬ 
vertising  on  Columbia  bacon.  The  boy 
cow  puncher  has  a  skillet  in  one  hand 
and  a  slice  of  bacon  in  the  other  getting 
ready  to  prepare  a  meal. 

The  St.  Louis  Times  recently  pub¬ 
lished  a  page  of  trade-marks,  brand 
names  and  slogans  of  over  a  hundred 
firms,  without  the  name  of  the  firm  re))- 
resented.  Two  hundred  dollars  in  cash 
prizes  were  olfered  for  the  best  list  of 
answers  to  the  (piestions  asked  regard¬ 
ing  them. 

.Jacksonville  (Fla.)  Cracker  tVorks  is 
using  newspapers  to  advertise  Jax  Bis¬ 
cuit,  .Tax  Saltines  and  Jax  Marshmallow 
Dainties.  A  cut  of  the  packages  is 
shown  and  a  complete  discription  of  eacli 
prorluct  is  given. 

The  manufacturers  of  “New  State  Cof¬ 
fee  and  Canned  Goods”  of  Oklahoma 
City,  recently  conducted  a  contest  for 
original  advertising  art  designs  of  “New 
.state”  products  among  the  students  of 
Oklahoma  city’s  twenty-eight  schools. 
The  hundreds  of  drawings  that  were  en¬ 
tered  in  the  contest  were  placed  on  ex¬ 
hibition  at  one  of  the  meetings  of  the 
Oklahoma  City  Ad  Club. 

The  Tropical  Fruit  .Juice  Company, 
Cliicago,  manufacturers  of  “Grape 
Smash,”  a  now  product,  has  started  ad¬ 
vertising  in  newspapers  in  various  cities. 
To  induce  a  large  number  of  peo])le  to 
try  it  a  trial  size  bottle  that  will  make 
four  glasses  is  being  offered  for  10  cents. 


NEWSPAPER  ACTIVITIES 
The  Tulsa  (Okla.)  World  has  issued  a 
special  “Tulsa  Achievement”  number  of 
some  fifty  pages  or  more,  all  devoted  to 
telling  of  the  small  begfnnings,  the  pres¬ 
ent  accomplishment,  and  the  future  il¬ 
limitable  hopes  and  beliefs  of  Tulsa. 
Nothing  that  any  reasonable  newspaper 
man  could  expect  to  find  in  a  special 
number  has  been  omitted  in  this  one,  and 
there  have  been  added  thereto  many 
original  features.  Seventeen  years  ago 
Tulsa  had  a  population  of  L.’iOO:  now  it 
aiqiroaches  the  d.T.tHK)  mark.  According 
to  the  World,  Tulsa  has  an  annual  pay 
roll  of  .$  1 1  ttOO.OOO.  An  “Achievement 
Number”  of  its  live  daily  paper  was  well 
justified. 


The  Danville  (Ill.)  Commercial  News 
has  had  a  moving  picture  made  of  its 
plant.  The  reel  contains  LO.JO  feet  of 
lilm.  and  the  picture  has  lieen  presented 
in  the  leading  theatres  in  that  city.  W. 
.1.  Parrett.  the  business  manager,  an¬ 
nounces  that  he  will  send  the  picture 
free  of  charge  to  any  jiicture  theatre 
within  its  radius. 

The  North  .\dams  (Mass. I  Herald  on 
May  24  appeared  in  an  entirely  new  dress 
of  type,  and  now  presents  a  very  at¬ 
tractive  look.  This  was  made  possible 
by  the  recent  installation  of  two  new 
multiple  magazine  linotype  machines. 
The  Herald  building  is  being  remodeled 
and  brought  up  to  date.  There  are  indi¬ 
cations  that  the  Herald,  under  the  man. 
agement  of  the  Haggerty  Brothers,  is 
making  good  progress. 


Canadian  Press  Clippings 

The  problem  of  ooverlnj?  the  Canadian 
Field  la  answered  by  obtaining  the  aerrlce  of 

The  Dominion  Press 
Clipping  Agency 

which  gives  the  clippings  on  all  matters  of 
Interest  to  yon,  prlnteil  In  over  95  per  cent, 
of  the  newspapers  and  pabltcatlons  of  CAN¬ 
ADA. 

We  cover  every  foot  of  Canada  and  New¬ 
foundland  at  our  head  office. 

74-70  CHURCH  ST.,  TORONTO,  CAN. 
Price  of  service,  regular  press  clipping 
rates — special  rates  and  discounts  to  Trade 
and  Newspapers. 


We  can  increase  your  business — 
you  want  it  increased. 

You  have  thought  of  press  clip¬ 
pings  yourself.  But  let  us  tell  you 
how  press  clippings  can  be  made  a 
business-builder  for  you. 

BURRELLE 

60-62  Warren  Street,  New  York  City 
Established  a  Quarter  of  a  Century 


Most  Far  Reaching  Newspaper 
Reading  Concern  in  Existence 

ATLAS  PRESS 
CLIPPING  BUREAU 

CHARLES  HEMSTREET,  Manager 

We  furnish  everything  that  looks 
like  a  press  clipping  from  all  over 
the  world. 

Our  Motto— RESULTS  COUNT 


218  East  42nd  Street  New  York 


Successful 

Men  In  every  walk  of  life  are  all  familiar 
with 

Romeike’s  Press  Clippings 

Among  our  patrons  are  professional  and 
ImslnesB  men  and  women,  public  personages 
.and  the  leading  Banks,  Trust  Companies  and 
Corporations. 

Romeike  Clippings 

are  an  indispensable  adjunct  in  every  busi¬ 
ness.  if  you  have  never  used  them,  write 
for  information  and  terms  today. 

HENRY  ROMEIKE,  INC., 

IC6-1I0  Seventh  Ave.,  New  York  City. 


Empire  State 
Engraving  Co. 

(Photo-Engravers) 

Designing  Retouching 

Open  Day  and  Night 

Telephones 

3880  3881  165-167  William  Street 

BEEKMAN  NEW  YORK 


TAKE  IT  TO 


OPRN 
94  HOUBS 
OUT  or 


TIBrAaTCSTi 
ENGRAVESa^i 
ON  EABTH 


iQN’rraALL’nanti 


IWn)  CNCRAYINai 


le4IUMau9Ln  T«L  4200-4  Beakinaa 
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CIRCULATION  NEWS,  VIEWS  AND  OBSERVATIONS 

Being  a  Department  Edited  by  a  Regular  Cireulation  Man  and 
Designed  to  be  Helpful  to  Circulation  Managers  Everywhere 
By  Harvester 


J  W'ONDKU  It  is  Miiy  iiniforiiiity  \vitli  ii*‘ws|)a|»frs 

thr<)ii<!lic>iit  tlie  (-oiintry  for  taking  care  of  luck  iiiiniliers. 
The  walls  of  some  riews|ia|M*r  offices  are  (le<-orate(l  with  tile 
»ases.  The  writer  remeiiilH*rs  one  such  case,  alajiit  40  feet 
loll"  hy  -m  feet  high. 

'1  he  Keiiiielie<-  ■loiiriiiil,  |)uhlisheil  hy  Charles  F.  Flint.  Au¬ 
gusta.  Me.,  has  a  tile  case  made  of  pine  aliont  twelve  feet 
s<|nare.  an<l  on  the  front  of  it  appears  the  following: 

"The  following  are  the  prices  for  the  Kenneljec  Daily  Jour¬ 
nal:  Due  month  old,  J  cents;  two  months  old,  10  cents;  three 
months  old,  1.5  cents;  si,\  months  old,  2.5  cents;  one  year  old, 
.50  cents.” 

Is  it  likely  that  many  of  our  friends  are  getting  letter 
prices  than  tiieseT  It  would  le  interesting  to  know  the 
average  lite  c»f  luck  nunilers  of  daily  newspaiers  and  how 
long  they  are  kept  on  tile. 

*  #  *  ♦ 

^  FAV  York  Sunday  World  for  June  0  contains  reproduc¬ 
tions  of  "Fifty  <;rc*at  Kxclusive  War  Fcutiirc-s.”  that 
tie  World  has  printed  since  war  was  dcelared,  alsmt  .\ugust 
1.  The  list  of  noted  writers  whe*  have  given  e.xidiisive  war 
foterviews  to  the  World  includes  the  names  of  Viscount 
Brice,  K.  .Alexander  Powell,  ex-Premicr  .Arthur  Janies  Bal¬ 
four,  Cahriel  llanataux  and  Sir  A.  Conan  Doyle. 

TTDW.M!!)  .AlJMSTlvDNtJ,  for  the  ]>ast  eight  years  circula¬ 
tion  manager  the  Duluth  Herald,  has  resign<‘d  to  engage 
in  linsiness  in  San  Francisco. 

-Mr.  .Vrinstroiig's  wife  and  daughter  have  Is-c-ii  in  the 
Pacific  coast  region  for  nearly  a  yi‘ar,  as  that  climate  sca-nis 
to  agree*  w  ith  them. 

.Armstrong’  has  estahlished  an  enviahle  reputation  for 
himself  as  a  gcssl  idean  produc-er.  Born  in  St.  Thomas,  (»nt., 
his  early  newspa|»er  training  was  under  Harry  S.  Scsitt.  gen¬ 
eral  manager  of  the  Di-troit  News.  F'rom  Dc*troit  .Armstrong 
went  to  a  IsMikkec-ping  joh  on  the  edd  (liicago  Journal,  and 
later  he  was  cireulation  manager  oi  the  Ismisville  Herald, 
the  tieveland  News  and  Duluth  Xews-Trihune. 

*  «  * 

1  M.  .M.ATHKWS,  circulation  manager  Daily  ffklahoman. 
•**  Oklahoma  City,  Okla.,  and  dirc*c-tor  International  Cir¬ 
culation  .Managers'  .VsscK'iation,  who  is  invariably  the  life  of 
the  annual  gatherings  of  circulators,  has  addresscsl  a  letter 
to  the  1.  C.  M.  .-A.  niemlM-rship  enclosing  a  press  ticket  en¬ 
titling  the  holder  to  witness  the  exec-ution  of  Mr.  Circula¬ 
tions  CrcKik’  on  Tuesday  afternoon.  June  22.  1!H.5,  at  the 
Mouier  Itichelieu,  Murray  Bay,  Queliec.” 

This  event  promises  to  lie  "some  stunt,"  for  Mr.  Mathews 
chides  the  circulation  hrethren  to  tome  early  and  avoid  the 
rush.  The  letter  goes  on  to  say: 

"With  the  assistance  tif  tlie  hrethren.  I  will  he  the  execu¬ 
tor.  It  is  going  to  Iw  a  great  event,  hut  don't  forget  that 
this  event  is  a  very  minor  .iiie  among  the  many  that  will 
take  place  at  the  S<-venteenth  .Annual  Convention  of  the  In¬ 
ternational  Circulation  Managi*rs'  .Association,  whicdi  will 
take  place  on  .lune  22,  2.‘t  and  24.  Be  sure  and  Is*  on  hand  — 
it  will  Is*  a  treat  of  a  lifetime.  Make  every  arrangement  to 
get  to  Montreal  Jsiinday  afterinsin.  .lune  20. 

"I  am  not  going  to  impose  u|Min  you  n^garding  a  siihject 
that  you  fully  understand.  There  is  an  old  rule.  'That  you 
can't  get  something  for  notliing,'  hut  the  I.  C.  .M.  .A.  Conven¬ 
tion  breaks  this  rule,  Usause  this  interesting  convention 
gives  you  wonilerful  value,  hy  excdianging  your  own  ex- 
|H‘rien<-e  of  solving  prohlems  again.st  the  same  ex|H*riences  of 
several  Hundred.  The  I.  C.  M.  .A.  Convention  gives  to  you 
the  great  comhination  of  knowledge  and  pleasure.” 

«  *  * 

■W/’  K  are  indehted  to  a  numiK'r  of  g<Mid  friends  for  copies  of 
the  oftic  al  piograin  of  the  I.  C.  .M.  .A.  Convention,  issued 
ruder  the  sejn-rvisicn  of  Director  .A.  <1.  Lincoln,  chairman  of 
the  Pregram  Coniiuitte**. 

Th<  program  is  Si/^,  hy  4  inches,  twenty-four  pages  and  a 
•  over,  tin  the  inside  front  cover  apis-ars  the  fidlowing:  "The 
easier  you  make  it  f«»r  the  reader  to  get  to  you  the  (‘asier 
;l  will  la*  for  you  to  g<*t  to  the  reader.”  The  hack  ••over  pag^* 
carries  this:  ‘•Thank  “•’•k1iu*ss  the  thug  in  eireulati«»ii  work 


is  a  thing  of  the  past!  He  was  hiiried  uinler  the  higher 
.standards  estahlished  hy  real  energy  and  lowest  hiisiness 
principles!” 

.A  new  •leparture  promises  miK*h  helpful  co-ordination. 
"After  the  Tues^lay  morning  .session  W.  Bee<*hans,  of  the  St. 
J«»seph  (Jazette,  will  preside  at  a  gathering  of  circulators  of 
iiu*rning  newspapers  in  cities  of  HMI.OOU  population  or  less. 
L^mis  Cohen,  ft.  Smith  Times-Keeord,  will  preside  at  a  ses¬ 
sion  of  einailators  of  evening  newspapers  in  cities  of  100,000 
or  h*ss. 

.At  the  close  of  Tuesday  afternoon's  session  Max  -Annen- 
U*rg,  circulation  manager  Chicago  Tribune,  will  preside  at 
a  gathering  of  circulators  of  newspapers  in  cities  of  200,000 
and  over. 

Dther  •piestions  to  Ik*  •liscussed  at  special  sessions  are  the 
f^dhiwing:  "Bural  Hoiite  Subscription  Promotion,”  "Basehall 
F^tliti^uis;  .Are  They  AA’orth  AA'hilc?”  "The  Premium  and  Con¬ 
test  Business  Pro  ami  Con,”  "How  Ihj  Newspapers  That  Are 
Publishing  Gniss  Figures  in  the  Government  Statement,  In- 
st^*a^i  «if  Net,  F,x|M*<*t  to  Jtistify  Their  .Action  in  the  F'vent 
•if  Fe^leral  Investigation?”  "AA'ar  Tax  on  Bundles.” 

11.  FHIS,  circulation  manager  of  the  FJ  Pas<i  (Tex.) 

Herahl,  gave  his  traveling  force  an^l  •itfice  assistants  a 
hain|uet  at  the  AA’est  A'sleta  County  Cluh,  that  city,  on  Tiies- 
.•iay  evening  of  last  week,  in  celehrati^in  of  the  fact  that  the 
previ^ius  month's  re^-eipts  ha<l  lieen  the  largest  in  the  history 
of  tin*  pa|K*r.  .After  the  •linner  was  iiver  the  guests  spent  the 
••veiling  ill  singing,  dancing  and  telling  stories.  Mr.  and 
Mrs.  Fris.  and  their  three  Isiys.  will  leave  shortly  for  the 
Faist  on  a  visit  to  their  former  homes.  Mr.  F'ris  will  attend 
the  rnternational  Circulation  Managers’  Convention,  at  which 
In*  will  ileliver  an  aildress  on  “How  to  Secure  Circulation  in 
the  Smaller  Towns.” 

T'HF-  New  A  ork  ilelegatioii  of  circulators  to  the  I.  C.  M.  A. 

convention  to  lie  held  at  Manoir  Richelieu,  Murray 
Bay.  the  week  lH*ginning  June  20.  will  lie  divided  into  two 
parties,  one  leaving  New  A’jirk  Saturday  noon,  June  HI,  to  go 
by  way  of  Bulfalo  and  Charhitte,  New  A'ork.  c<iiinec*ting  with 
\Vest«*rn  anil  S«iuthern  jiarties;  the  other  to  leave  New  A'ork 
fnini  tirainl  Central  Station,  Satiinlay  evening,  7:4.5,  on  the 
D.  &  H..  for  Meintreal. 

.An  a<hl«*d  attraction  at  the  convention  will  Ik*  a  stereopticon 
and  moving  picture  show  of  Canadian  scenery,  with  a  lecture 
by  \A'.  H.  Snell,  general  passenger  agent  of  the  Canadian 
Pacific  Railroad. 

pi’FLSIDFA'T  .A.  FL  .Mac  Kinnon  has  issueil  a  last  •■all 
hiilletiii  t<i  the  1.  C.  M.  -A.  memliership  announcing  that 
tin*  w^irk  of  the  Pnigram  (.A.  (J.  Lincoln,  chairman),  Fhit«*r- 
tainnn*nt  ( P.  F'.  .Anderson,  chairman),  and  Transportation 
(FI.  S.  Ihihs^in,  chairman),  Coniniitt<H*s,  has  lK*en  so  •■•impletely 
and  thoroughly  •hiiie  that  failure  is  ini|Hissihle  and  the 
success  •if  the  sevent«*enth  annual  cinivention  is  already 
assured. 

\A'i*stern  a  ml  Soutlu*rn  niemliers  will  r«veiv*)  from  Mr.  FI.  S. 
Ihihson,  the  Di*tr«iit  News,  th'kets  from  Detniit  to  Biiffahi. 

Mr.  Trehh*.  of  tin*  Buffalo  Times,  has  arrangeil  transjKirta- 
tion  from  Buffalo  to  lK*wiston,  with  stop-over  at  Niagara 
F'alls  and  a  trip  through  the  gorgi*  past  the  world  famous 
wliirlpiHil  and  rapiils.  .Anyinie  ilesiring  tickets  from  lx*wiston 
to  .Ahintreal  siniuld  address  Mr.  Mac  Kinnon,  Box  70,  Grand 
Central  Station.  New  A’ork. 

The  president  states  that  "from  Montreal  on  there  awaits 
the  delegates  ami  their  guests  one  never- to- Ik*- forgot  ten  trip. 
If  anything  in  the  way  iif  entertainment  remains  undone 
after  our  Montri’al  and  QuelM*c  friends  have  completixl 
tln*ir  plans,  tin*  Pass<*nger  Departments  of  the  Canada  .St<>am- 
ship  Lines.  Ltil..  the  Canailian  Pacilic  Railway  Company  ami 
Managi*r  Phenix  of  Manior  Rii-helicu.  will  atteml  to  it  and 
si*i*  that  there  isn’t  anything  ovi*rhMik»*il. 

"This  yi*ar  promises  to  ••••lipse  last  in  numlK*r  fif  long  ilis- 
lam-«*  attendants.  Last  yi'ar  we  hail  meinliers  from  Jackson- 
vilh*.  Bostiin,  .Atlanta  ami  Sai-rainento.” 


EDITORS'  HOME  TO  BE  BUILT 


Bids  .Asked  for  Construction  of  New 
Building  al  Lawton,  Oklahoma. 

Bills  are  lH*ing  ailvertiseil  for  the  ••on- 
strin-tioii  of  the  new  editors’  home  at 
Lawton.  Okla..  ami  it  is  ex|ieit»*il  that 
'ground  w  ill  soon  lie  broken. 

The  building  will  Ik*  P2(i  x  4.5  f»*et  and 
two  stories  high.  The  first  fbmr  will  In* 
nuilt  out  of  boulders  while  the  sei-oml  will 
he  of  wmid.  The  hmer  fliKir  will  contain 
an  assembly  hall.  r<*i-eption  riHiin. 
kiti'hen.  clos4*ts.  coatriKim  and  m«*n'' 
bath.  The  assembly  hall  will  Ik*  J7  x  (i7 
feet,  anil  will  lie  eipiip|H*il  for  the  future 
holding  of  Press  Association  sessions. 


The  se<-ond  fliKir  will  contain  nine  pri¬ 
vate  riKims,  two  in  X  .'12  feet  loungin-j 
rooms,  a  reception  parlor,  a  large  hall 
and  a  bath. 

.A  veranda.  10  fiH*t  with*,  will  Ik*  h;iilt 
on  two  sid«*s  of  the  strni-tiire.  the  secoml 
story  veranda  to  lie  si-n*ened  in  for  slee|i- 
ing  purposes.  .A  garilen  is  to  Ik*  installed 
on  the  riMif  of  the  building,  whii-li  is  ex- 
piM'teil  to  affonl  a  cool  r«*treat  ami  place 
of  entertainment  for  the  editors.  t!ii*ir 
friends  and  famili<*s. 

The  eilitors'  home  was  niaile  possible 
through  the  co-operation  of  the  mlitors 
of  the  Stati*.  the  selling  of  m*wsp:t|K*r 
spai-e,  the  prrK*ee<ls  from  which  were 
tiirncil  over  to  the  committee,  of  which 
John  N.  Sliepler,  of  Lawton,  is  ciiairman. 


The  site  is  a  ilelightfiil  and  pictur- 
•*s<|ue  one.  Here  the  tireil  eilitor  can 
take  n*st  and  re<*reation.  The  climate 

is  iileal,  the  scenery  magnificent,  the  fish¬ 
ing  and  Ixiating  the  liest  on  earth. 

Will  Use  Daily  Papers  Hereafter 
The  laiwell  (.\!ass.)  Gas  Light  Com¬ 
pany  have  iK'en  using  newsiiapers  anil 
hill  hoards  for  a  two  months’  try-out 
•  anipaign  for  advertising  i-oki*.  The  .ad¬ 
vertising  campaign  was  planned  by 

Messrs.  AA'ood.  Pntnain  &  AA'ikkI.  ivf  Bos¬ 
ton.  .After  this  extended  campaign  tin* 
Board  of  Direi’tors  d<*i'ifled  in  the  future 
they  would  confine  their  advertising  to 

daily  newspapers  in  that  lo<ality. 


THE  NEWSPAPER  EXHIBIT 

Some  of  Its  Striking  Features  Are  De¬ 
scribed  Below. 

Novel  fi'atures  will  mark  the  news- 
pajier  exhibit  at  the  Chicago  convention 
of  the  Associated  Advertising  Clubs  of 
the  AA'orld. 

Instead  of  merely  insjiecting  placardetl 
walls  visitors  to  the  Gold  Room  at  Con¬ 
gress  Hotel,  will  find  themselves  facing 
a  gigantic  booth  built  up  of  the  largest 
fac-simile  newspaiier  pages  ever  made. 
The  first  page  will  be  alive  with  matter 
s|K*cialIy  preparerl  for  the  <*onvention  and 
will  lie  sure  to  “get  attention.” 

Inside  the  liooth  there  will  be  in  op¬ 
eration  a  full  fledge<l  newspaper  offii-e 
with  a  staff  of  comiiositors,  editors, 
printers,  etc.  AA’.  A.  Thomson  and  T.  II. 
Moore,  director  and  associate  dire<‘tor  of 
the  Bureau  of  Advertising,  A.  N.  P.  A., 
will  be  in  charge.  F'rom  this  oflii-e  each 
afternoon  at  three  o’clo<*k  will  be  issueil 
for  free  distrihuti<in  among  the  delegates 
a  live,  up-to-date  ••onvention  newspaper. 
It  will  be  well  printed,  fully  illustrated 
ami  typi<-al  in  every  way  of  up-to-date 
jiiurnalism. 

.Around  the  interior  walls  will  lie  a  dis¬ 
play  of  typical  national  advertising  cam¬ 
paigns  that  illustrate  how  effective  use 
lias  lK*en  made  of  newspaper  advertising. 
There  will  also  he  illustrations  of  the 
work  of  the  Bureau  of  .Advertising  in 
promoting  the  newspaper  in  the  national 
field. 

The  newspaper  exhibition  has  lieeii 
jiwpared  under  the  diret'tion  of  Mr.  AA’m. 
11.  F’icld.  of  the  Chicago  Tribune,  who  is 
•'hairman  of  the  lo<*al  committee. 

.Among  the  nati<inal  newspaper  cam¬ 
paigns  represented  at  the  exhibit  are  the 
following : 

Salnda  tea  with  a  gigantic  fac-simile 
letter  from  P.  C.  I^arkin ;  various  cam¬ 
paigns  illustrating  the  work  of  the  tele¬ 
phone  ciimpanies ;  A’ictor  talking  ma- 
••hines  with  a  gigantic  fac-simile  letter 
fnim  Mr.  Brown;  the  new  AA'ooltex  news¬ 
paper  campaign :  typh*al  tobacco  cam¬ 
paign  prepare*!  hy  Richard  .A.  F'oley ; 
newspaper  advertising  showing  how  Iluy- 
ler's  and  Luden’s  are  increasing  the  sales 
of  cand.v :  Nemo  corset  advertising. 

A'arious  phases  of  railroad  and  public 
service  advertising :  Philip  Morris  ••iga- 
rettes ;  .Armour's  famous  institutional 
newspap«*r  campaign  ;  Royal  baking  pow¬ 
der :  the  recent  campaigns  in  Canada 
that  were  brought  about  by  the  war ; 
“Krumbles”  new  newspaper  campaign: 
Standard  Oil  campaign;  the  campaign 
that  br<iught  such  a  big  incn*ase  in  busi¬ 
ness  to  the  General  Roofing  Manufactur¬ 
ing  Coni|iany. 

Typical  campaigns  of  Porous-Knit  un¬ 
derwear;  Knot  hats;  Swift's  products; 
Heinz;  Flagle  brand  milk;  Campbell’s 
s<iups ;  Del  Monte  oranges;  Alpha 
cement ;  .Acme  pressed  bricks ;  Nep<inset 
shingles :  A’udor  porch  shades ;  Rosadora 
cigars;  Pels’  naptha  soap;  A'alspar; 
AA'righ*y’s  Spearmint  and  Doublemint 
gum. 

EDITOR  &  PUBLISHER 

Headquartrrs 

Windsor  Hotel,  Montreal 
Sunday,  June  20th,  1915 

.All  1.  C.  M.  A.  menilK*rs.  their  wives, 
sweethearts  ami  friends,  en  route  to 
the  Circulation  Convention,  are  urged 
to  make  use  during  Sunday  of  THE 
EDITOR  AND  PUBLISHFIR’S  head- 
•piarters  at  the  AA'INDSOR  HOTFIL. 
lo<*ated  but  a  short  distance  from  the 
depots. 

Mr.  FIdward  fians.  Circulation  Man¬ 
ager  of  The  FIditor  and  Publisher, 
will  Ik*  in  jiersonal  charge,  lending 
such  assi»tance  as  he  may,  taking  care 
•>f  mail,  telegrams.  <*tc..  a^hlressed  in 
his  care.  AA'e  sincerely  hope  that  you 
will  avail  yourselves  of  these  facilities 
pn)vi^U*^l  for  your  •H»mfort  and  con¬ 
venience. 

The  Editor  and  Publishci  Company 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 
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EXCLUSIVE  RIGHTS 

The  attention  of  newspaper  pub¬ 
lishers  is  called  to  copyrighted  arti¬ 
cles  and  special  features  in  The  New 
York  Evening  Post,  covering  a  wide 
range  of  subjects.  Reproduction 
either  in  full  or  in  part  should  not  be 
made  without  i>rrmission.  Exclusive 
right  to  use  various  features  in  re¬ 
stricted  cities  can  be  obtained  by 
addressing, 

SYNDK'ATE  DEPARTMENT 

NEW  YORK  EVENING  POST 

20  Vesey  Street,  New  York 


THE  PITTSBURG 
PRESS 

Has  the  LARGEST 

Daily  and  Sunday 

CIRCULATION 
IN  PITTSBURG 

Foreiga  AdTcrtisiag  Represenlathrea 

I.  A.  KLEIN,  MetropolMul  Tower,  N.  Y. 
JOHN  GLASS,  Peoples  Gas  Bld^.,  Chicago 


Get  the  Best  Always 
l^tttsburg  BfapettrlT 

Greater  Pittsburg’s  Greatest 
Newspaper 

WAI.LACE  G.  BROOKE, 

'  Brunswick  Building,  New  York 
HORACE  M.  FORD. 

IVoides  Gas  ItiiildinK.  Ctilcago 
n.  C.  ROOK. 

Real  Estate  Trust  Biillillng,  rhiladelpbla 


DETROIT 

SATURDAY  NIGHT 

lias  built  up  its  present  valuable  clientele 
— valualile  to  the  advertiser  because  it  is 
a  responsive  clientele — by  keeping 

Every  Column  Clean 

This  means  that  our  advertising  columns 
are  edited  with  a  view  to  eliminating 
whatever  is  unworthy. 

Foreign  Advertising  Representative 

G.  LOGAN  PAYNE  CO. 

748  Mar(|uctte  Building,  Chicago 
200  Fifth  Ave.,  New  York  (*ity 
Publicity  Building.  Boston 


Buffalo  News 

EDWARD  H.  BUTLER 

Editor  and  Publisher 

“The  only  Buffalo  newspaper  that* 
censors  its  advertising  columns. 
Many  of  our  advertisers  use  our 
columns  exclusively.  The  above  is 
one  of  the  many  reasons  why.” 

Foreign  Adverlieing  Representatives 
KELLY-SMITH  COMPANY 
220  Fifth  Avenue  Lytton  Building 

NEW  YORK  CHICAGO 


YOU  MUST  USE  THE 

LOS  ANGELES 

EXAMINER 

to  carer  the  GREAT  SOUTHWEST 

SoBdar  Circulation  |  C/\  Ann 
MORE  THAN  .  .  1  OUjUW 


AUDIT  BUREAU  MEETING 


Program  .\rranged  for  Friday,  June  19, 
at  Hotel  La  Salle,  Chicago. 

Hotel  La  Salle,  (.'liicago,  will  la*  the 
center  of  attraction  for  all  memlters  of 
the  Audit  itureau  of  ('irciilatinn  on  Fri¬ 
day,  .Inne  111.  when  the  annual  meeting 
will  he  held. 

The  coinniittee  |n  charge  believes  that 
all  hiisiness  before  the  meeting  may  Ite 
transacted  in  one  day.  hnt  arrangements 
havt-  been  made  so  there  may  Ik*  se.ssions 
on  Saturday  the  nineteenth,  if  necessary. 

The  Hoard  of  (’ontrol  meets  at  T 
!>.  m..  Thursday  evening,  in  nMim 
llotel  La  Salle. 

The  Friday  |)i-ogram  follows: 

Hegistration  and  presentation  of  ere- 
deiitials.  convention  lobby,  lllth  floor. 

10  A.  -M.  OI'K.NINO  OENKUAI.  SESSIO.N. 

I'onventlon  Room,  Ittth  floor. 

ICeading  of  minutes  last  annual  meeting. 

ItcIMirt  of  president. 

Iteport  of  hoard  of  control. 

Report  of  treasurer. 

Reports  of  other  otfleers  and  committees. 

.\p|H>intment  of  nominating  committee. 

.\ppointinent  of  credentials  committee. 

I'J  :;iO  P.  M.  SPECIAL  MEETIXOS. 

of  the  various  divisions  to  nominate  their 
representatives  for  the  board  of  control. 

.\doptiou  of  resolutions  to  be  presented  to 
tlx-  convention,  and  transaction  of  any  other 
business. 

•Xdvertlsers’  division — Itoolii  Jll,  second 
floor. 

.Vdvertising  agents'  division  — Room  21.'}, 
second  floor. 

Newspaper  division — laiuis  XVI  room — S. 
K.  corner  main  floor. 

Magazine  and  periodical  division  —  Room 
|o4,  mezzanine  floor. 

.\grlcultural  division — Room  IU2,  mez¬ 
zanine  floor. 

»  lass,  trade  and  technical  division — 
•  ’ollege  rtHiin,  second  fliHir. 

2  :<MI  P.  .M.  OEXKHAI.  SESSION. 

Convention  Itoom,  luth  flmir. 

Reports  from  the  various  divisions. 

Introdaction  of  amendments  to  tlie  eon 
slitiilion  and  liy-laws. 

Siiltmission  of  resolutions. 

Voting  upon  amendments  and  resolutions. 

Kleetion  of  new  members  to  the  Isiard  of 
control. 

Kleetion  of  otlicers. 

7  :IMI  V.  M.  .MEETINO  OK  THE  ItoAltp  OK 
CONTROL. 

RiHim  21.'). 

Consideration  of  amendments  to  the  con¬ 
stitution  and  l)y-lnws  proposed  at  the  after- 
nmm  general  si'ssion. 

H:(IU  P.  .M.  GENERAL  SESSION. 

Convention  Room,  Ittth  floor. 

I'nfiniKlied  l>usim  ss. 

New  l)usiness. 

.\dJoiirnnn'nt. 


Nine  Thousaiiil  Children  Editor's  Guests 

J.  Denny  O'Xeil,  jiresidpiit  and  jiriii- 
cipal  owner  of  tlie  AleKeesport  (I’a.) 
Daily  News,  was  host  to  the  i),(H(0  pub- 
lie  sehool  eliildreii  of  .McKeesport  at  the 
annual  outino  in  Olympia  Park,  near 
McKeesport,  on  Friday,  .June  4.  This  is 
the  12th  year  that  Mr.  O’Xeil  has  had 
the  children  as  his  oppsts.  Under  a  law 
in  Pennsylvania  the  State  funds  cannot 
be  used  to  defray  the  expense  of  tlie 
onting.  Several  yi-ars  ago  wlien  this 
was  rliseovered  there  was  no  way  where¬ 
by  the  street  ear  fare  and  the  amnse- 
ments  eonhl  be  provided  for  the  chil¬ 
dren.  and  it  was  at  this  time  that  .Mr. 
( <'Xeil  olleyed  to  jiay  the  ex|K-nse  of  the 
oLting.  .\t  that  time  there  were  less 
than  4,.)(MI  children  to  1m*  eared  for,  but 
as  the  event  has  grown  he  has  enter¬ 
tained  the  children  each  year.  Xow  it  is 
no  longer  a  school  picnic  but  a  town  af¬ 
fair.  as  over  40.(MMi  men,  women  and 
( hildren  were  in  the  jiark.  Mr.  O’Xeil  is 
one  of  the  three  county  eonimissioners 
of  .MIegheny  County  and  owns  a  large 
ilepartinent  store  in  McKeesport. 


(German  Envoy  Sues  Paper 
The  Oermaii  Ambassador  at  The 
Hague  has  sued  the  Telegraaf  for  lilM*l 
beiaiisi*  of  that  pajMT’s  extrcmel;)  hitter 
ileniipeiation  of  the  sinking  of  the  Lusi¬ 
tania.  It  is  the  second  lila*!  suit  the 
OiTinan  Ambassador  has  brought  against 
a  Dutch  newspajMT.  The  llandelsblad. 
which  until  tlie  sinking  of  the  Lusitania 
hail  niaintaiiied  the  strictest  neutrality, 
has  printed  a  strong  protest  against  the 
•barlmroiis  way”  in  which  Germany  pur¬ 
sues  her  naval  warfare. 


ALL  METALS  ARE  UP  IN  PRICE 


War  Has  Created  Big  Demand  and  the 
Supply  Is  Inadequate. 

The  market  for  metals  used  by*  news¬ 
paper  publishers  has  lieen  somewhat  up¬ 
set  during  tlie  past  few  days. 

Lead  is  quoted  at  the  time  of  going 
to  press  at  from  0i/4e.  to  li'/jjC.  per 
|K)iiiul,  while  on  .lime  1  it  was  just  under 
5e.  per  ]M>und. 

Straits  tin  is  qiioteil  at  40V4e.,  wliieh 
is  alMiiit  the  normal  jiriee  for  tin  during 
the  last  few  years. 

English  antiniony  has  practically  dis¬ 
appeared  from  the  market.  Japanese 
antimony  is  quoted  at  from  37c.  to  42e. 
jM*r  pound.  The  normal  price  for  this 
grade  of  antimony  prior  to  the  war  was 
8<-.  to  10c.  per  pound.  The  metal  mer¬ 
chants  state  the  reason  for  the  rise  is 
due  to  shortage  of  supply,  and  all  quo¬ 
tations  to  publishers  are  made  for  ini- 
nuHliate  acceptance. 

Zinc  is  quoted  at  43  cents  per  pound. 
The  sources  of  supply  are  Belgium  and 
the  Uiiiteil  States.  Zinc  is  used  largely 
in  the  mainifaeture  of  brass,  which  is 
niueh  in  demand  for  making  ammuni¬ 
tion. 

It  is  said  that  the  photo  engravers  in 
Germany  are  closing  their  plants  due 
to  lack  of  supply  of  metals. 

Copper  has  advanced  largely.  'Rolled 
engravers’  copper  is  selling  at  .51  cents 
jier  pound.  A  representative  of  The 
Eihtok  and  1’t  Bi.isHER,  who  called  on 
many  metal  firms  for  information,  found 
that  th(v  general  inqiression  is  that 
prli-es  on  metal  will  not  break  for  Ihl 
days  at  least  and  with  prohahilities  tliat 
advance  may  take  place  at  any  time. 


Publishers'  Supplies  Market 

.\utimi>iiy  .  40.2.') 

I’In  .  .’Ut..’}o-:i7. 

Ijcad  .  iMiV, 

i’i)p|M*r  .  20.1111-20. 

News  print .  2.n!>-  2. 

Craft  j)jipi-r  .  4.7.’)- 


THERE'S  NOTHING  LIKE  LEATHER 


Leading  Manufarturer.s  Plan  an  .Aggres¬ 
sive  Campaign  .Against  False  Adver¬ 
tisements. 

The  Patent  and  F'lianieled  Leather 
Manufactnrers’  Association,  which  has 
lM*en  holding  its  spring  meeting  in  New¬ 
ark.  X.  ,T..  lias  taken  stejis  to  prevent 
the  false  advertising  of  imitation  leather. 
It  was  decided  by  the  inannfactiirers 
to  have  their  salesmen  look  out  for  false 
or  misleading  ads  in  the  cities  and  towns 
that  they  visit.  Sneh  adveitis4*inetits 
wlien  found  will  Ik*  forwarded  to  .lainev 
H.  Reilly  of  Newark,  the  secretary  of 
the  assiM'iation. 

The  dealers  in  imitation  leatlier  will 
1m*  warned  by  .Mr.  Reilly  that  they  will 
he  ])ros(*euted  unless  the  advertisements 
are  diseontinued.  Twenty-eight  States, 
including  New  .Jersey,  have  laws  against 
false  anil  misleading  advertising,  accord¬ 
ing  to  Mr.  Heilly. 

R.  C.  GikmI,  of  the  I.4iekaw'anna 
Leather  Company,  of  Haekettslown.  who 
represented  tlie  association  at  the  iin- 
niial  convention  of  the  I'pholstered  Fur¬ 
niture  Manufacturers’  AssiM-iation  in 
Chicago  two  weeks  ago.  reported  tliat 
that  organization  will  co-o]H*rate  in  tlie 
campaign  against  false  advertising. 

According  to  Mr.  Reilly  much  work 
has  been  done  by  the  Patent  and  Enam¬ 
eled  Leather  Alaniifacturers’  Association 
in  preventing  the  advertising  of  imita¬ 
tion  leathers  as  genuine  leather,  particu¬ 
larly  in  New  .Jersey  and  in  New  A'ork. 
Very  little  of  this  advertising  is  now 
s»*eii  in  these  States.  Mr.  Reilly  said. 


Must  Pay  Looney  $12,.'>00 

In  tlie  suit  of  B.  F.  I^mney  vs.  A.  IT. 
Belo  &  Co.  tried  before  Judge  A.  P. 
Dahoney  in  the  fi’2nd  District  Court  at 
Greenville.  Tex.,  a  verdict  for  $12.2.50 
was  awarded  the  plaintiff  the  total  sum 
asked  Tieing  $150,000.  The  suit  was  for 
libel  based  upon  six  editorials  published 
in  the  Galvciton-Dallas  News. 


Fakers  and  Crooks 

The  Evening  Star,  Wash¬ 
ington’s  great  home  news¬ 
paper  and  advertising  me¬ 
dium,  makes  every  effort  to 
bar  fakers  and  crooks  from 
its  advertising  as  well  as 
news  columns.  Fakers  are 
not  helped  to  exploit  their 
wares  on  an  unsuspecting 
public. 


The  advertising  rate  of 
The  New  York  Times,  45 
cents  per  agate  line,  with 
circulation  Sunday  and 
daily  far  exceeding  300,000, 
makes  the  cost  less  than 
one  cent  a  line  for  each 
6,500  circulatio  n — the 
cheapest,  as  it  is  the  best, 
newspaper  advertising  in 
the  world. 


Ifork 

lEupniitB  illatl 

enjoys  the  confidence  of  its 
readers. 

Its  readers  have  a  buying 
power,  per  capita,  second  to 
that  of  no  other  daily  paper 
published  in  America. 

Its  average  net  paid  circula¬ 
tion  for  April  was  in  excess  of 

156,000 

A  dMirable  adTertUins  madjain. 


“WADIUREAD”! ! 

“WADIUREAD”!!! 

“WADIUREAD”!!!! 

That’s  the  cry  of  the  street  newsboys. 
They  mean — ‘‘What  will  you  buy?"  Buy¬ 
ing  and  reading  are  different. 

What  do  you  readf  If  you  judge  the 
merit  of  a  |>a|>er  by  the  time  spent  on  it  by 
its  readers  you  know  the  wisdom  of  the 
advertisers  who  have  siient  money  in  it. 

Readers  of  the  New  York  Evening  Post 
siiend  more  for  it  (Jc.  daily  except  Satur¬ 
day  5c.).  spend  more  time  on  it  and  believe 
in  it.  Its  readers  read  it. 

Memhcr  Audit  Bureau  of  Circulations 
Publication  Office  Western  Office 
Za  Vetey  Street  McCormick  Bldg. 

New  York  Chicago 


TIk  lewish  Murning  loumal 

NEW  YORK  CITY 
(The  Only  Jewiah  Koniag  Paper) 

Tlie  sworn  net  paid  average  dally  eireolatlon 
of 

The  Jewish  Morning  Journal  for  f  1 0  AlUk 
six  months  ending  March  31. 191B,  * 

Tbs  Jewish  Morning  Journal  enjoys  the  dls- 
tlnctiun  of  baring  the  largest  circnlstlon  of 
any  Jewish  paper  among  the  Amerlcanlied 
Jews,  which  means  among  the  best  purchas¬ 
ing  element  of  the  Jewish  people. 

The  Jewish  Morning  Joanal  prints  more 
HELP  WAHTZS  AOB. 
than  any  paper  In  the  city,  excepting 
the  New  York  World. 

1. 8.  WALLIS  A  SOM.  Weet’n  Bepreeentotlvee 
12M  First  Matlonal  Bank  Bldg.,  Chicago. 


Ttif  NEW  ORLEANS  ITEM 

Accepts  advertising  on  the  ab¬ 
solute  guarantee  of  the  largest 
net  paid  daily  circulation  of  any 
New  Orleans  newspaper  or  no 
pay. 

THE  JOHN  Bl’DD  COMPANY 
.Advertising  Representatives 
New  York  Chicago  St.  Louis 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


TIPS  FOR  THE  AD  MANAGER 

Lord  &  '1  homas,  341  Fifth  avenue, 
New  York  City,  are  rejtorted  to  be  mak¬ 
ing  up  a  li«t  of  New  York  State  news- 
paiters  for  the  Eokerson  Company,  “Top 
Notch’’  Hutterine,  Bay  street,  .Jersey 
City,  N.  J. 

The  Bates  Advertising  Company,  li30 
Fifth  avenue,  New  York  City,  is  placing 
9  in.  3  col.  3  t.  orders  with  newspapers  in 
selected  sections  for  the  General  Vehicle 
Cotnpauj,  "G-\”  Electric.  39  East  42nd 
street.  New  York  Citv  and  i^ong  Island 
City,  N.  Y. 

r.wing  &  Miles,  Mailers  Building,  Chi¬ 
cago,  111.,  are  making  conracts  with  some 
Western  newspai>ers  for  the  Owl  Chemi¬ 
cal  Company,  “I’lex  Salve,”  307  Ohio 
street,  Terre  Haute,  Ind. 

Nichols-Finn  Advertising  Company,  2’2’2 
South  State  street,  Chicago,  Ill.,  is  is¬ 
suing  copy  to  Western  new8pai>ers  for 
Morris  &  Co.,  packers.  Union  Stock 
Yards,  Chicago,  Ill. 

L.  P.  Fisher  Advertising  Agency,  San 
Francisco,  Cal.,  is  sending  out  orders  to 
newspapers  in  Nebraska  and  vicinity  for 
the  Union  S.  S.  Line  of  New  Zealand, 
679  Market  street,  San  Francisco,  Cal. 

Bloomingdale-Weiler  Advertising  Agen¬ 
cy,  1420  Chestnut  street,  Philadelphia, 
Pa.,  is  forwarding  4  in.  2  t.  a.  w.  1  yr. 
orders  to  New  .Jersey  newspaijers  for  La 
Grange  &  Jordan,  Medical,  Philadelphia, 
Pa. 

.M.  Volkiuann  .Idvertising  Agency, 
Temple  Court.  New  Y'ork  City,  is  again 
placing  some  newspaper  copy  for  Dr. 
Kline,  Ijtlmratories,  Red  Bank,  N.  .1. 

Charles  Blmn  Advertising  Cor|».,  tiOS 
t’hestnut  street.  Philadelphia,  Pa.,  is  is¬ 
suing  some  copy  to  Southern  newspapers 
for  W.  B.  Seeley.  Trus.-M*s,  1<r27  Walnut 
stn-et.  Pliiladelpliia,  Pa. 

.\lbert  Frank  &  C.n.,  20  Beaver  street. 
.\ew  York  City,  are  handling  the  adver¬ 
tising  of  the  Rudoljih  Hotel,  Atlantic 
City.  .\.  .It,  and  are  idacing  orders  with 
iiewspai)ers  in  Southern  cities. 

Hoyt’s  Service.  120  We.st  3’2nd  street. 
New  York  City,  is  sending  out  copy  to 
some  Pennsylvania  newspapers  for 
Mack’s  Me<iical  Company,  “Foot  Rem¬ 
edy,”  J{3.‘{  Tremont  street,  Boston,  Mass. 

Wm.  D.  .Mc.f unkin  Advertising  Agen¬ 
cy.  3."t  South  Dearborn  street.  Chicago, 
Ill.,  is  placing  orders  with  Northwestern 
newspapers  tor  the  Northwest  Building 
Material  Exhibit,  luc..  First  National 
Soo  Line  Building. 

Nelson  Chesman  &  Co.,  1127  Pine 
street,  St.  Ixuis,  Mo.,  are  issuing  orders 
to  newspapers  in  selected  sections  for  Dr. 
.1.  E.  Cannaday,  “Eczema  Cure,”  Seda- 
lia.  Mo. 

Rowland- Read  &  Co.,  .33  West  42nd 
street.  New  York  City,  are  sending  out 
iV?  1.  1  t.  orders  to  newspapers  in  se¬ 
lected  sections  for  the  Bargain  Sales 
Company.  2t>l  Broadway,  New  York  City. 
This  agency  is  also  placing  orders  with 
newspapers  where  co-oftera tion  is  given 


New  Orleans  States 

Bwom  Kat  Paid  Circulation  for  6  Konthi 
Ending  Match  tl,  ISIS 

33,796  Daily 

Gain  over  Octohar  1,  ISK .  6SB  copiat 

Moraine  papar  LOST . 7, 045  copiaa 

Othor  avenlng  papar  LOST . 7,873  ooplaa 

We  guarantee  the  largeat  white  home  de¬ 
livered  evening  rirculatlon  In  the  trade  ter¬ 
ritory  of  New  Orleana. 

To  reach  a  large  majority  of  the  trade 
proapecta  In  the  local  territory  the  States  la 
the  logical  and  economic  medium. 

Circulation  data  aent  on  requeat. 

■raE  S.  C  BECKWITH  SPECIAL  AGENCY 
^  Sole  Foreign  Bepreaentatlrea 
Maw  York  Chioagn  Bt.  Lonia 


for  the  Dan  Mar  Corporation,  “Scho¬ 
field’s  Liquid  Air,”  1790  Broadway,  New 
York  City. 

Dunlap-Ward  Advertising  Company, 
123  West  Madison  street,  Chicago,  Ill., 
is  putting  out  orders  with  newspapers  in 
the  vicinity  of  Iowa  for  Oatman’s  Dun¬ 
dee  Milk  Company,  “Oatman’s  Dundee 
EvajMjrated  Milk,”  Dundee,  111. 

Albert  Frank  &  Co.,  26  Beaver  street. 
New  York  City,  are  reported  to  shortly 
place  orders  with  some  New  York  State 
newspapers  for  F.  G.  Vogt  &  Sons,  pork 
packers,  ’T’hiladelphia  Scrapple,”  Race 
and  3(tth  street,  I’hiladelphia,  Pa. 

Snitzler  Advertising  Company,  Gar¬ 
land  Building,  Chicago,  111.,  is  fowarding 
orders  to  some  Western  newspapers  for 
R.  L.  Watkins  Company,  Chicago,  111. 

M.  V.  Kelly  Company,  Toledo,  Ohio, 
is  making  contracts  for  the  Buckeye 
Brewing  Company. 

G.  H.  Mayr.  Clrcago,  111.,  is  now  is¬ 
suing  contracts  diuii 

Earnshaw-Lent  Company,  80  Maiden 
Lane,  New  Y'ork  City,  is  placing  2  in. 
78  t.  orders  with  a  few  papers  for  the 
Lyon  Mfg.  Company,  “Magnolia  Balm.” 

Lyddon  &  Hanford,  200  Fifth  avenue. 
New  Y’ork  City,  are  issuing  ,‘52  t.  copy 
to  a  few  papers  for  C.  S.  Clark  (Optona). 

.1.  Walter  Thompson  Company,  44  E. 
Twenty-third  street.  New  York  City,  is 
placing  10.5  in.  orders  for  Horlick’s  Milk. 

The  lauig  Island  R.  R.  Company  is 
sending  out  direct  100  lines  2  t.  orders 
to  a  few  papers. 


“ABOVE  BOARO  CIRCUIAIIONS”# 

The  following  newspapers  are  members  of  the  Audit  Bureau  of  Circula¬ 
tions  and  grant  the  right  to  the  organization  to  examine,  through  qualified 
auditors  or  independent  auditing  concerns,  who  are  certified  public  account¬ 
ants,  any  and  all  bills,  news-agents’  and  dealers’  reports,  papers  and  other 
records  considered  by  the  Board  of  Control  necessary  to  show  the  quantity 
of  circulation,  the  sources  from  which  it  is  secured,  and  where  it  is  dis¬ 
tributed.  _  _ 


ALABAMA. 

NBWS  . Birmingham 

Average  clrcolatlon  for  1914:  Dally,  86,235; 
Sunday,  87,762.  Printed  2,207,884  Unes  more  ad- 
vertUlng  than  it*  nearest  compeUtor  in  1914. 

_ ARIZONA. _ 

OAZBSTTB  . Phoenix 

(Average  (31rc.  Oct.  1,  1914,  6,126) 

CALIFORNIA. 

EXAMINER  . Los  Angeles 

A.  B.  C.  Audit  reports  show  largest  Homing  and 
Sunday  circulation.  Oreatest  Home  Delivery. 

BULLETIN  . Ban  Ftancisco 

_ GEORGIA. _ 

JOURNAL  (Clr.  67,531) . Atlanta 


LBDOBB  . Oolnmbua 


ILLINOIS. 


NEW  JERSEY. 

PRESS  (Circulation  7,945) . Aabury  Park 

JOURNAL  . Elisabeth 

PRESS-CHRONICLE  . Paterson 

COURIER-NEWS  . PlaInBeld 


_  NEW  YORK. _ 

COURIER  &  ENQUIRER . Buffalo 

IL  PROGRESSO  ITALO  AMERICANO.Ncw  York 


PLAIN  DEALER . Cleveland 

Circulation  for  Mav,  191.o; 

Dally  .  l.'?2.434 

Sunday  .  105..'t2fi 

VINDICATOR  . Youngstown 

PENNSYLVANIA. 

TIMES  . Erie 


HERALD  . JoUet  DAILY  DEMOCRAT  . Johnstown 

STAR  (Circulation  21,589) . Peoria  TIMES  LEADER  . Wllkea-Barre 


REGISTER  A  LEADER . Des  Moines 

EVENING  TRIBUNE . ,...De8  Moines 

Essential  to  covering  Des  Moines  and  vicinity. 

THE  TIMES  JOURNAL . Dubuque 

SUCCESSFUL  FARMING . Des  Moines 

790,000  circulation  guaranteed  or  no  pay. 
Reachet  more  farmers  In  the  North  Central 
States  than  are  reached  by  any  other  publica¬ 
tion. 


SOUTH  CAROLINA. 

DAILY  MAIL . Auderson 

TENNESSEE. 

BANNER  . Naahvllle 


The  College  I’oil.t  (N.  Y.)  Herald  is  P"'*”'*’ 

in  the  market,  for  use  in  a  special  pub-  -  -  ^ -  - - —  - 

lioation.  for  short  children’s  stories  suit-  KENTUCKY. 

able  for  Hie  story-telling  hour  in  kin  masonic  home  journal . Louitviiie.  Ky. 

dergartens.  etc.  (Semi-Monthly,  32  to  64  pages.)  Guaranteed 

largest  circulation  of  any  Masonic  publication  In 
,  ,  ,  . ,  ,  the  world.  In  excesa  of  90,000  copies  monthly. 

(iHi'dner  .Vdvcriising  (  oiii|iauy,  Inc.,  -  -  -  — 

Kinlock  Building.  St.  l^ouis.  Mo.,  is  mak-  LOUISIANA. 

ing  .5.(KM)  1.  1  jT  i-oiitracls  "*tli  a  ^w  picayune . New  Orleans 

pa|w*rs  for  the  (  liesapeake  &  tiliio  Ky.  -  - - - 

Conipan.v.  MARYLAND. 

,  •  ,,  -.j-  "niB  SUN  . Baltimore 

IxMiis  L.  Anfenger,  I  iillerton  Building.  i,aiiy  net  paid.  14fi.4.M:  Sunday  net  pabl. 
St.  lyonis.  .Mo.,  is  now  placing  the  Em-  88.161.  Over  IIO.OOO  copicK  of  The  Snn  g<K‘«  into 
pire  Auto  (’oinpany  business.  homea  in  Baltimore  cities  and  srd.urls., _ 


Ivord  &  'I'linmas.  Mailers  Building,  Chi¬ 
cago,  Ill.,  are  issuing  .5,000  1.  1  yr.  con¬ 
tracts  to  a  few  paiiers  for  tlie  Hudson 
Motor  Company. 

IL  W.  Kastor  &  Sons  Advertising 
Company.  Inc..  Commercial  Trust  Build¬ 
ing.  Kansas  Cit.v,  Mo.,  is  sending  out 
10,000  1.  1  yr.  eontrnets  to  the  Pacific 
Coast  for  Bauman  &  Massa  .Jewelry 
Company. 

Freeman  Advertising  Company,  Atlan¬ 
ta,  Ga..  is  placing  10  t.  copy  with  a  few 
Southern  papers  for  Shephard’s  Chemical 
Company. 

E.  P.  Remington.  Buffalo,  X.  Y’.,  is 
making  contracts  with  a  few  Pennsyl¬ 
vania  pajiers  for  Ihe  Tnitone  Advertising 
Company. 

H.  II.  I.ievey.  Marliridge  Building. 
New  Y’ork  Fit.v.  is  placing  11  1.  .30  t.  or¬ 
ders  with  Middle  West  pajiers  for  The 
Edgewood,  Greenwich.  Conn. 

Ad  Women  Elect  Officers 

-At  a  recent  meeting  of  the  T.«ague  of 
-Advertising  Women  new  officers  for  the 
coming  year  were  elected.  They  are: 
President,  Miss  .1.  .1.  Martin,  advertising 
manager.  Sjierry  &  Hutchinson  Co.;  vice- 
president.  Mrs.  Caroline  L.  Overman, 
Chiirchill-Hall ;  secretary-treasurer,  Miss 
Effie  A.  Archer,  advertising  manager, 
YI.  Heminway  4;  Sons  Silk  Co.;  Direct¬ 
ors;  Mrs.  Fannie  E.  Garrison,  advertis¬ 
ing  manager.  Ludwig  Baumann  Co.. 
Brooklyn ;  Miss  Mabel  Graswinckel,  mail 
order  expert:  Miss  Anna  Rosenblatt,  a 
writer  of  advertising  booklets,  etc.;  Miss 
B.  M.  Doolittle,  advertising  manager 


MICHIGAN. 

PATRIOT  (No  Monday  laaue) . Jackson 

Average  three  months  ending  March  31,  1916: 
Dally.  11.340;  Sunday,  13.104.  Member  "Amer¬ 
ican  Newspaper  Pub.  Ass’n.”  "Gilt  Edge  News¬ 
papers."  and  A.  B.  C. 

-  I 

THE  STATE  JOURNAL . Lansing 

I.eadtng  afternoon  dally  of  Central  Michigan; 
three  editions  two  cents. 

Guaranteed  net  circulation,  15,000. 

MINNESOTA.  _ 

TRIBUNE,  Morning  and  Evening. ..  .Minneapolis 

MISSOURI. 


TEXAS. 

AMERICAN  . Austin 

ENTERPRISE  . Beaumont 

Covers  EMat  Texas  and  West  Louisiana 

STAR-TELEGRAM  . Fort  Worth 

Net  Paid  Circulation,  35.000  dally.  Over  50% 
more  net  paid  city  circulation  and  over  5.000 
more  net  paid  Sunday  circulation  than  any  other 
paper  In  Fort  Worth. 

CHRONICLE  . Houston 

The  Chronicle  guarantees  a  circulation  of  35.000 
daily  and  45,000  Sunday. 

POST  . Hoiiaton 

Over  80%  city  circulation  to  regular  siibacrib 
ers  by  carrier.  The  "Home  Paper"  of  South 
Texas.  30,000  guaranteed. 

TEIJCGR  AM  ......................... ..Temple 

Net  paid  circulation  over  6,000. 


HERALD  REPUBLICAN . Salt  Ijike  City 

WASHINGTON. 

POST-INTELLIGENCER  . Seattle 


CANADA. 


BRITISH  COLUMBIA. 


POST-DISPATCH  . St.  .Loult  WORLD  . Vancouver 

MONTANA.  ONTARIO. 


MONTANA.  ONTARIO. 

MINER  . Butte  FREE  PRESS  . London 

ROLL  OF  HONOR 

Tk«  following  publisher*  guermnte*  circulation  and  willingly  grant  any  advertiser 
the  privilege  of  a  careful  and  exhaustive  investigation. 


ILLINOIS. 

SKANDINAVEN  . Cbicsgo 

INDIANA. 

THE  AVB  MARIA . Notre  Dame 


_ NEW  YORK. _ 

EVE.VINO  NEWS . Buffalo 

BOLT.ETTINO  DELLA  SERA . New  York 

PENNSYLVANIA.” 


NEBRASKA.  QUEBEC. 

FUEIE  PRESSH  (Cir.  128,884) . Lincoln  Av.  clrc.,  1912.’ VlV.silV  •i.'i,"i27,722;  '’i4.  140.342 


“Travel  Guide,”  Raymond  4  Whiteomh 
Co.;  Miss  Ella  S.  Leonard,  Churehill- 
Hall ;  Miss  Ida  Clarke,  advertising  man¬ 
ager  of  Scott  4  Bowne. 

The  students  of  the  Iais  Angeles 
School  of  Journalism,  which  is  conducted 


by  the  local  Y’.  M.  C.  A.  celebrated  the 
completion  of  tiieir  course  of  study  by 
visiting  the  plant  of  the  Los  Angeles 
Ih-ess  Tribune,  which  was  thrown  open 
for  their  inspection.  Bruce  O.  Bilven, 
who  has  been  in  charge  of  the  class,  is 
a  m^ip^r  of  the  Los  Angeles  Ad  Club. 
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AD  FIELD  PERSONALS 

Walter  W.  Cribbiua,  furiuer  president 
of  the  Oakland,  (Jal.,  Advertising  Asso¬ 
ciation,  has  been  made  the  head  of  the  ad¬ 
vertising  bureau  of  the  Oakland  Commer¬ 
cial  Club. 


Fred  Dickinson  has  been  appointed  as¬ 
sistant  manager  of  the  Hupp  .Motor  Car 
Company,  of  Detroit. 


-V.  L.  .Vugust,  of  I’eiiusylvania,  lius 
been  appointed  advertising  manager  of 
tbe  Kaufman  Clothing  Company,  of  Lex¬ 
ington,  Ky. 


.1.  L.  Callioun,  sometime  advertising 
manager  of  the  Grand  Leader  depart¬ 
ment  store.  Fort  Wayne,  lud.,  has  ac¬ 
cepted  a  similar  position  with  the  Kline 
department  store  of  Chicago. 


Arthur  O.  I'erlitz,  well  known  in  the 
automobile  sales  field  of  tbe  Central 
West,  has  joined  the  staff  of  Bromfield 
&  Field,  advertising  agents,  of  New  York. 


Montgomery  Halloway  has  been  ap¬ 
pointed  assistant  advertising  manager  of 
the  New  York  Times. 


S.  L.  Lester,  of  tbe  Alleu-Lester  Com¬ 
pany,  advertising  and  .  merchandising 
agents  at  Tacoma,  Wash.,  is  now  tbe 
general  manager  of  the  Uecorder  and  the 
Morning  Olympian,  at  Olympia,  that 
state. 


Gifford  Wood,  formerly  of  R.  II.  Macy 
&  Co.,  and  of  the  Dry  Goods  Economist 
service  staff,  and  for  the  past  year  ad¬ 
vertising  manager  for  liloomingdale 
Bros.,  has  joined  the  advertising  staff  of 
Gimbel  Bros.,  as  assistant  to  J.  Sheffield, 
advertising  director. 

H.  L.  Bergen,  of  tbe  advertising  de¬ 
partment  of  the  St.  Louis  Republic,  who 
won  the  golden  "speed”  medal  for  enlist¬ 
ing  101  new  members  for  the  St.  Louis 
Ad  Club  in  thirteen  days  in  the  recent 
membership  contest,  has  been  placed  in 
charge  of  a  special  campaign  to  get  the 
largest  possible  St.  I»uis  delegation  to 
tbe  national  advertising  convention  at 
(Chicago,  June  110  to  24. 


A.  J.  Furlong,  well  known  in  Southern 
newspaper  circles,  has  been  appointed  ad¬ 
vertising  manager  of  The  Dothan  (Ala.) 
Eagle,  tbe  only  evening  paper  in  the  me¬ 
tropolis  of  tbe  (’hattaboochie  V'alley.  Mr. 
Furlong  started  about  10  years  ago  as 
office  manager  of  The  Cumberland  (Md.) 
Times,  and  a  little  later  going  to  Tbe 
News  of  that  city  as  advertising  man¬ 
ager.  He  was  then  appointed  advertis 
ing  manager  of  tbe  Mobile  Item,  and  on 
the  sale  of  that  paper  went  to  tbe  Mont¬ 
gomery  Advertiser. 


No  Complaint  From  Taunton 

Frederic  E.  Johnson,  business  man¬ 
ager  of  the  Taunton  (Mass.)  Gazette, 
who  was  in  New  York  this  week  told  a 
representative  of  The  Editor  and  Rub- 

I.ISHEB  that  business  in  Taunton  was  in 
an  excellent  condition.  The  diversified 
industries  of  the  city  arc  responsible  for 
the  stability  of  trade  conditions. 
Twenty-three  cotton  mills,  live  great 
stove  foundries,  and  another  in  course  of 
erection,  four  big  silver  factories,  two 
silk  mills  and  dozens  of  other  manufac¬ 
turing  establishments  contribute  to  the 
prosperity  of  Taunton.  The  volume  of 
advertising  in  the  IcM'al  papers  keeps  up 
to  normal,  and  the  merchants  have  no 
reason  to  complain  of  a  lack  of  business. 

Beauty  Contest  Winners  on  Their  Way 

The  beauty  contests  that  have  lieen 
conducted  by  a  number  of  newspapers 
in  the  East  and  Middle  West  ended  two 
weeks  ago  and  the  winners,  fifty  in  num¬ 
ber,  left  Chicago  June  0  on  the  Univer¬ 
sal  Beauty  Special  for  the  two  great 
California  expositions  and  Universal 
City  where  they  will  participate  in  a 
moving  picture.  Before  leaving  Chi¬ 
cago  the  young  ladies  were  given  an 
auto  ride  about  the  city.  The  special 
train  upon  which  they  travel  is  equipped 
with  every  convenience,  both  for  com¬ 
fort  and  for  entertainment. 
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IMPORTANT  CHICAGO  CHANGES 


Guy  W.  Osborn  to  Represent  Philadel¬ 
phia  Public  Ledger. 

A  number  of  changes  in  Chicago  and 
western  representation  of  Philadelphia 
newspapers  were  announced  during  the 
week. 

Guy  W.  Osborne,  long  time  representa¬ 
tive  of  The  North  American,  was  ap¬ 
pointed  manager  of  the  Chicago  office  of 
the  Public  Ledger,  succeeding  A.  T. 
Sears,  Jr. 

Knill-Chamberlain-Ilunter,  Ine.,  were 
appointed  western  representative  of  the 
North  American.  The  appointment  came 
as  the  result  of  a  personal  investigation 
of  the  Chicago  situation  by  Messrs.  E. 
S.  Edmondson,  advertising  manager,  and 
C.  C.  Green,  foreign  advertising  man¬ 
ager,  who  spent  some  time  in  Chicago. 

Charles  P.  Knill,  the  president  of  the 
company,  will  be  well  remembered  as 
business  manager  of  the  Chicago  Tribune, 
later  of  the  Hearst  Chicago  papers,  and 
general  manager  for  some  years  of  the 
Association  of  American  Advertisers. 

A.  £.  Chamberlain,  the  other  Chicago 
resident  manager,  is  favorably  known  as 
a  past  president  of  the  Chicago  Repre¬ 
sentatives’  Association,  also  of  the  Chi¬ 
cago  Advertising  Association.  He  is 
serving  as  the  three-year  member  of  the 
National  Executive  Committee  of  the 
A.  A.  C.  W. 

John  W.  Hunter,  former  publisher  of 
the  Washington  Herald,  is  also  a  member 
of  this  firm  and  the  resident  New  York 
manager. 

This  change  places  the  North  American 
in  the  same  office  with  the  New  York 
Sun. 


SIX  POINT  LEAGUE  ELECTION 


F.  St.  John  Richards  Again  Heads  the 
Representatives’  Organization. 

At  the  annual  meeting  of  The  Six 
Point  League  held  on  Thursday,  June  3, 
the  following  officers  were  elected  for  the 
ensuing  year:  President,  F.  St.  John 
Richards;  vice-president,  I.  A.  Klein; 
treasurer,  J.  P.  McKinney;  secretary, 
Louis  Gilman. 

The  Executive  Ckimmittee  for  the  en¬ 
suing  year  consists  of  Messrs.  Chas.  H. 
Eddy,  S.  C.  Stevens,  Herman  G.  Halstead, 
M.  1).  Hunton,  Geo.  R.  Katz,  John  Budd 
and  Thos.  E.  Conklin. 

Secretary  Gilman  read  a  report  show¬ 
ing  the  activities  of  the  league  during 
the  past  year.  It  was  unanimously 
agreed  that  the  league  has  made  great 
strides  in  the  direction  of  establishing 
itself  as  the  representative  organization 
of  the  special  newspaper  representatives 
of  New  Y'ork  City.  There  was  more 
actual  work  acccomplished  along  this  line 
during  the  past  year  than  ever  before  in 
its  history. 

The  league  has  a  membership  of  49, 
which  is  the  largest  number  it  has  ever 
had,  nine  new  members  having  been 
added  during  the  year.  The  new  mem- 
l)ers  are:  Benjamin  &  Kentnor,  R.  C. 
Hollis,  Warren  C.  Klein,  Chas.  A.  Menet, 
O’Mara  &  Ormsbee,  Stevens  &  King,  E.  C. 
Trowbridge,  Robt.  E.  Ward  Co.  and 
Bryant,  Griffith  &  Fredericks. 


Agency  Consolidation  at  Dallas 
Announcement  is  made  that  the  God- 
bold  and  the  Loring-Fitzgerald  Adver¬ 
tising  Agencies  of  Texas  have  been  con¬ 
solidated  under  the  name  of  the  latter 
organization.  A.  H.  Godbold,  who  has 
been  in  the  advertising  business  in  Dal¬ 
las  for  fifteen  years,  is  compelled,  on  ac¬ 
count  of  his  health,  to  make  his  home  in 
Fresno,  Cal.  W.  S.  Loring  and  C.  E. 
Fitzgerald,  owners  of  the  consolidated 
business,  have  been  in  the  advertising 
business  in  Dallas  for  several  years  and 
handle  a  number  of  large  contracts. 


Governmental  Advertising 

The  Survey  (New  York)  for  June  H 
contains  an  important  contribution  to 
the  history  of  governmental  advertising, 
recently  referred  to  in  these  columns, 
from  the  pen  of  Christina  Merriman, 
splendidly  embellished  by  a  complete  set 
of  British  war  posters.  •<: 


Will  Represent  Brooklyn  Times 

Martin  C.  Ready,  who  has  put  in  eight 
years  with  the  New  York  American’s 
advertising  department,  and  who  was 
also  for  a  time  with  the  New  York 
Tribune,  has  taken  over  the  Manhattan 
and  general  advertising  representation  of 
the  Brooklyn  Daily  Times,  with  an  office 


MARTIN  C.  READY 

at  347  f-ifth  avenue.  New  York.  Mr. 
Ready  is  widely  acquainted  with  the 
Brooklyn  newspaper  situation  as  he  was 
at  one  time  advertising  manager  of  the 
Brooklyn  Citizen. 


Staff  Changes  at  Portland 

T.  E.  Marren,  who  for  the  past  four 
years  has  been  advertising  manager  of 
tbe  Portland,  Ore.,  News  has  become  ad¬ 
vertising  manager  of  the  Evening  Tele¬ 
gram,  one  of  Portland’s  oldest  publica¬ 
tions.  Charles  Rafield,  also  of  the  News 
staff  of  solicitors,  and  Fred  Hanssen. 
cashier,  have  gone  with  .,ir.  Marren  to 
the  Telegram.  I).  L.  Myers,  of  the  Des 
Moines  News,  has  taken  Mr.  Marren’s 
place  on  the  News  as  advertising  man¬ 
ager. 


N.  Y.  Advertising  Agents  Elect  Officers 

At  the  regular  meeting  of  tbe  executive 
committee  of  the  Association  of  New  Y'ork 
Advertising  Agents,  held  at  the  Aldine 
Club,  on  June  3,  the  following  officers 
were  elected  to  serve  for  the  ensuing 
year : 

P.  B.  Bromfield,  of  Bromfield  & 
Field,  chairman ;  II.  K.  .McCann,  of  the 
11.  K.  McCann  Company,  vice-chairman ; 

J.  W.  Morgan,  of  the  J.  W.  Morgan  Ad¬ 
vertising  Agency,  secretary-treasurer. 


Branham’s  New  Telephone  Ad  Card 

The  John  M.  Branham  Company,  of 
New  York  City,  will  issue  the  latter  part 
of  June  for  free  distribution  a  new  tele¬ 
phone  card  list  of  special  newspaper  and 
agricultural  representatives,  anil  general 
agencies.  The  company  will  be  glad  to 
have  its  attention  called  at  once  to  any 
changes  that  have  been  made  either  in 
names  or  addresses  since  the  last  card 
was  issued  in  order  that  they  may  be 
incorporated  in  the  new  card. 


Robert  W.  Sykes,  Jr.,  1  Madison  ave¬ 
nue,  has  been  appointed  sole  Eastern  rep¬ 
resentative  of  the  Kinston.  North  Caro¬ 
lina  Free  Press,  of  which  IT.  Galt  Brax¬ 
ton  is  editor  and  manager,  the  only  paper 
published  in  one  of  the  fastest  growing 
cities  in  that  part  of  the  South. 


Jacob  rriedman, 

S02  Broadway  New  York,  N.  Y. 

Taleptaone,  Worth  1»76. 

ASTEBTisnro  AtxiOTnrrs  oolleoted. 

Probably  00%  or  more  of  your  ■uspenie 
accounts  are  collectible. 

Pleased  to  liave  you  send  them  to  me. 
References;  PuUishen,  Adrtsg.  Agents  and  this  Paper 


Publisher’s  Representative 


JOHN  M.  BRANHAM  CO, 
Brunswick  Bldg.,  N.  Y.;  Mailers  Bldg., 
Chic.;  Chemical  Bldg.,  St.  Louis. 


BUDD,  THE  JOHN,  COMPANY, 
Burrill  Bldg.,  N.  Y.;  Tribune  Bldg., 
Chic.;  Chemical  Bldg.,  St.  Louis. 


CONE,  LORENZEN  &  WOOD¬ 
MAN, 

Brunswick  Bldg.,  N.  Y.;  Advtg.  Bldg., 
Chic.;  Gumbel  Bldg.,  Kansas  City. 


DE  CLERQUE,  HENRY, 

Chicago  Office,  5  S.  Wabash  Ave. 
New  York  Office,  1  W.  34th  St. 


GLASS,  JOHN, 

1156-1164  Peoples  Gas  Bldg.,  Chicago. 


KEATOR,  A.  R., 

601  Hartford  Bldg.,  Chicago,  IlL 
Tel.  Randolph  6065. 

171  Madison  Ave.,  New  York. 


NORTHRUP,  FRANK  R., 

225  Fifth  Ave.,  New  York. 
Tel.  Madison  Sq.  2042. 


O’FLAHERTY’S  N.  Y.  SUBURB. 
LIST, 

22  North  William  St.,  New  York. 
Tel.  Beekman  3636. 


PAYNE,  G.  LOGAN,  CO., 

747-748  Marquette  Bldg.,  Chicago, 
IlL;  200  Fifth  Ave.,  New  York, 
N.  Y.;  8  Winter  St.,  Boston,  Mass.; 
Kresge  Bldg.,  Detroit,  Mich. 


VERREE  &  CONKLIN,  INC., 
225  Fifth  Ave.,  New  York. 
Tel.  Madison  Sq.  962. 


WARD,  ROBERT  E., 
Brunswick  Bldg.,  New  York. 
Advertising  Bldg.,  Chicago. 


Advertising  Agents 


AMERICAN  SPORTS  PUB.  CO., 
21  Warren  St,  New  York. 
Tel.  Barclay  7095. 


COLLIN  ARMSTRONG,  INC., 
Advertising  &  Sales  Service, 
115  Broadway,  New  York. 


BRICKA,  GEORGE  W.,  Adv.  Agent 
114-116  East  28th  St,  New  York. 
Tel  9101-9102  Mad.  Sq. 


FRANK,  ALBERT  &  CO., 

26-28  Beaver  St,  New  York. 
TeL  Broad  3831. 


HOWLAND,  H.  S.,  ADV.  AGENCY. 
INC., 

20  Broad  St.,  New  York. 

Tel.  Rector  2573. 


LEVEY.  H.  H.. 

Marbridge  Bldg. 
TeL  Greeley  1677-78. 


THE  BEERS  ADV.  AGENCY, 
Latin-American  "Specialiata.’* 
Main  Offices,  Havana,  Cuba. 
N.  Y.  Office.  FUtiron  Bldg. 


Dauchy  Company.  Inc.,  9  Murray 
street,  New  York.  City,  is  forwarding  re¬ 
newals  for  Parkers’  Hair  Balsam. 
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SHARE  IN  THIS 


MELON  CUTTING 

IT’S  A  RARE  OPPORTUNITY  FOR 

ADVERTISERS 

To  secure  intensified  results  during  the  next  thirty  days. 


New  York  Globe 

Commencing  on  Monday,  June  14th,  and  ending  July  10th 


will  conduct  an 


ADVERTISING  TESTING  COMPETITION 
WITH  $1,500  IN  CASH  PRIZES 


To  readers  who  write  the  best  letters  telling 
their  experience  in  buying  goods  advertised 
in  THE  GLOBE.  There  will  be  daily  prizes 
as  well  as  the  general  prizes — 140  in  all. 


This  Contest  will  be  widely  advertised 
and  will  assuredly  create  and  stimulate  a 
keen  interest  in  all  the  advertising  carried 
by  THE  GLOBE  during  this  period. 


In  a  recent  Advert  sing  Reading  Contest 
THE  GLOBE  secured  10,000  responses 
from  readers  telling  which  ads.  made  the 
strongest  appeal  to  them  and  why.  A 
Booklet  giving  the  fifty  winning  letters  and 
some  mighty  interesting  data  on  this  last  con¬ 
test  will  be  mailed  to  advertisers  upon 
request. 

JASON  ROGERS,  Publisher 

Member  Audit  Bureau  of  Circulations 
Circulation  nearly  200,000 


Chicago 

Tribune  Building 


O’MARA  Si.  ORMSBEE.  Inc. 
Special  Representatives 


Brunswick  Building 


